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FORD, PONTIAC: DODGE BOW 


NOSING RIGHT INTO the 1936 picture is the new Ford (left), Pontiac (center), and Dodge on the extreme right. 
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Heading for the Shows 
Chevrolet on Parade 


Looking at Lansing 
Ford and Lincoln 
Hupp Steps Out 
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By 


Chris Sinsabaugh 


7S. INDUSTRY approaches 
the national automobile show, 
just two weeks away on the cal- 
endar, better set to do an out- 
standing sales job in '36 than it 
has done in years and years. 
Every factory is in production, 
dealers have been well stocked; 
in fact many of them already are 
delivering cars to customers, ad- 
vertising plans have been made 
or are rapidly being whipped into 
shape; preliminary work in the 
way of either having the dealers 
come into the plant to see the 
new stuff or factory sales execu- 
tives have been out on the road 
holding dealer meetings for the 
same purpose. In other words, 
the goose hangs high. 


* * * 


IF 1936 ISN’T the outstanding 
year of the past decade, then I 
am going to retire as a prophet. 
The experting I have done leads 
me to anticipate a production in- 
creas> throughout the industry of 
at least 20 per cent; there are 
some who say 30 and 35, but I'll 
be satisfied with 20. All of which 
is most encouraging and will jus- 
he millions which have been 

this year for plant expan- 
by General Motors, Chrys- 
ford and other manufactur- 


ohn Hvbo have realized the grand 


rtunity ahead of them and 


Detroit.,repared to fill any order, no 
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‘er how big. 
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Dodge Announces 


Seven Body Types 
In New ’36 Series 


Improved Appearance, 
Added Comfort, Conven- 
ience, Feature Models 


Detroit, Oct. 18.—Seven body 
types--four-door sedan, four-door 
touring sedan, two-door sedan 
and two-door touring’ sedan, 
coupe, coupe with rumble seat 
and convertible coupe feature the 
new 1936 models presented today 
by the Dodge division of Chrysler 
Corp. 

(Continued on Page 12, Col. 1) 
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er ord V-8 Prices Range $510 oo Sreceai 
Up on Restyled ’36 Line 


| Dearborn, Mich., Oct. 18.--Ford 
V-8 cars for 1936 were shown for 
| the first time this week to Ford 
| dealers at group meetings in Ford 
| branches in 34 cities in the United 

States and seven in Canada. The 
| new units will be shown first to 
| the public tomorrow. 


| (See Prices, Page 28) 


| ica 
| Body lines which strike a new 


| note in conservative streamlining, 
|}a new treatment of the interior 

and three important refinements 
|in chassis engineering summarize 
| the principal improvements in the 
| 1936 car. There are no radical 


Frost to Manage NADA; 
Vesper Still President 


St. Louis, Mo., Oct. 18.—Appoint- 
ment of Jack Frost as general 
manager of the National Automo- 
bile Dealers Assn. was announced 
here this week by a special com- 
mittee of five named two weeks 
ago by the board of directors of 
NADA to co-operate with the 
management. This move which 
lifts Frost from assistant to the 
president to the general manager- 
ship was made in order to relieve 
F. W. A. Vesper from the details 
of management of the associa- 
tion. 

Vesper will continue as presi- 
dent of NADA and will assist in 
an advisory capacity in the 
affairs of the association. He will 
also continue his work on factory- 
dealer relations and his contact 
with the committees and board 
of directors. 


The special committee further 
approved the suggested member- 
ship dues of $12 a year, $4 of 
which will go to the state asso- 
ciation co-operating with NADA. 


It was further agreed that all 
possible co-operation should be 
given to state associations by NA 
Col, 3) 
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(Continued on Page 


|The Top Ten 


Passenger Cars 
First Ten in Registrations 
as Reported in ADN today. 
1935 1934 
Pos. Pos 
1—655,742 Ford 433,622— 
2—476,691 Chev. 412,348— :‘ 
3—295,293 Plym. 243,321— ¢ 
4—134,210 Dodge 70,667— 
5—110,889 Olds. 55,191— 
6—106,008 Pont. 59,354— 
7— 56,086 Hud.* 47,013— 
8— 47,582 Buick 46,941— 
9— 33,128 Chrys. 20,342—10 
10— 29,484 Stude. 32,401— 9 
*Includes Terraplane, 

Total All Makes 

2,060,221 1,490,822 
See Tables, Pages 32-33 


Make 





| Six were 
| week. 





changes. The 85-horsepower V-8 
engine, of which more than 2,000,- 
000 are now on the road, is unal- 
tered. 

Of the three principal chassis 
improvements, one—improved 
steering-—-is aimed at greater 
ease and safety of operation. Two 
others tend to greater comfort. 
One is the use of new steel wheels 
which lessen the unsprung weight 
of the car and thus provide 
greater riding comfort. The other 
is an improved transmission, 
using quiet helical gears in all 
speeds, including reverse. 


A new front end treatment 
gives added distinction to the 
body lines. The hood is longer, 
extending gracefully over the at- 
tractive new radiator grille. With 
its vertical slots and more ac- 
centuated “Vee,” as well as its 
smoothly rounded lower edge 
which blends with the stream- 
lined curve of the inner portion 
of the fenders, the new grille 
contributes a note of smartness. 


(Continued on Page 28, Col. 1) 


Two New 6’s and 
An Kight for °36 
Lines Show Marked Re- 


finement; Prices Range 
$615 to $840 


Pontiac, Mich., Oct. 18.—Three 
lines of new Pontiac models for 
1936, the Master Six, De Luxe Six 
and De Luxe Eight are now on 
public view in Pontiac dealer- 
ships. 
(See Prices, Page 14) 

The “silver streak” radiator and 
hood grille that formed the cen- 
tral design motif of 1935 continues 
as the basic theme of the new 
cars with certain style changes 
that reflect greater refinement of 
beauty than was expressed in this 
year's line. 

The straight eight and de luxe 
six are available in six body 
styles, while seven are mounted 
on the six chassis. Common to all 
lines are two-door and four-door 

(Continued on Page 14, Col. 1) 





Olds Cuts Eight Prices 
Up to $57.50; Sixes $17.50 


Lansing, Oct. 18. Reductions | 
rangings as high as $57.50 in the 
delivered prices of the 1936 Olds- 
mobile Eight and $17.50 in the | 
delivered price of the Oldsmobile | 
announced here this 
were 


Prices announced as | 


| follows: 


Eight | 
$810. | 
845. 
845. 
870. | 
935. 
935. | 
935. 


Six 
Bus. Coupe . . $665. 
Sport Coupe ... .. 730. 
5-pas. Coupe . 730. 
5-pas. Touring Coupe 755. 
Convertible Compe .. 805. 
4-dr. Sedan ; 
4-dr. Touring Sedan. 820. 


Officials at the factory point 
out that in reducing the price of 
its new models Oldsmobile has re- 
tained all the features of safety, 
comfort, performance and econ- 
omy which were part of the Olds- 
mobile line for 1935 and have 
added many new features as well. 
Safety glass is now standard 
equipment throughout in all body 
types. 

In the engine refinements new 
electro-hardened aluminium alloy 
pistons are used which are 
claimed to give greater economy 
in operation and smoother and 
livelier performance. 





N; ational Safety Congress Adopts 11-Point Program 


Compulsory I 
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Inspection 


Ot Automobiles Urged 


Louisville, 


essary. 


To accomplish the safety goal, 
the National Council pledged its 


support and efforts toward: 


“An organized, continuous safety 


campaign in every state. 


“The use of unemployed labor 
under expert supervision to an- 
alyze and alleviate traffic and 
other hazards in every commun- 


ity. 
Up-to-date Laws 


“Adoption of uniform up-to-date 
traffic laws including a universal 


drivers’ license law. 

“Intelligent, impartial enforce- 
ment of all traffic laws. 

“Periodic inspection of motor 
vehicles supervised by the state 
or city. 

“Systematic safety instruction 
and training in all schools and 
colleges, including safe driving in- 
structions for every high school 
student. 

“Intensified campaign for safety 
education for the public at large. 
“Continued research in the causes 
and remedies for occupational 
accidents and diseases. 

“Acceptance by all designers of 
machinery that safety must be 
built into all manufacturing pro- 
cesses. 

“Intensified effort to get or- 
ganized safety established in 
small plants. 

“Continuous and consistent ef- 
forts in marshaling active co- 
operation of all interested agencies 
in carrying safety into all homes.” 

At the first general meeting, 
held at the Kentucky Hotel, a 
keynote speech delivered by John 
E. Long, Albany N. Y., president 
of the National Safety Council, 
indicated speed as one of the pre- 
dominating factors in traffic acci- 
dents. He _ stressed also the 
menace of drunken drivers and 
deplored lax law enforcement. 

“The modern automobile is a 
marvelous piece of mechanism,” 
said Long, “but no amount of 
engineering skill can make it 
safer than its operator. Nearly 
two-thirds of the fatalities to oc- 
cupants of cars occur at speeds 
above 45 miles per hour. 

350 Speakers 

“The present trend of motor 
vehicle deaths will inevitably re- 
sult in more drastic methods of 
control over motorists and it re- 
mains to be. seen whether motor- 
ists can develop sufficient judg- 
ment and self-control to forestall 
more drastic regulation.” 

On the programs of the five- 
day meetings at the Brown, Seel- 
bach and Kentucky hotels were 
350 speakers. After the general 
meeting, sectional meetings of 30 
groups, ranging from safety in 
the home to safety on the high- 
ways, in industry and commerce, 
were held. 


William S. Knudsen, Detroit, 
executive vice-president of Gen- 
eral Motors, expressed a divergent 
opinion regarding speed as an 
accident factor. He called at- 
tention to the experience of 
England, Germany, Italy and 
other countries in Europe, where 
the motor death rate per 10,000 


cars is two to four times as great 
as in the United States. 
“Accidents would seem to be 
more a product of congestion, 
visibility and other road condi- 





Ky., Oct. 18—Faced 
with a trend of accidental deaths, 
which this year may again ap- 
proach 100,000 accompanied by 
more than 350,000 permanent in- 
jured, delegates to the National 
Safety Congress, opened here 
Monday, adopted an 11-point pro- 
gram and urged that safety coun- 
cils in every city join in a broad, 
resolute effort to reduce the toll. 

At the same time, with particu- 
lar emphasis on a renewed drive 
for safety on streets and high- 
ways, President Roosevelt sent a 
special message pledging Federal 
co-operation and a warning that 
unless the toll is curbed State or 
Federal intervention may be nec- 



























tions than of speed per se,” said 
Knudsen. 

The manufacturer is continually 
striving to make safer cars, 
Knudsen said, and the rest of 
the problem is largely one of edu- 
cating and training the motorist 
before drivers’ licenses are issued 
and periodic inspection of motor 
vehicles. 


A clear-cut proposal that the 
Safety Council declare a definite 
objective for each State in the 
Union—a reduction of at least 
35 per cent in motor vehicle 
deaths by the end of 1940 was 
made by Gov. Harold G. Hoffman 
of New Jersey. 


Challenges People 
Governor Hoffman challenged 
the American people and the 
Council to cut down “relentless 
slaughter” on the highways. 


“Every week during the past 
year,” he declared, “we _ killed 
more victims on the roads than 
we lost in the Florida hurricane. 
And the startling thing about it 
has been that since at least 1925 
each year, excepting one, has 
been worse than the year before. 

“Plain horse sense tells us this 
must stop. Two successive years 
with more than 1,000,000 traffic 
casualties each is such a wanton, 
uncivilized waste of life and blood 
that drastic action becomes im- 
perative. 


“In the period when adult fa- 
talities jumped 28 per cent, acci- 
dents among school children drop- 
ped 19 per cent,” he pointed out. 
“Deaths among private drivers 
increased 40 per cent. Commer- 
cial vehicle accidents have come 
down 26 per cent.” 

Streets and highways must be 
modernized for present day traf- 
fic, he declared. “We need con- 
trolled rights-of-way, separation 
of opposing vehicular flows, sub- 
stitution of 20th Century lighting 
for mid-Victorian glimmer on our 
heavily traveled roads.” 

Through legislation, administra- 
tion and execution from the 
kindergarten to the university's 
senior class—it is necessary to 
hammer the fundamentals of traf- 
fic safety, Gov. Hoffman declared. 


Makes Appeal 

Thirty-three states and nearly 
800 cities are enrolled in the Na- 
tional Safety Traffic Contest this 
year, and the crux of the situa- 
tion, as the speaker pointed out, 
is a definite concentration of offi- 
cial responsibility, an alert public 
and individual interest in the 
objective. 


Appealing to the delegates Gov. 
Hoffman urged: “Put this pro- 
gram across, and in 1940 you will 
have 12,600 friends and neigh- 
bors alive who now have the 
finger of death pointed at them. 


You will have 31,500 others sound | 


and healthy who would otherwise 
be bedridden, crippled or per- 
manently maimed. e 









CANDID CAMERA CAUGHT Walter P. Chrysler and D. S. Eddins, 
president of Plymouth, in this informal pose at a preview of the 1936 


Plymouth models this week. The new Plymouths will be formally 


announced Oct. 26. 





Whittaker Named to Head 


Studebaker 


South Bend, Ind., Oct. 18.— 
Further details regarding the or- 
ganization of the Studebaker 
Pacific Corp. 
which will pro- 
duce and distrib- 
ute Studebaker 
products on the 
Pacific Coast, 
have been an- 
nounced by Paul 
G. Hoffman, 
president of the 
Studebaker 

By Corp. The new 

C. K. Whittaker Company will be 

a wholly owned 

subsidiary and its general offices 

and factory will be at 4530 Loma 
Vista Ave., Los Angles. 

C. K. Whittaker, a vice-presi- 
dent of the Studebaker Corp. and 
since 1928 in charge of factory 
sales activities in the New York 
territory has been elected presi- 
dent of the Pacific Coast Co. 


Stanley R. Whitworth, another 
Studebaker man has been named 
vice-president and will supervise 
production. 


M. E. Hewins, who has been 
Studebaker’s regional manager in 
Cleveland, goes to New York as 
zone manager. John W. Merrin, 
for several years San Francisco 
regional manager, succeeds Hew- 
ins as regional manager in Cleve- 
land. 


The factories of the new Pacific 
Coast company which are being 
erected now will produce both 
cars and trucks to supply Stude- 
baker distributors and dealers in 
California, Oregon, Washington, 

| Utah, Nevada, Arizona and New 
| Mexico and the Hawaiian Islands. 
This includes the territory covered 
by the Los Angeles, San Francisco 
and Portland regional managers. 
There will be no change in the 
functioning of these branches 
which hereafter will operate 





Pacific Corp. 


18, | under Studebaker Pacific Corp. 

Some export markets also will 
draw cars and trucks from this 
new Los Angeles plant in which 
employment for several hundred 
men and women will be provided. 
The factory buildings will be of 
the most modern one-floor con- 
struction, built of concrete and 
steel. 

Whittaker, who will arrive on 
the Pacific Coast within a few 
days to take charge of the new 
operation, announces that Clete 
Mulick, who has held a number 
of responsible positions in the 
sales department, will take charge 
of the Portland branch territory. 

T. F. Laughlin, who has been 
in charge of the Portland branch, 
is being transferred as San Fran- 
cisco — manager. 


Tung-Sol Sicieeiiains 
Winx Signal Light Bulb 


Newark, N. J., ct. 18.—A 
safety aid to motorists developed 
by the Tung-Sol Lamp Works has 
just been announced. It is a bulb 
for stop and signal lamps which 
constantly blinks while in opera- 
tion. The trade name is Winx. 
Winx is a complete unit and is 
installed by replacing an ordinary 
bulb with Winx. 


When a direction signal or stop 
light is operated, Winx flashes an 
intermittent beam like a light- 
house, railroad crossing signal or 
aeroplane beacon—increasing the 
attention value, thereby promot- 
ing safety. 

The operating mechanism is 
said to be simple. It is contained 
in a small collar at the base of 
the bulb. Various timing can be 
set during the manufacturing 
process ranging from 50 to 200 
flashes per minute. 


an accelerated 
said, and factory 
being boosted to meet the heavy 
demand. 





Wholesale Deals 
Boost Finan cing 


To Billion Mark 


Washington, Oct. 18.— Whole- 
sale automobile financing almost 
reached the billion-dollar mark 
during the first eight months of 
this year, the Census Bureau re- 
vealed this week. The total was 
$992,113,262, for 2,170,258 cars, and 
average of $368 each, against 
$735,462,726, for 1,736,137 cars, an 
average of $373 each, in the cor- 
responding period of last year. 
The figures are based on data 
supplied by 456 identical organi- 
zations. 

Retail financing this year in- 
volved 916,048 cars with a total 
dollar volume of $500,389,544, or 
$546 per car, against 775,016 cars 
with a dollar volume of $426,922,- 
264, or $551 per car in the first 
eight months of 1934. 

Used cars involved totaled 1,- 
218,836, with a dollar volume of 
$285,852,653, or $235 per car, 
against 928,119 cars, with a vol- 
ume of $208,302,915, or $224 per 
car last year. 


Buffalo Auto Shaw Will 


Be Directed By a Woman, 
Buffalo, N. Y., Oct. 18.—A wo- 
man will manage Buffalo’s Auto 
Show this year for the first time 
ii in the 32 years 


the city has 
been holding the 
event. It opens 


Nov. 9 and runs 
through Nov. 16. 
She is Mar- 
jorie M. Baker 
and she knows 
ears from a to 





izzard even so 

far as to have 

a fondness for 

Miss Baker donning mech- 
anics’ overhauls and_ grinding 


valves and cleaning carbon from 
her own Car. 

As executive secretary of the 
Buffalo Automotive Trade Ass’n 
Inc. she has the added distinction 
of being the only woman to hold 
that position in any large U. S. 
city so far as she knows. Miss 
Baker assumed that position in 
April, 1931. 


Buick Sales Set 
6-Year Record 
From Oct. 1-10 


Flint, Mich., Oct. 18.—Sales of 
Buick motor cars during the first 
10 days of October set a record 
for any similar period of this 
month since 1929 and was the 
largest 10-day sales since May, 
1931, W. F. Hufstader, general 
sales manager of the Buick Motor 
Co., announced today. 

Domestic deliveries during the 
period totaled 4,168 units, he said, 
comparing with 2,819 in the pre- 
vious 10 days and with 1,442 in 


the corresponding 10 days of 
October last year. 
The report covered the first 


full period following the announce- 


ment of the company’s 1936 
models and was taken as an in- 
dication of the good public recep- 
tion of the new cars. Mean- 


while, unfilled orders continued to 


pile up at the factory with a total 


of more than 20,000 on hand. Ship- 


ments to dealers are going on at 
rate, Hufstader 
production is 


The executive said that the sales 


results following the introduction 
of the 1936 cars, as indicated in 
the 10-day report, 
introduction 


exceeded any 
of the past four 








years and was surpassed only by 
the new model announcement of 
1930. The previous high 10-day 

THE LONGER, more graceful lines of the Ford V-8 for 1936 are well illustrated in this view of the| period, he pointed out, occurred 
De Luxe Tudor Sedan. The longer hood extends over the attractive new radiator grille. Wide streamlined in May of 1931 at the peak of 
front fenders, with a flare, shroud the tires and house the horns behind chromium grilles. New design | | the spring selling season of that 
steel wheels with 1244 inch hub caps are easy to clean. year. 








Ted V. Rodgers is Named 
President for Third Term 
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ATA Convention Protests Federal Competition 


| 


By MEL ADAMS 


Chicago, Oct. 18.—Regulation 
under the new federal laws and 
safety measures to curtail acci- 
dents occupied some 1,500 truck- 
ers from nearly every state at 
the second annual convention of 
the convention of the American 
Trucking Assn., Inc., this week in 
the Stevens Hotel. 

At the concluding session, Ted 


V. Rodgers was elected ATA presi- | 


dent for the third successive term. 


Prominent among the speakers 
who addressed the convention 
were Joseph B. Eastman, co-or- 
dinator of transportation; Gov. 
Harold G. Hoffman of New Jersey; 
John L. Rogers, director of the 
motor carrier bureau of the Inter- 
state Commerce Commission, and 
Maurice Tucker, chairman of the 
national rates and tariff com- 
mittee. 


Buys 50,000 Units 

Most important among the reso- 
lutions adopted was one protest- 
ing against “competition of gov- 
ernment, state and national, with 
the trucking industry” through 
the purchase of dump trucks and 
other automotive equipment where 
service by the industry is avail- 
able. 

Spokesman for the resolution 
declared that the federal govern- 
ment had _ recently purchased 
about 50,000 trucks to work on 
various projects, thereby placing 
the government in competition 
with private business which had 
hundreds of thousands of trucks 
available for such work. 


Another resolution charged that 
the ICC has placed nearly 100,000 
different rates in operation cov- 
ering operations by the trucking 
industry. It was claimed that 
the railroads and other competi- 
tors were partially responsible for 
this situation. 

Declaring that the new motor 
carrier bureau of the Interstate 
Commerce Commision is commit- 
ted to regulation on a business- 
like, not a “police court” basis, 
its director, Rogers, declared that 
his division will 
department set up to aid division 
7 ofthe ICC. The latter, he added 
is to be the court of last resort to 
take the bureau’s work and make 
final decisions in regard to rates 
and tariffs, classifications and 
other important items under the 
new motor carrier act. 

Strategic Offices 

Rogers also revealed that head- 
quarters will be set up in 
strategic, densely populated sec- 
tions with the principal objective 
of making it unnecessary to 
travel to Washington on every 
complaint. 

The work of the bureau will fall 
into the following nine groups: 
certificate and insurance, rates 
and tariffs, accounts, complaints, 
research, safety, finance, legal and 
enforcement. Civil service ex- 


I-H Publishes Safety 
Booklet For Drivers 
Chicago, Oct. 18.—A_ 64-page, 
pocket-size booklet entitled “I 
Drive Safely” has been published 
by the International Harvester 
Co. for free distribution. It is 
available to all drivers of motor 
vehicles who apply to the com- 
pany, 606 South Michigan Ave. 
Illustrated for a ready grasp of 
safe driving fundamentals, some 
of the subjects treated are: speed, 
brakes, hilly roads, carbon mon- 
oxide, rules of the road, railroad 
crossings, safety loading factors, 
steering, tires, congested traffic, 
lubrication, slippery roads, vision, 
mechanical equipment, lights, pe- 
destrians, garage accident haz- 
ards and miscellaneous’ safety 


factors to which a separate chap- | 


ter is devoted. Proper mainten- 
ance of the motor vehicle is also 
outlined in nontechnical language. 


| hand, 


| predicted 


be an advisory | 


aminations will start shortly, said 
Rogers, to secure the personnel 
for operating the bureau. 
Eastman in his talk dwelt 
chiefly on the topic of rates, con- 
cerning which he said that “we 
are making progress but the 
problem is still a big one, and I 
see the need of developing our 
conference groups to a greater 
degree of activity. We shall tame 
this wild, new job and get it in 
but do not expect a 100 
per cent performance all at once. 
While sentiment among some} 
western truckers favored rate 
schedules almost identical with 
those employed by the railroads, | 
the cost-plus idea had the inside | 
track. J. H. Beek, executive sec- 
retary of the national industrial 
Traffic League, stated in his ad- 
dress to members that the rail- 
roads are 30 years behind the 
times in their cost accounting. He 
that eventually all 
transportation systems 
to base their rates on 


freight 
will have 
cost. 

Gov. Hoffman touched upon one 
of his favorate topics, safety, but 
the highlight of his address was 
the point that taxes collected from 
motor vehicle owners should be 
expended on construction and up- 
keep of the highways, and for no 
other purpose. He also advocated 
reciprocal laws among states in 
promoting highway safety and 
govern operation of vehicles pass- 
ing from one state to another. He 
praised the 26 per cent reduction 
in truck accidents during the past 
year and contrasted it with the 
40 per cent increase for passenger 
cars. 


Harding Named Assistant 
Sales Manager of Auburn 

Auburn, Ind. Oct. 18.—An- 
nouncement was made today by 
John Tainsh, sales manager of 
Auburn of the 
appointment of 
Sam V. Harding 
to the position 
of assistant 
sales manager. 

Harding is 
thoroughly ex- 
perienced in the 
automobile busi- 
ness having 
been connected 
with it for more 
than 20 years 
as a sales engineer, sales promo- 
tion manager and sales manager. 
He joined the Auburn sales de- 
partment in February, 1934. For 
the last year he has had direct 
supervision of Auburn’s district 
sales managers. 


~ 


oo 


S. V. Harding 


Swain Named 


New York, Oct. 
John D. Swain as 
Electro Metallurgical 
was announced today by J. 


Election of 
vice-president of 
Sales Corp. 


M. Price, 


18. 


president. 


3 





IMPROVEMENTS in all new 1936 Pontiacs include new front end fender design, all-rubber steel- 
reinforced running boards, which are said to do away with shabby edges, new colors and upholstery, 
a new instrument panel, larger steering wheel and longer seat cushions, newly designed syncro-mesh 


transmission. 


Auburn ee 
In Safet 


Auburn, Ind., Oct. 18.—All Au- 
burn cars shipped from the fac-| 
tory in the future will bear a} 
windshield sticker informing the 
driver that the car has_ been 
thoroughly engineered and tested 
from a safety standpoint. This 
campaign is being made at the 
suggestion of Harold Fowler, first 
deputy commissioner of the police 
department of New York City. 

The sticker is placed in a prom- 
inent spot on the windshield fac- 
ing the driver, without interfer- 
ing with vision, and is a constant 
reminder to the owner to use 
care in how he operates the car 
on the streets and highways. 

Roy H. Faulkner, president of 
Auburn, said here today in com- 
menting on the campaign: 

“We are placing these stickers 
on all cars shipped from the fac- 
tory in the hope that it will be 
a constant reminder to car own- 
ers to drive safely. The number 
of deaths and injuries from auto- 
mobile accidents convinces’ us 
that the automobile factories 
should unite with the _ safety 
councils and police departments 
throughout the country in a na- 
tional campaign to promote care- | 
ful and safe driving. Auburn 
has spent thousands of dollars in| 
building safer automobiles. Noth- 
ing is left undone, either in en-| 
gineering, building or testing to 
make our cars safe in the hands} 
of our owners.” 





| according 


| for 


This is the six-cylinder, four-door se dan. 


Stickers | 
y Campaign 


Buick men to familiarize them- 
selves with the 1936 models} 
through a severe test calculated | 
to prove the car’s performance, 
to R. F. Thompson, 
general manager of the Howard 
Automobile Co., California Buick 
distributor. 

Of the 211 Buicks brought to 
the Coast, 104 were driven to 
Northern California. An average 
of 51 miles an hour was made on 
the run according to compilation 
of drivers’ reports. The distance 
covered by the fleet was 2,609 
miles and the gasoline milage | 
approximated 15 miles to the gal- 
lon under the severe driving con- | 
ditions, it was said. 

The oil consumption, according 
to the officials report of the| 
drivers, averaged one quart per | 
1,376 miles, aside from the regu- 
lar oil changes. 





Austin Sales Exceed 
1934, But Profits Slip | 
London, Oct. 18.—Gross trading 
profit of the Austin Motor Co. | 
the wear ended July 31) 
amounted to £1,469,144 against £1,- 
505,212 for the previous year o) 
decline of £36,068. This reduction 


| in profits was due to lower prices | 


for some of the company’s prod- 
ucts, and to increase in manu- | 
facturing costs. | 


Despite intensified competition 


| in all markets, the number of cars, 


California Distributor 
Stages Buick Driveaway 
San Francisco, Oct. 18..-What 

is claimed to be one of the great- 

est transcontinental motor car 
demonstrations ever staged was 

the 2,600 mile drive-away of 211} 

Buicks from the plant at Flint, 

Mich. to the Pacific Coast by 

3uick dealers, executives and} 

salesmen of the Howard Automo- 
bile Co. The cars were driven 
across the continent by the Coast 


vans and chassis produced and 
sold was considerably in excess 
of the previous year, the increases 
in the home and export markets 
being 23 per cent and 30 per 
cent, respectively. The report 
states that “The improvement in 
trade generally in 1933-34 was re- 
flected in the greater demand for 
the company’s products and the 
remarkable expansion that has 
taken place in the two years ended 
July 31, 1935, appears likely to 
continue in the current year’s 
trading.” 


| New 


SMART AND GRACEFUL in appearance, roomy and comfortable in its interior, this four-door tour- | 


ing sedan is certain to add many new users to the owners of Dodge cars. 
The touring trunk, an integral part of the safety steel body, holds the spare wheel as | 


engine is 87 h.p. 
well as the traveler’s luggage. 


Wheelbase is 116 inches; the 


| Africa and has so 


African Exports 


By Ford Ceased 
At War Outbreak 


Dearborn, Mich., Oct. 18.—The 
Ford Motor Co. has cut off all 
shipments of trucks to Italian 
informed the 
Senate Munitions Committee. 

Detroit inquiries revealed that 
a letter signed by a Ford Co. 
sales executive had been sent to 
an investigator employed by the 
Committee headed by Senator 
Gerald P. Nye. 

The letter, it was _ reported, 
stated that the Ford Co. had ex- 
ported 2,056 one-and-a-half ton 


| trucks to Italian Africa this year 


but had ceased such exports at 
the outbreak of hostilities. 

It was also reported that the 
letter said truck deliveries in that 
quarter of the globe would not be 


| resumed until peace was restored. 


While Henry Ford himself has 
made no public statement on the 
subject, it was recalled that such 
a move was in line with his life- 
long efforts in behalf of world 
peace. 

Confirmation of the fact that 
Ford had made no exports to the 
African war areas since hostili- 
ties began was obtained from 
William J. Cameron, of the com- 
pany’s official staff, but he said 
he had no knowledge of the letter 
to the Nye committee. 


Washington, Oct. 18.—-Praise for 
Henry Ford's refusal to sell motor 
trucks to the  belligerents in 
Africa was heard in the offices of 
the State Department today. 

It was the opinion of the De- 
partment that there would be no 
possibility of American entangle- 
ment in the Italian-Ethiopian dis- 
pute, or in any European war, if 
all American manufacturers took 
the same stand. 

Ford is the first manufacturer 
to forego export business with 
belligerents. However, it is pre- 
dicted here that today’s announce- 
ment from Detroit, revealing that 
Ford had refused to ship trucks 
to Italian Africa since the in- 
vasion of Ethiopia, would cause 
other manufacturers to follow his 
course. 

It was explained today that 
Ford’s action was purely volun- 
tary. Despite the motorization of 
virtually all armies in the world, 
the American government does 
not regard motor vehicles as im- 
plements of war. 


Service Men Elect 

New Haven, Conn., Oct. 18.—Frank 
Conte was elected president of the 
Haven Automobile Service 
Men’s Assn. at the third annual 
meeting Oct. 10. Benjamin Gukin 
is vice-president; Robert Reinwald, 
treasurer; John Nichols, secretary. 
Directors are: Ray Young, Herbert 
Hunt, Ernest Oberstadt, Edward 
Fabian and Sal Brancato. 
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AMA Survey Shows Auto Workers Wage Equals ’29 


©—— 


Average Increase Over 


Last Year is 28 Per Cent 


New York, Oct. 18.—Automobile 
factory workers this year have 
scored important gains in earn- 
ings and employment, sharing in 
the industry’s strong recovery 
from depression, according to fig- 
ures released by the Automobile 
Manufacturers Assn. 

It is estimated that in terms of 
“real income,” or _ purchasing 
power this will at least equal the 
individual earnings of 1929. 

Figures for the first 10 months 
of the 1935-model production sea- 
son, compared with a similar pe- 


riod for 1934, show average earn- 
ings of individual automobile 
workers increased 28 per cent 


while wholesale sales of cars and 
trucks increased just 26 per cent 
during the same time. 

In view of the unusually well 
sustained demand for cars dur- 
ing the close of the 1935 season, 
an even greater percentage im- 
provement in individual earnings 
is expected for the entire produc- 


curred during a period when cost | 
of living in automobile manufac- 
turing cities rose only 6 per 
cent, representing a net gain of 
roughly 20 per cent in the 
employes’ real incomes or pur-| 


chasing power. 
$ A 25 per cent decline in the} 
frequency and severity of in- 
dustrial accidents. 
The production year figures 
cited do not show parrallel calen- | 
dar months, but take for the 





start of each production year the | & 


month of lowest employment when 
a majority of plants are being 
equipped to turn out new models. 





Since the 1935 production season 
got under way about a month 
earlier than did the 1934 season, 
the result would have been dis- 
torted if a parallel calendar month 
basis had been used, and would 
have slightly exaggerated the 





improvement in the industry from 
1934 to 1935. 











ROBERT C. GRAHAM, executive vice-president of Graham-Paige | 


(second from left), discusses plans for next year with Willis W. 





Monro, advertising manager; Claire E. Briggs, special assistant to | 
Graham; Lansing W. Thoms, director of districts, and F. R. Valpey, 


general sales manager. 


tion year. 
A primary 
provement for 


cause of this im- 
the individual 


worker has been a big increase in | 
the proportion of jobs lasting the | 


best part of the year, made possi- 
ble by eliminating most of the 
temporary 


It is estimated that not more than 


10 per cent of the employes on} 


the rolls in 1935 have been tem- 

porary or part time workers. 
Several outstanding features of 

the first 10 months of the 


model production season, devel- 


oped from the preliminary calcu- 


lations, are listed below: 


Marked increase in continuity | 


of employment for the _ in-| 
dividual worker, resulting in an 
increase of three weeks work for 
the average employe (including 
temporary workers) during 
period. 

Average hourly wage rates 

at a new high of 73.7 cents, 
compared to 69.6 cents the pre- 
vious year. Average weekly hours 
simultaneously increase to 37 
from 34 the previous year. 
34 10 per cent increase 

average monthly employment, 
without increase in the grand 
total number of men given work 
during the year, a further evi- 
dence of increase of stability. 

A decrease of more than one 

third in the proportion of men 
laid off, discharged, or 
during the year. 

A substantial decrease in 

month to month variation in 
the employment of the industry. 
Since there was no corresponding 
stabilization in the demand for 
cars at wholesale, this greater 
labor stability is due almost en- 
tirely to more careful planning 
of employment and production. 

Total payroll disbursements 

for the 10-month period were 
$378,802,000, which is 26.7 per cent 


employment which| 
characterized the industry in 1934. | 


this | 
| dustry toward stabilization of em- 


in | 





1935- | 





who quit 


the | 


higher than the payrolls of the | 
first 10 months of 1934 produc- 
tion. 

The 28 per cent increase 


in 
average individual earnings ait 


It should be noted that in mak- 
ing the above calculations on the 
average earnings of the workers, 
employes moving from one com- 
pany to another have been counted 
at each place of employment. 
Thus one man working in three 
plants during the 10 months is 
counted necessarily as three men, 


each working one third of the 
time. As a result, the averages 


given here per employe are lower 
than they would have been if it 
were possible to follow each man’s 
actual employment and earnings 
throughout the year. 

The improvements listed above 
have all been accomplished by 
advance manufacture of sub-as- 
semblies, inter-departmental trans- 
fers of workers, and better plan- 
ning in the individual plants in | 
the industry. 

The major effort of the in- 
ployment and increase in the in- 
come of the individual worker 
will begin with the early intro- | 
duction of 1936 models in the 
next few weeks. If this innova- | 
tion brings the benefits for which 
the industry hopes, the economic 
status of the individual factory 
workers in the industry will show | 
even further improvement in the | 
1936 production year. | 





R. E. MORGANEAU, assistant treasurer at Graham-Paige; H. Bish, 
and Clarence Arvin, manager of the Detroit Graham-Paige Service 
Station, lend an attentive ear while E. R, Harrell, vice-president in 
charge of engineering, and F. F. Kishline, chief engineer, discuss 
advancements of the new 1936 line. 








Showmanship 


Feature 


Of Chicago Auto Show 


Chicago, Oct. 18.—Details con- 


cerning the showmanship 


will feature Chicago’s 36th annual | 


automobile show in the Interna- 
tional Amphitheatre, Nov. 


23, were made known today. 
The scene for the big drama 


that | 


| 


| 


| 
| 


16 to} 


of the event will be the central 
arena, 238 by 123 feet, with its 
12,500 seats and room for as| 


many more on the floor. 


There will be two performances 
daily, one in the afternoon and 
another in the evening, states A. 
C. Faeh, show manager. Each 


| performance will hold the atten- 


tion of spectators for one hour. 
To the accompaniment of music 
by a nationally known orchestra, 
a feature lacking at shows here 
| within recent years, the various 
makes of cars will rise to view 
on a stage in the center. First 
will come a two-minute talk on 
the merits of the make of car on 
the stage. Following this, manni- 
kins will emerge from the auto- 
mobile garbed in the newest 
winter furs. They will prom- 
enade around the car, re-enter 
it, and then both car and models 
will disappear from view. The 


Klingler Plays Host 
To GM Men’s Club 
Pontiac, Mich., Oct. 18.—H. J. 
Klingler, president and general 
manager of Pontiac and other 
executives entertained more than 
700 members of the General 
Motors Men’s Club at luncheon 
today in the auditorium of the 

General Motors Building. 
Klingler presented the new 
Pontiac cars for 1936 to the Men’s 
Club, following which A. W. L. 
Gilpin, vice-president and general 
sales manager, covered the salient 
sales features and _ introduced 


| three new Pontiac motion pictures 


depicting many of the manu- 
facturing operations, dramatizing 
the sales features and presenting 
on the screen the advertising pro- 
gram for the coming year. 





LEFT TO RIGHT: B. L. Hyland, Irwin Broze, A. I. 
Morris, C. W. Matheson, R. E. Stone, and D. N. Larson pay attention 
to the photographer for a brief instant during the Graham luncheon 
recess in the regional representatives’ meetings held this week. 





Philp, George 


act for each make of automobile 
will last six minutes. 

Circling the enclosure of the 
arena will be de luxe models of 
the 29 makes of passenger cars 
to be exhibited. This will be in 
addition to the more complete 
lines to be displayed on the sec- 
ond floor of the amphitheatre. 

The trailer division will also 
display showmanship, featured by 
the setting in which these car 
and truck attachments are to be 
placed. 


‘Cadillac Orders 


Near $7,000,000 
Declares Chick 


Oct. 18. 
1936 model Cadillac and 


Detroit, 
for new 


Dealer orders | 


LaSalle cars valued at $6,972,000 | 
have been received to date by the | 


Cadillac Motor Car Co., it was 
stated today by J. C. Chick, gen- 
eral sales manager. 

The new LaSalle, 


the lower- 


priced Cadillac Series Sixty and | Valpey, 








‘Graham Region 
| Men Hear 1936 
| Selling Plans 


Detroit, Oct. 18.—Regional rep- 
resentatives of the Graham-Paige 
Motors Corp. from all over the 
United States and Canada were 
guests this week of Robert C. 
Graham, executive vice-president, 
in a series of meetings in which 
| merchandising and sales plans for 
the forthcoming year were re- 
| vealed. 

Disclosures of the new 1936 line 
of cars were made by Graham 
and other officials of the cor- 
poration. 


“These regional meetings,” 
Graham declared, “are the fore- 
runners of a_ series of dealer 


gatherings all over the country to 
herald the advent of three new 
Graham cars, all priced in the 
low ranges, and incorporating ad- 
vancements which will inaugurate 
new trends in the industry.” 


Attending the meetings were: 
Henry Harris, sales manager, 
Graham-Paige Motors, Ltd, of 
Canada; A. J. Cardinal, T. H. Bar- 
ton, W. B. Robinson, Canadian 
district representatives. From 
the far West were D. N. Larson, 
western sales manager, together 
with George R. Morris, Southern 
California; Irwin Broze, San Fran- 
cisco, and B. L. Hyland of the 
Seattle territory. District man- 
agers over the country included 
W. R. Glennie, New York; Ferd 
M. Brown, Philadelphia; Frank 
N. Finke, Pittsburgh; B. R. Ford, 
St. Louis; Frank A. Gary, Detroit; 
R. D. McCain, Minneapolis; James 
A. Sykes, Albany; R. A. Green, 
Boston; W. C. Fage, Chicago; R. 
W. Glick Columbus; R. C. Hocket, 
Dallas; J. P. Cory, Denver; G. E. 
Curry, Detroit; J. M. Brancherry, 
Hartford; W. R. Heilman, Indian- 
apolis, and H. T. Parrett, Wash- 
ington, D. C. District representa- 
tives, A. F. Soul, Atlanta; John E. 
Williams, Chicago; R. E. Wol- 
steyn, Grand Rapids; George S. 





Chamberlain, J. A. Cain, and Ben 
S. Fay, Pittsburgh; W. T. Sapp, 
St. Louis. 


The meetings were addressed 


| by J. B. Graham, president; F. R. 


sales manager; 


general 


TELLING ONE—J. Cory, Graham district manager from Denver, 
seems to be telling one to a group which includes (left to right) R. E. 


Hunter, 


“Del” Larson, Western sales manager; George Morris, from 


Los Angeles; R. E. Stone, “Bernie” Hyland, from Seattle, and C. W. 
Matheson, vice-president of Graham-Paige, at the regional meetings 


held this week. 


the new Cadillac- Westwood series 
were given their first public 
showing Oct. 11. 


Lansing W. 


“This is the largest dealer de- | 


mand for new models at this time 


of the year that the factory rec- | 


ords reveal since before the de- 


pression,” said Chick. 
“Dealer reaction to the new 
| products indicates an optimism 


}in recent years. 


far beyond anything encountered 
The dealers point 
out that the market for the higher 
priced fine car and the upper 
medium priced car daily is show- 
ing greater strength. This im- 
provement, combined with the 
fact that the new lower-priced 
Cadillac Series Sixty now opens a 


| still wider field for Cadillacs pro- 





ducts, leads them to expect the 
largest season that they have en- 
joyed in many years. 


“In order to meet the heavy 
dealer demands for new car 
stocks, it has been necessary to 


expand both the factory facili- | 


ties and the personnel.” 





Thoms, dineshai of 
districts; Claire E. Briggs, special 
assistant to R. C. Graham, and 
Willis W. Munro, advertising 
manager. 





Foreign Trade Council 


Will Hold Convention 
Houston, Texas, Oct. 18.—The 
chairman of the National For- 
eign Trade Council has issued a 
call of the annual convention to 
be held at the Rice Hotel here 
Nov. 18 through 20. Arrange- 
ments are being made to accomo- 
date 1,500 delegates expected from 
all parts of the country. 

The Bureau of Foreign and 
Domestic Commerce is expecting 
to send a representative delega- 
tion to the convention for trade 
advisory work. There is also 
under consideration an _ exhibit 


which will illustrate the nature of 
the service which the Bureau is 
equipped to render to the Ameri- 
can business community. 





Knudsen Pledges Aid to National Safe 


© 


Scores Tax Diversion; 
Recommends Inspection 


Louisville, Ky., Oct. 18. — The] product is made, we have no con- | 
problem of safety in manufactur- | trol over who is to be permitted | § 


finished | 


ing and safety in the 
product was the subject of the 
address of William S. Knudsen, 


executive vice-president of Gen-| 
eral Motors, in an address before | 


the annual congress of the Na- 


tional Safety Council, here Mon- | 
| this is more 


day. 

Citing the modern plant im- 
provements designed not only to 
speed production and improve the 
product, Knudsen explained the 
part played by modern machin- 
ery in saving life and greatly 
decreasing industrial accidents. 
Following are excerpts from 
Knudsen’s address: 

“One of the safest places to 
work,” Knudsen said, “is the fac- 
tory. This is partly due to im- 
proved machine and tool design, 
but mostly due to education 
among workmen and foremen. 

Conveyors Safe 

“The conveyor has perhaps been 
the greatest means for establish- 
ing order in plants and has been 
the means of keeping work off the 
floor, and in this way prevented 
an untold number of accidents 
due to disorder. The early con- 
veyors were rather crude affairs, 
and many accidents were due to 
parts dropping in the drive, or 
men getting caught in the chain. 
Happily, however, most conveyors 


Highlights of Address 


“We stand ready to co-operate with the National Safety 
Jouncil, or any other group, to find a solution to the 
heavy accident toll on our lives and property.” 


] 
2 


kind has. 
e 
3 


“We stand ready to 


”o 


6 from 


stopped... 


highway 


” 





today are of the protected type, 
well enclosed, with safety links 
in case of jam, and the case of 
men getting hurt on conveyors is 
practically unknown. 

“Fixtures for both vertical and 

horizontal machines show sub- 
stantial progress as well. The 
enforced use of goggles and auto- 
matic trip-off on presses with 
safety control have probably been 
the biggest discount to bad acci- 
dents. 
Injuries Low 
hazard has 
years been introduced 
tory operations by the 
of electrical tools. 

Today occupational injuries 
from use of electricity in manu- 
facturing are quite low. 

“Another hazard which has 
come to the front in recent years, 
and has had to have the atten- 
tion of all of us, is the question 
of elimination of fumes, paint 
spray, acid fumes, and dust which 
modern processing brought in. 

There is today hardly a single 
problem of ventilation of this sort 
which cannot be handled so that 
the operator’s health is fully safe- 
guarded, and dangers of fire or 
explosion eliminated. 

“By and large, the mechanics of 
the safety problem in factories 
can be said to have made substan- 
tial progress, and is on the way 
to more progress. 

“But when we come to the mat- 
ter of safety in product manu- 
factured, we come into a field 
where progress is more difficult 
because while we can control the 
circumstances 


in recent 
into fac- 
increase 


“A new 





“The automobile is the finest and most useful tools man- 
Let us not take action which will damage 
and reduce the efficiency of this great tool. 
increase its safety, but retain its usefulness.” 


co-operate 
recommended practices in both the matter of licensing 
drivers and inspection of automobiles. 


“Let us urge that the diversion of our automobile taxes 
construction 
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to use it; the circumstances under | 
which it is to be used; the be- 
haviour of other individuals who, 
though not using the product, 
come into contact with it or are} 
affected by it. 

“There is no industry where 
evident than in the 
automobile industry. 

Useful Tool 

“Let us recognize that the auto- | 
mobile is one of the finest and 
most useful tools mankind has, 
and let us not take action which 
will not improve the safety phase 
of the problem, but which will 
damage and reduce the efficiency 
of this great tool. Let us rather 
by patience and intelligence, in- 
crease its safety, but retain its 
usefulness. 

“No one can say definitely what 
are the causes of automobile acci- 
dents. It is impossible to say 
how many automobile accidents 
are due to any particular cause 
since to determine the causes of 
this type accident requires much 
more careful investigation than 
is usually the case in accidents. 
Further, most automobile acci- 
dents are the result of a combina- 
tion of causes which further com- 
plicates the situation. 

“However we would like to give} 
you the benefit of our thinking | 





Let us, rather, 


“Accidents seem to be more a product of congestion, 
visibility and other roads conditions than speed.” 


4. “We believe in safety education for drivers.” 
| no doubt, 


in the formation of 


and maintenance’ be 


| ours, 


and our investigations in the mat- 
ter. In the first place, what are 
the factors controlling the safe 
operation of an automobile? We 
find that there are four: 

1. The car 

2. The driver 

3. The highway 

4. The other fellow 

“Let us look further into each 
of these, First the car: We be- 
believe that in only a small per- 
centage of the cases is the car 
to blame. We have spent large 
sums in research laboratories, and 
in a proving ground so we can 
correctly design and adequately | 
test the cars. We have spent large 
sums in finding, perfecting and 
making available to the public, 
devices for their greater safety 
and for greater safety in the 
operation of their cars. Manufac- 
turing methods in the automobile | 
industry are still regarded as 
among the best. Labor is among 
the highest paid of all industries. 
Inspection is a highly developed 
art. As for materials, we are al- 
ways looking for the best. Much 
of the demand for alloy steels or- 
iginated in the automobile indus- 
try. So that in design and manu- 
facture, I submit the conclusion 
that the manufacturer has al- 
ready done much for greater 
safety. 
Need Service 
“But even the best mechanical | 

device needs to be serviced, re- 
paired, maintained. We have done 
and are doing much to equip 
service stations with adequate 
tools and machinery. We con- 


under which the' duct many schools each year to 


| bile accidents. 


| maximum speed, 
| Suppose 


and 


| driver, 


THIS PICTURE of the instrument board of the 1936 De Soto which, 
according to trade advices, will be introduced very soon, gives a hint 


of the new interior of the car. 


The panel is finished in golden beige, 


offset with Circassian walnut grain mouldings. 


educate mechanics and _ service 
station employes in proper meth- 
ods of servicing and maintaining 
cars. 

“Now, as to the performance 
characteristics of automobiles, the 
problem for all manufacturers 
here is to make a product which 
will fulfill the demands of his 
customers. They want cars which 
will accelerate quickly, negotiate 
the majority of hills without gear 
shifting, and transport them at a 
fairly rapid rate of speed. 

Speed Not Alone 


“There is room for reasonable 


| doubt as to whether speed per se 
| is the principal cause of automo- 
In saying this we} 


mean that certain comments run 


along the line, “Automobiles are} 
| being made to run too fast, they 
shouldn’t be capable of such high | 


What should be_ the 
90, 80, 70, 60? 
the average maximum 
speed capacity today is 85 miles 


speeds.” 


an hour, and suppose it were cut | 


back to 60, how much reduction 
in accidents would result? 
but there is still 
for doubt that any major 
provement would result, 
land, England, Wales, 
Belgium, Germany and 


im- 


Scotland, 
Italy, 


where the cars are much smaller 


and lighter than ours and not 
capable of top speeds as great as 
the rate of 
runs from two to four times 
great as ours. 

“Accidents seem to be more a 
product of congestion, visibility 
other road conditions than 
speed per se. 

“Second, with reference 
no matter how 


as 


to the 





Some, | 
room | 


In Ire- | 


automobile | 
deaths per 10,000 motor vehicles, | 


finely a| 
| machine is made, it is still de-— 


pendent upon man to operate and 
maintain it. 

“There are now and always will 
be, operators of automobiles who 
are too young, who are color 
blind, who have defective vision 
or hearing, who are unskilled in 
the operation of an automobile, 
who will drive while intoxicated, 
who ignore traffic signals, who 
disregard our laws and rules of 
the highway, who will not keep 
their cars repaired in a satisfac- 
tory mechanical condition. 

“What then can we do to help 
this phase of the situation? One 
of the obvious means that pre- 
sents itself is education of the 
driver, We are morally and 
physically behind this educational 
movement. 

“We believe that there is suf- 
ficient evidence to support the 
conclusion that where operators 
are licensed after reasonable 
tests to determine their ability 
and fitness to operate a car, and 
their knowledge of traffic rules, 
the accident rate is lower. 

Inspection Law 

“We also believe that if we had 
compulsory inspection of auto- 
mobiles to determine the me- 
chanical condition of brakes, 
lights, warning signals, steering 
gear, windshield wiper and the 
leakage of exhaust gasses, the 
accident rate would be_ lower. 

“We know that compulsory in- 
spection of motor vehicles from 
a safety standpoint is already on 
the increase, and while the full 
effect of this type of inspection 
has not been reflected in the acci- 
dent record, we believe that it 
will contribute considerably, in at 
least a psychological way, to the 
cause of safety. It will also prob- 
ably have the effect of ruling a 





FROM 67 OF THE country’s leading universities, members of Tau 
Beta Pi, national honorary engineering fraternity came to Lansing | 


for their 50th annual convention. 


Here are pictured H. B. Dirks, 


ty Council 





| 


| 


| work in general. 


5 


number of cars off the road which 
cannot be made mechanically 
safe. 

“We stand ready to co-operate 
in the formation of recommended 
practices in both the matter of 
licensing drivers and inspection 
of automobiles. 

“Third, with reference to the 
highway, there is so much to be 
said on this subject. We are 
aware of the obsolescence of 
many of the first so-called “good 
roads”; we know that many of 
our highways are too narrow and 
too highly crowned; we know that 
many of the curves are too sharp; 
we know that many of our roads 
are poorly or inadequately marked 
with road-signs; we know that 
many highways have poor sur- 
faces; we know that many high- 
ways are inadequate to carry the 
traffic load which is today placed 
upon them; we know that the 
majority of accidents occur after 
lark and upon rural highways, 
and yet a beginning has hardly 
been made in the matter of high- 
way illumination; we know that 
provision for pedestrian traffic 
has been made on only a small 
percentage of our highways; we 
know that our present force of 
highway police is insufficient to 
patrol our highways and enforce 
our present laws; we know that 
certain corners and road struc- 
tures offer extraordinary hazards. 


Scores Diversion 

“We know all of these things, 
and if we stop to consider for a 
moment we should realize that 
herein lie many of the causes of 
highway accidents. And_ yet, 
knowing these things, and being 
in the midst of a hue and cry for 
reduced highway accidents, we 
permit the diversion of millions 
of dollars of automobile and gas- 
oline taxes, which by their very 
nature should be spent on high- 
ways, to other and certainly no 
more worthy or necessary activi- 
ties. 

“Since we are interested in 
safety, let us urge that the diver- 
sion of our automobile taxes from 
highway construction and main- 
tenance be stopped, at least until 
this menace has been removed. 
Let those who, by the diversion 
of these funds, have contributed 
to the retention of our inadequate 
highways consider their obliga- 
tions to this great problem of 
safety, 

“Fourth, with reference to the 
other fellow. The feeling that the 
automobile driver is the aggres- 
sor in all automobile accidents is 
still too general. It is probably 
safe to say that not more than 
half of the accidents involving an 
automobile and a pedestrian are 
solely the fault of the automobile 
driver. Far more than half of 
such accidents result from pedes- 
trians crossing at other than 
intersections; crossing against 
traffic signals; crossing diagon- 
ally; playing in the roadway, ete. 
There, therefore, develop the jobs 
of educating the drivers to be 
careful and courteous and educat- 
ing the pedestrians to be careful 
and exercise ordinary prudence. 
Our schools have already tackled 
the job and have shown splendid 
results. Their work should be 
encouraged and augmented as 
much as possible. The operators 
of street cars and the drivers of 
teams are not without blame in 
our problem of highway accidents. 
Our construction industry has 
contributed somewhat to our au- 
tomobile accident record. Proper 
education and proper enforcement 
of existing laws affecting these 
activities will help to reduce auto- 
mobile accidents. 

“And now a word as to your 
It is a splendid 
work; it is making practical ap- 
plication in a number of fields of 
the injunction, ‘Do unto others 
as you would have them do unto 


| you.’ 


| 


dean of engineering at Michigan State College; H. T. Youngren, Olds- | 
mobile chief engineer; R. C. Matthews, national secretary and treas- | through enlightening and educat- 


urer of Tau Beta Pi; and P. W. Ott, national president of the frat. | 


“Much of the work you have 
accomplished has been through a 
voluntary, enlightened humanitar- 
ian interest. Much of the work 
lying ahead of you must be done 


ing your fellow men.” 
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Well Said, Mr. Knudsen 


|g genernnarh before the National Safety Council at 
Louisville, Ky., this week, W. S. Knudsen, executive 
vice-president of General Motors, pointed out that many 
of our present day highway accidents can be attributed 
directly to the fact that our highways have not kept pace 
with the development of automobiles in either design, 
construction or maintenance. That this is true, beyond 
peradventure of doubt, would be attested by any motorist. 


As compared with the present day automobile, the great 
bulk of our highway system is scarcely more than an ox 
cart trail. And the sad part of it is that motorists annu- 
ally pay into state coffers, in the form of gasoline taxes, 
sums sufficient to enable states to keep abreast of, or 
ahead of motor car advances. And sadder still, $200,000,- 
000 are diverted annually from these funds, despite legal 
restrictions, for purposes other than highway building. 


With the automotive industry going side by side with 
the National Safety Council we feel sure that much pro- 
gress will be made if halting bad driving practices and 
ousting the bad drivers from the road. But the support 
of America’s 24,000,000 motor vehicle owners will be re- 
quired to convince legislators of the immediate need for 
improved and modernly designed highways over which 
reasonably high speeds can be maintained with safety. 


Well Done, Mr. Vesper 
BUSING the past two or more years ADN has con- 
sistently supported the efforts of F. W. A. Vesper, as 
president and general manager of the National Auto- 
mobile Dealers Assn., to promote better factory-dealer 
relations. Mr. Vesper’s tactics have been intelligent and 
not antagonistic, but best of all. successful. He at no 








time resorted to labor union methods of coercion, but in- | 


stead presented the dealers’ side of the story to proper 


factory officials in a quiet, logical manner, which invited | 


respect and co-operation. 

Today we understand dealer-factory contracts between 
General Motors divisions and their dealers for 1936 will be 
definitely revised to give dealers greater protection, even 
to the extent of taking over stocks of parts and acces- 
sories purchased by the dealer two years prior to notice 
of cancellation. Also in event of cancellation, even for 
cause, the dealer will be given 90 days notice and arrange- 
ments will be made for relief to such dealer where long- 
time leases are involved. This is real progress Mr. Ves- 
per, who this week relinquished his management duties 
with NADA, but who will continue as president and ad- 
visor, may well feel proud of his accomplishments. His 
was a job well done and we feel sure that his successors 
will continue the same friendly co-operative policies with 
the factories which Mr. Vesper has established. 

The States are Helping 

AY back in February this year ADN urged states to 

aid the industry in its efforts to stabilize employment 
in the industry by changing their licensing periods to con- 
form with the new announcement dates for new models. 
Already the State of Michigan has agreed to place its 
1936 plates on sale by Monday, Oct. 21. This is an example 
that can well be followed by other states where like 
license laws apply. 








| dealer's 


the Publisher 


By 





Chicago, Oct. 17. 

Most of the big- 
wigs of the pub- 
lishing business are 
perspiring in group 
and “howdy-ing” each 
other in the lobby of the Hotel 
Stevens here this week. It is the 
annual meeting of the 

Bureau of Circulations. I 
from the program that it is the 
22nd and my memory jolts me 
with the recollection that I at- 
tended the first one! All of my 
cronies are beginning to look old. 
Strange that Time has dealt so 
gently with me or maybe 
wrong and that’s the 


Original 
Alphabet 
Soup 


meetings 


I'm | 
reason I) 


Audit | | 
note | 





have such a time getting a photo- | 


graph which does not make me 
look like a turtle with 
drawn halfway into its shell! 


ce * * 
“HARDLY A MAN  is§¥ still 
alive—”’ who remembers as I do 


when there was no auditing of 
circulation claims. When the pub- 
lisher who was the most direct 
descendant of old Baron Mun- 


chausen had the largest circula- | 
When the very words “cir- | 


tion. 
culation claims” of any publica- 
tion, big or little, got a big guffaw 
from the advertiser. The ABC 
(daddy of all the alphabet-soup 
organizations) 
financed by advertiser, advertis- 
ing agency and publisher. State- 
ments are called for from the 
publishers twice a year and these 


are audited by traveling auditors | 


exactly as in the case of state or 
national banks. All of this by 
way of explanation to some of my 
dealer-readers who may have 
looked on all publication adver- 
tising as something akin to buy- 
ing the famous _porker-in-the- 
poke. The ABC has become the 
yardstick of circulation. 


* * * 


OF MORE than ordinary inter- 
est to a majority of our readers 
will be the announcement in an- 
other column this week that Paul 
Dumas, prob- 
ably the best 
known technical, 
service and 
maintenance 
maninthe 
country, will 
Supervise and 
direct all edi- 
torial material 
along this line 
in ADN. Right 
now in associa- 
tion with M. A. 
Bach, another 
former Chilton man, he is pre- 
paring a brand-new, 900-page Flat 
Rate Book which will so far sur- 
pass anything along this line pub- 
lished up-to-date that I predict 
it will indeed live up to the title 
“Standard” which they have given 
it. Paul edited the first Flat Rate 
Book ever published and was re- 
sponsible for the Brake Manual 
and other books published by 
Chilton. He has more good, prac- 
tical ideas for bettering the profits 
from service than a dog has fleas. 
We are looking forward to the 
time, not so far off, when his pres- 
ent work is in the printer's hands 
and ADN will take on even more 
of his material. 

Everyone now agrees that the 
principal source for in- 
creasing his profits in the imme- 
diate future must come from his 
shop. That is why ADN is giv- 
ing more space to the NEWS of 
this rapid development. Our cor- 
respondents everywhere will be on 
the lookout for examples of short- 
cuts to service and maintenance 
profits and now we will have the 
benefit of Paul Dumas’ practical 
knowledge to sift the golden 
wheat from the reporter’s chaff. 

* * « 

ALL OF WHICH gives 
practically no room to tell 
Non-Squealers that Chicago looks 
even more prosperous than New 
York. The 3,000-room Stevens 
from which I write this is packed 

(Continued on Page 27, Col. 5) 


Paul Dumas 


me 


its head | 


is sponsored and | 


my | 
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In This Corner 


The vi ssed in this column are those of our readers 
and do -_: none coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


oye ° 
Stabilization 
For sometime I have been reading 
change in new model announce- 
ment dates which are expected to 
help stabilize employment in motor 
plants. Can you tell me where 
this plan originated and how it 
will work?—T. M., New York City. 
This plan as we understand it was 
suggested by the President of the 
United States based upon reports 
made to him to the effect that bring- 
ing the new model announcement 
date forward to November would re- 


lieve the congestion in production 
which in past years had followed 
the model announcements in Janu-| 
ary. The heavy selling season in 
the automotive industry in past 
years has come in the spring and 
during the three months between 


January and April motor plants were 


taxed to stock dealers and meet the 


demand from the field. It is felt 
that even though the fall announce- 
ments do not result in heavy fall 


sales the peak demand in any case 
will be spread over a greater num- 
ber of months thus giving more 
stable employment throughout the 
year.—EDIToR’s NOTE. 


Service 





The survey which you carried in| 


- 


your issue of Sept. 7, 
Crowell 


made by the} 
Publishing certainly ‘should | 


be appreciated by your dealer read- | 


ers. As an old time desler who 
dates back to the days when our 
repair work and sales of extra equip- 
ment was really the profitable part 


of our business I can appreciate 
how lax we have been in letting this 
business get away from us. I note 
in my business right now that I} 
don’t have any trouble holding the | 
service work of those customers who 
live in my part of town and who 


don’t have to go much out of their 
way to get to my service department. 

We always try to make our cus- 
tomers feel that we take a personal 
interest in how their car runs and 
we have found that this adds dollars 
in our cash register. Personally, I 
believe that the introduction of the 
flat rate system had much to do 
with both the dealer and the me- 
chanie losing the personal interest 
in each customer. There is no good 
reason why this should be so no 
more than why we should lose in- 
terest in our service activities and 








accessory sales because the factory 


started to ride us continually on 
new car sales. 
Any dealer with any business 


sense at all should know that good 
service is the best method of getting 
and holding car buyers. This arti- 
cle woke me up to the fact that I 
have been short sighted in letting 
my service department suffer be- 
cause I did not realize before why 
the garage got a lot of my car own- 
ers and I for one am going to do 
everything I can to make conven- 
ience and personal interest build 
back my service work and bring me 
more customers for parts and acces- 
sories. I certainly want to thank 
you for the suggestions like this you 
run in your fine paper. I hope you 
keep up this kind of information— 
A Reader. 


AS OTHERS 


SEE IT 





From Steel to Songsters 


The automobile industry has been 
a major support of the steel indus- 
try during a long period when steel 
orders from other sources were 
“bumping along the bottom.” Simi- 
larly, manufacturers of automobiles 
and related products have provided 
much needed business for a wide 
range of other industries when busi- 
ness was most needed. 

Now, it known, im- 


becomes the 


| portance of the automotive industry 


economic life” has 
extended to the field of entertain- 
ment. “Variety’—a leading publi- 
cation in the amusement field—sets 
forth this paragraph: 

“A string of 10 automobile shows 
in principal cities across the country 
will spend about $60,000 next month 
on talent. They’re all looking for 
names this time, with the industry 
going heavier on salaries generally 
than in the past.” 

It’s a long leap from steel to 
songsters but the economic influence 
of the automobile industry extends 
from one extreme to the other, and 
covers all the intervening region— 
Highway Highlights, published by 


as a “giver of 


the National Highway Users Con- 
ference. 
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“Taking the NEW YORK 
AUTOMOBILE SHOW 


to the Farmer’°’ 


For the first time Rural America will share the glamour 
and excitement of the New York Automobile Show. 


Farm Journal families and their neighbors will see pictures 
of the new models and views of the exhibits within a few 
days* after the close of the New York Show. 


It will now be possible for the farmer to compare all the 
leading models as quickly as his city brothers. 


Manufacturers agree that this will speed up country sales and 
prove a distinct contribution to the automotive industry. 


Aehau sitar 


PUBLISHER 


FARM 


*This is merely one of the many live editorial services 

made possible by Farm Journal’s speed-schedule, IO | Pra 
which will print and deliver within four days the 

68 page December issue to 1,120,000 farmers. 


December advertising forms close November 12th. WASHINGTON SQUARE PHILADELPHIA, PENNA. 


NEW YORK DETROIT CHICAGO 
420 Lexington Ave. General Motors Building 180 No. Michigan Ave. 
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Buick 1936 Series —— Service Data 


New Maintenance Series 


Opens for ADN Readers|; 


Realizing that the modern m motor car dealer is more 
interested this year than ever before in having accurate 


and authentic information 


regarding the quick-service | 


needs of the new 1936 cars, Automotive Daily News, with 


this issue, inaugurates a series with this article on the | 


new Buick line as the first, which will endeavor to cov er | 


the changes in the cars and 


other data of importance to | | 


dealers, particularly the sales-service type of dealership. | 
The features of service per-®———— 


taining to the new cars are those 
operations normally termed one- 
stop service jobs and include com- 
plete lubrication information, fac- 
tory instructions for brake ad- 
justment to compensate for lin- 
ing wear, proper tire inflation, 
radiator capacities for guidance 
in selling anti-freeze, and grades 
of oil recommended for varying 
temperatures. 


Authentic Data Needed 

Practically 55 per cent of the 
dealers reading Automotive Daily 
News feature quick service to 
some degree and as 29 per cent 
of the service jobs performed by 
these dealers is on cars other 
than the ones they sell, it is felt 
that authenticated factory infor- 
mation pertaining to the quick- 
service operations will be of con- 
siderable value. 


The lubrication points on all 
four Buick 1936 models are the 
same so the chart printed on this 
page is equally good for the 40, 
60, 80 or 90 series cars. 


For the first 500 miles it is 
recommended that oil one grade 
lighter than for normal operation 
be used. For normal use in the 
new cars operating in anticipated 
weather temperatures of from 30 
below to 20 above zero, 10W 
thinned with 10 per cent kero- 
sene should be used; from 10 de- 
grees above to 45 degrees above 
zero, use straight 10W; from 10 
degrees above to 80 degrees above 
use 20W; from 30 degrees above 


to 80 degrees above, use S.A.E. 
20, and from 50 degrees above 
and up use S.A.E. 30. Consider- 


able latitude is thus given in the 
selection of the proper grade oil 
so that the estimated weather 
temperature can be anticipated 
with the use of the proper grade 
lubricant. The crankcase of the 
series 40 holds six quarts and 
those of the series 60, 80 and 90 
hold eight quarts. 


Every 1,000 miles the starting 
motor, generator and distributor 





should be given a few drops of 
engine oil and the fan of the 60, 
80 and 90 series should be lubri- 
cated with water pump graphited 
lubricant. 

Service men are asked to re- 
move the air cleaner element and 
wash carefully in gasoline or 
kerosene every 2,000 miles. After 
drying, the element is to be re- 
lubricated with S.A.E. 50 oil, al- 
lowing all excess oil to drain off 
before replacing in the cleaner. 

Do Not Use Pressure 

Both the transmission and al 
axle take S.A.E. 160 for summer! 
and S.A.E. 90 for winter. Use a 
light non-flowing grease in the 
steering gear and particular care 
should be exercised in NOT using 
a pressure fitting in the filler 
plug hole as this will force grease 
up the steering column. 


Copies of the chart with detailed 
lubrication instructions on the en -| 


tire Buick line will shortly be 
available through the major oil 
companies or can be obtained 


direct from the Buick Motor Co. 
Tires should be inflated on the 
40 and 60 series, when the tires 
are cold, to 26 lbs. and when they 
are hot like after running, to 30 
Ibs. On the 80 and 90 series tires 
should carry 28 lbs. when inflated 
cold or 32 pounds when hot. | 
On the series 40, 1936 Buick, 
is particularly desirable to or he a 
special voltage control unit when| 
accessories such as radio, car 


heaters and defrosters are added| Brake adjustment chart for 1936 Buick 40, 60, 80 and 90 series, 
to the car, as a higher charging!the new Buick Bendix hydraulic brake system, and location of parking brake cables and connections, 





rate is frequently necessary for | 
satisfactory operation, and with- | 
out the control the high rate 
would be detrimental to the life 
of the battery, light bulbs and 
ignition breaker points. 


Brake adjustment on the new} 
Buicks this year is entirely dif- | 
ferent from former models, due | 
to the change to Bendix hydrau- 
lic brakes. 


These brakes are not to be ad- 
justed when warm. Drums should | 
be at room temperature. Brakes | 
should be adjusted for normal | 
driving when pedal travel is | 
within two inches of toe in| 
and for high speed driving when 
pedal travel is within three 
inches of toe board. 


Brake Adjustment 
To properly adjust, jack up all | 
four wheels, remove adjusting | 
hole covers from brake backing 
plates, disconnect rear parking 
brake cables at cross shaft, loosen 
lock nut on eccentric adjustment | 
one-half turn. Rotate eccentric | 
in direction of forward motion of 
wheel until there is a heavy drag | 
on the drum, then rotate eccen- | 
tric very slowly in opposite direc- 
tion until drum is free of brake 
drag. Tighten eccentric lock nut, 
holding eccentric from moving. 
See that anchor pins are tight. 
Adjust parking brake lever cables 
(see next paragraph). Expand | 
shoes by turning adjusting screw 
toward center of wheel until 
brake drum can just be turned 
by hand. (Note: if it requires 
more than 50 notches on adjust- 
ing screw to cause heavy drag, 
new shoes will be needed un- |} 
doubtedly.) Back off adjusting 
screw approximately 17 to 20) 
notches so drum turns freely. If | 
there is heavy drag, reset eccen- 
tric until drum turns freely. 
Lubricate brake pedal and con- 
nection to master cylinder and | 
brake cable clevis pins and re- 
install adjusting hole covers in 
backing plates. 
Parking Brake 


The parking brakes are ad- 
justed by releasing hand brake | 
lever to stop, disconnect all cables 
at cross shaft. With cross | 
| 


against stop, adjust clevis on 
hand brake lever cable so that 
clevis pin will just enter. With | 
parking brake lever in released | 
position adjust rear parking | 
brake cables. These cables should 
be pulled toward the cross shaft 
and adjusted so that the clevis 
pins can be entered when the 








o—— 


| to sell tire 





[Soo wis } 
> 2 Vp LUBRICANT cai 
wate Fume AF AN 

LSERIES | 


ES OO MILES 
a0 Ol UTE 


a 


‘rs RC 
Eo 109 MILES . 
me ANT 


LOWER C TROL A 


“WOO MILES ] 

| tN 
/ Y WeTERPN “af FAN 4 . 
t P SERIES 


1000 MILES 
4 LUBRICANT 
NK FRONT 


“OOO MILES 
$15 UBRICANT 
ower NT ROL. ARM. 


iv 
CHA Scar yOR ANT 
L_TiE ROO OUT! 








m neo? MILES banat 
RARCRLE SUPPORT | | 





[_— CRANRCASE. [eve 7 OOO MILES. “| bare: wat oJ Leones 
cal l 1000 Mit ies | — O00 MILES | an oa OOO MILE = 

lenaeet wean Geneon snare eee ane me 
uPP u aj} | Oe os NC 

\ | 

—s / ’ 

<—;\ a | / =) — 
my /\ | i. 
/ } 
Lat 


ee 
ne 


= ' 


& 


, ts 








\ 
v \ i 
‘ J \t 

\! 

\" 






\ 
\ 
‘ 
\ 
\ 





\ 
— \ ; ' 
' ' ! / \ 
eres \ 
{ md MILES WOOMILES _ “000 MILES WOO MILES | 1000 MILES / \ | ‘ TWKKE? A YEAR 
1 (CHASSIS LUBRICANT] ICHASSIS CN | 1|CHASS IS LUBRIK Sor] one ~4 w A al CHASSIS. LUBRICANT | ; \ ' ‘ Q GRAPHIT 
'Lw NICKLE S SUPPORT ] [UPPER CONTROL AR! DRAG LINK REAR \ SPRING SHACKLE J! \} ‘ ___ REAR SPRI SPR RING 
; ' 
' i L 
| TWICE AYEAR TWICE en) TEAM asa Ce. 
WEE TWICE A YEAR ma Te ICE AY TRANSMIS SION ©} DELCO 
SHOCK J ABSORBER FLUID] WHEEL BRG LUBRICANT GEAR LUBA CANT TRANSMI SION . 1 ABSORBER * IO} WHEE BRE BRG AUpAS RANEAR A 
K ABSORBER WHEEL BEARING STEERING CEAR MECH LEVEL FREQUENTLY So ENOCR ABSORBER J _WHEEL LEE | CHECK LEVEL FREQUENTLY 








Lubrication charts of new 1936 Buick 40, 60, 80 and 90 series, showing location of all points needing 





tension spring play in the cable 
is taken up. Equalize parking 
brake on road by letting off on 
tight brake at adjusting screw. 
If it is necessary to loosen adjust- 


ment over two notches to balance | 


parking brake, recheck the cable 
| adjustment. 


Replace Shoes 


When shoes need relining care 
should be taken to see that they 
are replaced with shoes which 
have linings ground to the proper 
arcs because of close limitations. 


In filling the master brake cyl- 
inder with new fluid an adapter 
can be obtained for the regular 
cylinder filler that enables one 
man to do this operation easily 
and minimizes the difficulties cre- 
ated by the location of the master 


This quick service infor- 
mation on the new 1936 cars 
will be a regular feature in 
Automotive Daily News 
from this issue on, Next 


week one of the new 1936 
leading production cars will 


be described. Send _ these 
pages out to your quick 
service department and 
have them kept in a con- 
venient place for ready 
reference, 





cylinder in reference to the V of 
the frame cross members and the 
nearness of the floor boards. 

In the new 1936 Buick line 
service stations are cautioned not 


wheels of any model as they can- 

not be used. 
For guidance 

proper 


in judging 


hold 34 pints. 


While the H9 spark plug gives | 
efficient service in practically all | 


in those rare 
hard high 
a cooler 


driving conditions, 
eases of exceptional 
speed driving where 


plug is desired the J7 plug can | 
| the comptroller’s department of | 


be substituted and for slow driv- 
ing conditions, where there may 
be a tendency to foul, the J12 is 
the proper alternative. The gaps 
in the plugs are set at .025 inches. 


chains for the front | 


the | 
amount of anti-freeze the | 
series 40 radiator capacity is 26% | 
pints and the series 60, 80 and 90 


attention. 





ATA Calls on Members 


ican Trucking Assns., Inc., 


ous parts of the country. 


| complaints. 


of the outfit. 
erator was to receive an “asso- 
to put on his trucks, “which ap- 
| parently,” the ATA says, 


an easy mark. 


racket,” ATA adds. 


Eskild Bondesen 





AC Co. Comptroller | 


Flint, Mich., Oct. 18.—Appoint- 
ment of Eskild Bondesen as comp- 
troller of the AC Spark Plug Co. 
was announced 
today by Fred 
S. Kimmerling, 
president and 
general mana- 
ger. 

Previous to 
his promotion, 


urer and act- 
ing comptroller 
at AC, where he 
has been locat- 
ed for the past four years. 


| Prominent in auditing circles of 
General Motors, he served with 


A 


E. Bondesen 





| the corporation in Detroit before 
| coming to Flint, and has wide fi- 

nancial experience in New York, 
| Europe and the Far East. 





showing location of master cylinder in 


To Resist New Racket 


Washington, Oct. 18.—The Amer- 
this 
week called upon its members and 
truck operators generally to re- 
sist a racket that is levying trib- 
ute upon motor truckers in vari- 
The 
matter came to a head with the 
receipt within one week of three 
Typical was the de- 
mand upon an Ohio operator by 
a police organization for a con- 
tribution of $300 per year to the 
annual “magazine and directory” 
In return the op- 


ciate member” card and emblems 


“would 
signify that he had been made | 


“It is high time that state as- 
sociations and ATA get together 
with other business organizations | 
|} to put a stop to this sort of 


Bondesen was| 
assistant treas-| 


Pacific Coast 
Sales Are 10% 
Higher Than ’34 


San Francisco, Oct. 18.—While 
Pacific Coast automobile sales 
took the regular seasonable down- 
ward drop during September, they 
remained approximately 10 per 
cent higher than in the same 
month of a year ago. 

In the three coast states, Cali- 
fornia, Oregon and Washington, 
passenger car sales totaled 15,319, 
compared with 13,982 in Septem- 
ber of 1934. August sales this 
year were 21,478 cars. 

The September drop this year 
should be considered in the light 
of early delivery of new models, 
| coast dealers point out. Septem- 
ber was a clean-up month for a 
| majority of the dealers, and many 
|of them were sold out early in 
the month. 

Total sales of passenger cars in 
the three states during the first 
nine months of the year 193,722 
cars as compared with 123,084 
during the first nine months of 
last year. The gain so far this 
year over the same period of a 
year ago is about 57 per cent. 

California passenger car sales 
were 11,183 in September, as 
against 10,619 in September, 1934, 
and 16,195 in August, 1935. This 
state’s total new car registrations 
for nine months was 146,741 com- 
pared with 93,496 last year for the 
same period. 

For Oregon September sales 
were 1,667 against 1,222 last year 
and 2,319 in August of this year. 
|For nine months this year the 
| score was 19,183 against 11,128 last 
year, 

Washington dealers sold 2,469 
cars in September, 2,141 in the 
same month of 1934, and 2,964 in 
August. For the nine months the 
total was 27,798 against 18,460 last 
| year. 
| ‘The upward trend on the coast, 
| which commenced in the early 
Spring of 1934, carried to a peak 
of 28290 cars in April of this 
year, then tapered off to the 
September recession and prepara- 
tion for the advent of the new 
models. 


Hayes Body I ‘iles 


Washington, Oct. 18.—The 
Body Corp., manufacturer of auto- 
mobile bodies, has filed with the 
Securities and Exchange Commission 
applic: ation for the registration of 
27,000 shares of $2 par value capital 
stock, yet unissued, on national 
securities exchanges. 











Hayes 


as 





Jsed Car Manager 


' Seeks connection with distributor 
lor dealer having sizable sales. 
| Potential consistent with the need 
|for a highly specialized man. 
| Twelve years’ experience consist- 
|ing of appraisals, inventory con- 
| trol, advertising, promotion and 
| personnel management. Refer- 
| ences furnished upon request, Box 
735, ADN, 527 New Center Bldg., 
Detroit, Mich. 
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THE NEW FORD V8 FOR 1936 


Distinguished new beauty of line has been 


combined with the outstanding comfort, safety and performance that have 


put the Ford V-8 in a class by itself. The car that led all others in 1935 has been made still better for the new year. It has 


been proved by the past and improved for the future. The New Ford provides every modern feature, with the assurance 


of satisfactory service. There are no experiments in it—nothing that has not been tried and tested. This means a great 


deal to motorists — especially in mechanical construction and in safety. . . . The Ford gives you better performance 


because of its V-8 engine—it stands out also because it is such a safe car. The Steel Body, Safety Glass all around and 


Super-Safety Brakes provide exceptional security. The Ford V-8 for 1936 is the finest, safest, most reliable Ford ever built. 


New Moder Lines —New longer 
hood extends gracefully over the 
distinctive new radiator grille, ac- 
centuating the length of the car. 
New larger fenders, with a wide 
flare, contribute to the imposing 
front-end appearance. New hood 
louvres. Modern steel wheels of an 


entirely new design. 


New Easier Steering — Steering gear 
ratio increased. Steering gear sector 
shaft mounted on roller bearings. 


New Gear Shifting — Easier, quicker, 
smoother. Shorter distance for gear 
shift lever to travel. Quiet running 
in all speeds because of silent 
helical gears. 


Super-Safety Brakes — Safest, most 
reliable type of brakes under all 
driving conditions. Mechanical 
brakes of the same proved design 
that has been used for years on 
America’s finest cars. Extra large 
braking area. Easy to apply. Ford 
Super-Safety Brakes stop the car 
quickly and with certainty. 


Welded Steel Bodies — The Ford V-8 


has a genuine all-steel body struc- 
ture — electrically welded for still 
greater strength. 


Safety Glass Throughout — All Ford 


body types are equipped with Safety 
Glass throughout (in the windshield 
and all windows) at no extra cost. 


V-8 Engine — Fine-car power, speed, 
acceleration and smoothness. The 
reliability of the Ford V-8 engine has 
been proved in actual service by 
more than two million motorists — 
over a million Ford V-8s purchased 
in the last year. Figures show that 
the Ford V-8 is the most economical 
Ford car ever built. 


No “Breaking In”— The Ford V-8 en- 


gine is made to such high standards 
of precision that it requires no tedi- 
ous period of breaking in. You can 
drive it 60 miles an hour the first day. 


Efficient Cooling — The cooling sys- 


tem of the 1936 Ford V-8 circulates 
5!/, gallons of water through a new, 


larger radiator. Natural thermo- 
syphon action is assisted by two 
centrifugal water pumps. New style 
hood louvres permit rapid flow of 
air around the engine. 


Center-Poise Riding — All passen- 


gers ride near the center of the car 
— cradled between the soft, flexible 
springs. Exceptional comfort on 
every type of road. The Ford V-8 
for 1936 gives a front-seat ride to 
back-seat riders. 


Unusual Body Room — Short, com- 


pact Ford V-8 engine takes up less 
space under the hood and permits 
more of the car's length to be used 
by passengers. 





\\ 
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Plan Makes Profits for Small Town Dealer 


Tecumseh Ford Man Proves 
Worth of Sales and Service | 


By E. M. LUI 


Tecumseh, Mich., 


LUBECK 


what a dealer in a small town can accomplish in obtaining 
the bulk of the service work through the adoption of the | 
neighborhood sales and service station idea is seen here in| 
the operation of the Butler Motor Co. which a year ago| 


made changes in the building and doubled its sales and | ; 


service v olume. 


Tecumseh is one of those small but important trading 
centers to be found in almost any@———-————_ 


farming section of the country. | 


Its main street like many others | 


is lined with square faced build- 
ings. 
be on the main line 
quently Butler Motors handling 
Fords wanted to be in the center 
of all business activities. Butler 


had the usual type of store front | 


on one of the corners with a 
service entrance on the side 
street. Business was just fair. 


Today with a section of the 
building cut off to make a serv- 
ice entrance from the main 

street as well 

NEIGHBORHOOD as provide for 








a gasoline sta- 
tion and minor 
service jobs, the 
Butler organi- 
zation has be- 
come the head- 
quarters for car 
owners of all 
makes. Enough 
space was left 
from the origi- 
nal set up for a 
generous sized 
showroom and offices and im- 
mediately adjoining the gasoline 
platform and a rotary grease 
hoist supplemented by a complete 
Alemiting system is one of the 
busiest spots in the town. On 
Saturdays when car owners from 
all sections of the area come into 
town, as many as 35 grease jobs 
have been handled in one day. 
The general average of grease 
jobs for the past year has reached 
as high as 300 a month. The 
greasing department alone has 
paid for the costs of altering the 
building. 


The steadily increasing gaso- 
line volume is handled through 
three of the new type Service 
Station Equipment Co.’s pumps, 
merchandising two well known 
Michigan brands of gasoline. On 
Saturdays particularly, action at 
the pumps is equal to that of 
many stations located in the 
larger cities, and this activity has 
been converted by the Butler or- 
ganization into contacts for sales 
of cars as well as service. Butler 
has also developed a new scheme 
for getting business. He has 


SALES AND 
SERVICE PLAN 






established connections with the 
constabulary 


road forces and 


the road 
passing 


assistance of 
many tourists 


through 
officers 


| through the quaint little town are | 


Every merchant wants to | 
and conse- | 








directed to the 
ment for the 
needs. 


usual 


Butler establish- | 
motoring | 


Butler’s shop is well equipped | 


larger overhaul operations. His 
road wrecking wagon gets plenty 
of work through the summer 
months, The shop has Westing- 
house-Ford Motor analyzers; a 
complete machine shop, and K. R. 
Wilson shop equipment through- 
out. 

Butler, through the facilities 
offered for car owners has ex- 
ceeded his quota of new cars by a 
comfortable margin and has had 
an unusually active season on 
Ford trucks. The increased ac- 
tivity in this section is being 
augmented by the fact that the 
section is becoming one of the 
largest producers of soy beans 
and Henry Ford has recently 
completed a dam for the creation 
of a lake which will supply water 
for a large section for irrigation. 
At the dam, Henry Ford is now 
completing the remodeling of an 
old mill which will take its power 
from the spill way and will be 
used as a soy bean crushing mill, 
with both the oil and the meal 
being sent to the Ford plant at 
Dearborn. This activity will also 
add to the employment situation 
of the town. Officials in Tecum- 
seh point out with pride that the 
three townships surrounding the 
city have had no unemployment 
relief for the past three years, 
all of which means that the But- 
ler organization is in line for 
even more business from now on. 


Manufacturers to Meet 

New York, Oct. 18.—dAlfred P. 
Sloan jr., president of General Mo- 
tors, and E. T. Weir, chairman of 
the National Steel Corp., will be 
among the leaders of industrial 
thought who will speak at the an- 
nual Congress of American Indus- 
try to be held in conjunction with 
the convention of the National Assn. 
of Manufacturers in New York City 


Dec. 4 and 5. The meeting will be 
preceded by a two-day meeting of 
the National Industrial Council, 
composed of affiliated state, local 


and trade groups. 





Today there is no question but that the Neighborhood Quick Service 
Station is a sound idea. Many dealers are already adding new feeder 


stations and keeping them uniform in design. The success of oil marketers 


with uniformly designed outlets is one reason. Uniform grocery stores 


is another. Besides it costs less to build ten or more stations at a time. 


Consult Austin Engineers. 


THE AUSTIN COMPANY 


Engineers and Buiiders 
Offices in Principal Cities— 





16112 Euclid Ave., 
-Detroit, Michigan, 2842 West Grand Boulevard. 


Cleveland, O. 


| with every device for caring for | 
a car, from minor repairs to the| 


Oct. 18.—An outstanding example of | 








| fore the 





w 


| the state. 


Nata 





BUTLER MOTORS handling Fords in Tecumseh, Mich., is an outstanding example of what the sales 


and service type of operation will do for a small town dealer. 


With its modern quick service equipment, 


Butler’s repair and lubrication division has become the headquarters for car owners of all makes in 
the entire territory around Tecumseh. 





Miami Starts Examining 
Automobiles and Drivers 


Miami, Fla., Oct. 18.— Police 
tests of Miami drivers begin here 
this week, Andrew J. Kavanaugh, 
public safety director announced. 


Officials of Coral Gables, Hia- 
leah, Miami Springs and North 
Miami all have indicated they are 
ready to go ahead on the same 
lines as soon as the Miami tests 
are started and copies of the 
printing given them, Kavanaugh 
said. 

It was understood Miami Beach 
probably will take necessary steps 
to test their drivers as soon as 
the Miami ordinance has been 
put into effect. 

The necessary organization is 
ready, according to Kavanaugh, 
who said a crew will be placed 
in all fire stations except the 
Central station and another ex- 
amination place will be set up in 
the negro section. 


Each crew will consist of two 
police officers and a stenographer. 
One officer at each station will 
be in charge of the drivers’ tests, 
while the other will examine the 
machines before the test is given. 
The stenographer will make out 
the papers and give licenses. 

An official sticker will be placed 
on the windshields of all auto- 
mobiles passing the examinations 
and all which do not meet the 
police standards must be repaired 
and brought back for another 
examination. 

Mechanical requirements de- 
manded by police inspectors be- 
stamp of approval is 
placed on Miami automobiles will 
be: 


Lights: Two headlights with 
dimmers. Light must be focused 
low enough to prevent blinding 
other motorists; tail light must 
be visible at least 60 feet. No red 
light may be carried so as to be 
visible from the side or front of 
the vehicle. 

Brakes: Two separate systems 
will be required, hand and foot. 


Alabama Now Requires 
Licenses for Drivers 
Birmingham, Ala., Oct. 18 (UT 
PS).—Alabama has joined the list 
of states requiring a driver’s li- 
cense to operate an automobile in 
The law went into 
effect Oct. 1, after the legislature 
had passed the act. 
The license will require a full 
description of the driver, whether 


| physically fit to drive a car and 
| whether ever convicted for viola- 


tion of traffic laws. The licenses 
for owners of private cars will be 


30 cents. 


The foot brake must bring the 
machine to a stop in 25 feet at 
20 miles an hour. Tires must 
pass examination to show they 
are not in dangerous condition. 

Steering gear: Wheel must not 
have more than 15 degrees of 
play. All steering parts under 
the machine must pass safety 
inspection. 

All automobiles must be equip- 
ped with rear vision mirrors. 

All glass must be clear. Cracked 
and clouded glass that would pre- 
| vent safe vision must be replaced. 
Windshield wipers will be re- 
quired. 


1934 Fatalities 





15 Per Cent Above 


Previous Record 





Washington, Oct. 18.—Automo- 
bile fatalities in the United States 
increased 15 per cent last year 
over 1933, the Census Bureau an- 
nounced this week. The total is 
placed at 33,980, a new all-time 
high. 

A striking revelation in the 
bureau’s figures was that the 
highest motor vehicle death rate 
last year was not in thickly 
settled East and large cities as 





| 60 cents while additional permits | 
may be obtained for drivers for | 


might be supposed, but in com- 
paratively sparsely settled states 
in the Far West. Nevada, with 
the smallest population in the 
Union, had the most serious death 
rate, 73.40 per 100,000. Wyoming 
followed with 45.25. Arizona was 
next with 44.85, while California 
was in fourth place with 42.62. 
The rate for the nation was 23.3 
against 26.9 in 1932. 


Only three states, Kansas, Del- 
aware and New Hampshire, 
showed a traffic death rate de- 
cline. Increases ranged from 2.07 
per cent in Connecticut to 72.13 
per cent in Montana. With the 
exception of Vermont, which re- 
corded a gain of 38.52 per cent 
the increase was greatest in the 
Mid-West, Far West and South. 

Despite heavy traffic, the in- 
crease in automobile fatalities in 
some metropolitan areas was 
comparatively slight. The gain 
| in New York was 3.49 per cent. 





| Sterling Gains 


Milwaukee, Wis., Oct. 18.—More 
business has been booked to date by 
the Sterling Motor Truck Co. than | 


same month in 
Business gen- 
35 to 40 


it has had for the 
the last two years. 
erally is reported running 
per cent 
demand 
Diesel 

| chines. 


divided between 
powered ma- 


evenly 
and gasoline 








| ventor-patentee, 


ahead of last year with the | 





Nat’s High Pressure 


Goes Into Reverse 


Minneapolis, Minn. Oct, 
18.—A thief not only stole a 
demonstrator from Nat A, 
Frykman, Minneapolis auto- 
mobile salesman, but he 
forced his victim from the 
automobile into a downpour 


of rain. 


Frykman and his “pros- 
pect” started out from a 
Minneapolis automobile 
agency early Saturday night. 
The demonstration took 
them to St. Paul where the 
customer pointed a gun at 
Frykman and announced he 
would take the car and 
ordered the salesman out. 








Business Good 
In Northwest 
Declares I. F. Dix 


Portland, Ore., Oct. 18.—Busi- 
ness conditions throughout the 
Pacific Northwest, according to 
I. F. Dix, president of the Pacific 
Northwest Advisory Board, a rep- 
resentative body composed of 
both railroad executives and 
shippers in all the major lines 
of business, after adjustments for 
seasonal influences and long-term 
growth, increased materially dur- 
ing the past two months. The 
volume of business also for the 
first nine months of the year is 
substantially higher than last 
year. 

In rendering quarterly reports 
it was shown that bank debits in- 
creased 15 per cent, building per- 
mits 10.5 per cent; value of per- 
mits 75.5 per cent; lumber pro- 
duction 25.7 per cent; carloadings 
9.1 per cent; (Automobiles, trucks 
and parts, Actual for July, Au- 
gust and September; 261 during 
1934, and estimated 285 for same 
period in 1935, an increase of 
9.2) and electrical power produc- 
tion 7.8 per cent. 

The September crop report for 
Washington places production of 
all wheats at 100.2 per cent of the 
1928-32 average, a 16.6 per cent 
increase over last year. 





Graham Wins Decision 


In Fender Patent Suit 


New York, Oct. 18.—At the con- 
clusion of the trial of the case 
brought against Graham Motors, 
Inc., by Joseph Schulman, the in- 
the Court held 
that the patent was invalid and 
ordered the bill dismissed with 
costs. 

The case involved alleged in- 
fringement of the Schulman de- 
sign patent claimed to cover deep- 
flanged front fenders. 
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Mute WEEK in Manhattan. 


John Q. Customer takes a night off 

and drops in at Grand Central Palace. 

The old bus is still adequate, as the critics say, 
but John has a yen for the new, 

the better, the beautiful in 1936 models. 

He wants to sight the whole field! 

The aisles are full of milling people. 

Solid cordons surround the cars. 

John wants to see. Only the exhibits 

of nuts and bolts are crowd-free and visible. 
So John gets a glimpse of a fender here, 

a hood there, a roofline, a rear tire, 

a flash of new paint. By that time 

the place is hot, the overcoat heavy, 

the dogs tired, the demonstrators hoarse, 
the girl models have strained smiles. 


° / ° . 
And John isn't much wiser than when he went in. 


More than 150,000 people will buy tickets 

or flash Annie Oakleys to this Manhattan Show. 
But for every ONE Show attendant, 

Some TEN families will see the 

Auto Show Section of the 

New York Sunday News 

on November third, 


get the lawdown on the new cars 

at home, without crowds or confusion. 
They can learn more, see more, get more 
of what you have to show them. And 
you can get them set to look at your line 


in the Show or the dealers’ showrooms. 


) evayisns com v9 ft) A. SUPER MELUZE 


nh Stra ar Pema Ne sry rear Wane E 


Your showing in the Sunday News Show Section 

is really your biggest New York show! 

More than 1,600,000 circulation in the metropolitan district, 
and a top rate of $1.45 per line. 

Forms close Thursday, Oct. 31. 

Send in your reservations now 


for the showing that outshines the Show! 


THE | NEws 


NEW YORK'S CONS Sy “PICTURE NEWSPAPER 
220 East Forty-second Street, New York 


Tribune Tower, Chicago 
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Dodge Presents Improved 1936 Sixes and Eights 


Tapering Radiator Lines 


Suggest Racy Slenderness 


(Continued from Page 1) 


Viewing the 1936 Dodges from 
the front, one is impressed by the 
tapering lines of the radiator 
grille. Hood lines, fender con- 
tours, “catwalks” which bridge 
the fenders and hood and carry 
the horn grilles in which the 
radiator pattern is repeated in 
miniature, air-lined windshields, 
the lower corners of which are 
made to follow the cowl lines, re- 
fined body sides, rear quarters 
and roofs—present an ensemble 
of racy slenderness, 


Beneath the distinctive trim of 
the new Dodge bodies are found 
an improved spring suspension; a 
new steering geometry that re- 
lieves the steering mechanism 
from road and wheel disturb- 
ances; an improved “ride level- 
ator” which synchronizes the ac- 
tion of the springs; a further 
strengthened bridge-type X- 
frame; steel construction of body 
of even greater rigidity and 
safety; automatic control features 
that exempt the driver from many 
manual operations; a finger-tip 
speed-changing mechanism; self- 
equalizing hydraulic brakes—and 
many other details. 


Floating Power 


Refinements are also embodied 
in the patented floating power 
engine mountings in which the 
power plant is suspended. The 
38%x4% in. engine develops 87 
horsepower with 6.5 to 1 com- 
pression. The combustion spaces 
of the cylinder head are shaped 
to give the indrawn fuel mixture 
a whirling motion that is claimed 
to result in better ignition and 


conversion of the fuel into power. 

Exhaust valve seats of special 
steel alloy are employed for 1936; 
their advantage is said to be a 
resistance to heat that keeps 
them from pitting and warping 
and postpones the need for valve- 
grinding. An additional factor is 
a system by which the exhaust 
valve seats are “Spray-Cooled” 
from a steel tube extending 
through the cylinder block and 
connected to the belt-driven cen- 
trifugal water pump. Water is 
delivered through holes in this 
tube, and sprayed against the ex- 
haust valve seats. 


Efficient Engine Cooling 


Efficient engine cooling is ob- 
tained through an improved sys- 
tem in which the water jackets 
extend downward and around the 
full length of the cylinder bar- 
rels. This jacketing is said to be 
important because, together with 
the spray-cooling of the exhaust 
valves, it results in equal expan- 
sion of the cylinder bores, espec- 
ially when the engine is operat- 
ing at high speed. The bores re- 
main cylindrical, a fact that is of 
material aid in promoting fuel 
and oil economy, it is claimed. 


The crankshaft has seven bal- 
ancing weights for reducing load 
on the four main bearings. In 
addition, an impulse neutralizer is 
mounted on the forward end. 


The aluminum steel-strut pis- 
tons of the new engine are of 
an improved controlled-expansion 
type giving an effective compres- 
sion steel regardless of whether 
the engine is hot or cold. Four 


NATIONAL 


Automobile 
Show 


Grand Central Palace-New York 
November 2-9 


Through the years this exhibition has built 


prestige for outstanding products of the in- 


dustry. 


All automobile space taken. However, there 


is still available some good space for the 


display of parts and accessories to thousands 


of car owners. 


Leaders of industry, engineers, sales man- 


agers, purchasing agents, fleet owners, deal- 


ers and jobbers will be there. 


Write for Diagrams and Information 


National Automobile Show 


366 Madison Ave. 


New York City 


ALFRED REEVES, Manager 





| tain 
| depending on the skill 
For instance, an auto- | 
incorporating a/| 


| operator. 


| The 





MOTORISTS PARTIAL to the 
coupe will find much to intrigue 
them in the new Dodge. The 
luggage space under the sloping 
rear deck is used with ease due 
to the fact that the spare wheel 
is now carried inside the car, 
back of the seat, while the deck 
cover extends to the floor line. 


AT THE RIGHT is the “sway 
eliminator” which, mounted on 
19386 Dodge models, performs its 
functions with simplicity. The 
sway eliminator consists of a 
drop-forged, heat-treated steel 
bar, the curved ends of which are 
bolted to the horizontal arms of 
the right and left shock absorbers. 


piston rings are employed, all 
situated above the piston-pin. 


Force Feed System 


Engine lubrication is by force- | 
feed which raises the oil from | 


the crank base, passes it through 
an oil manifold running through 
the cylinder block and along pass- 
ages drilled into the walls of the 
cylinder casting. Through these 
shock-proof leads the lubricant is 
forced around main, camshaft and 
connecting rod bearings. The 
timing drive chain is kept lubri- 


cated by a directed oil stream | sorbers, with the result that the 


thrown off the camshaft. 


All engine oil is screened be- 
fore it enters the pump housing 
and in returning to the base 


reservoir it is drawn through an | 


outside-mounted oil purifier 


which keeps it free from impuri- | 


ties. 


The asbestos-lined clutch of 
the new model incorporates a 
cushioned hub in which spiral 
springs absorb the shocks arising 
from variations in power trans- 
mission. 


ventilated. 
Hydraulic brakes are 


action. 
each brake are engaged by hy- 
draulic pistons of different size, 
with the result that the rearward 
shoes exert the same retarding 
force as the forward shoes. The 
brake pedal has been modified 
for still shorter motion and con- 


sequently quicker application, both | 
contributing still another element 


of safety. In addition to the 4- 


| Wheel-hyraulic brakes, a parking 


brake, of the propeller shaft type, 
is provided. 
New Driving Ease 
Driving ease of the new models 
is further realized through auto- 


matic features performing cer- | 
without | 


control functions 


of the 


matic choke, 
solenoid, attends 
carburetor “choking” 
task of advancing or 
retarding the ignition spark in 
accordance with varying operat- 
ing conditions, is given to an 
automatic vacuum spark control 
attached to the ignition distribu- 
tor. 


to whatever 


automatically retards or acceler- 
ates water circulation as condi- 
tions demand it. An automatic 
carburetor heat control maintains 
the fuel at uniform volatility, re- 
gardless of outside temperatures. 





The clutch housing is | 
| cushioned “kick shackle.” 
direct- | 
acting without intervening servo- 
Front and rear shoes of | 


is necessary. | 


Engine cooling is regulated | 
| by a thermostatic control which 





The ride levelator incorporates 
a transversely mounted steel bar, 
the curved ends of which are 
anchored to the horizontal arms 
of both double-acting shock ab- 


car is kept on an even keel in 
rounding corners, in traveling 
over uneven roads, it is claimed. 
Located behind the radiator grille, 
the ride levelator—which is said 
to require no adjustment during 
the life of the car—remains per- 
manently out of sight. 


The front springs of the new 
models are shackled at their for- 
ward ends, instead of in the 
rear, as in ordinary practice. The 
rear end of the spring on the left 
or steering side, rests in a spring- 


Shackles in Front 

By shackling the springs in 
front and locating the Pitman 
arm close to the point at which 
the left spring is anchored, the 
front axle and the steering drag 
link move in similar arcs. What- 
ever up and down movement is 
imparted to the front axle and 
steering arm is practically dupli- 
cated in the drag link. Because 
of this, and because of the com- 
pensating action of the “kick 
shackle,” opposing forces such as 
with other steering layouts inter- 
fering with the action of the steer- 


|ing mechanism, are eliminated. 


Night driving security has been 
advanced by a new safety 
lighting system. For road illu- 
mination, this method supplies a 
main beam for open-road travel, 
and an_ optional courtesy or 
“passing beam.” Both beams are 
of equal intensity—32 candle- 
power. But while the main or 
country driving beam _ points 
straight ahead, the passing beam 


| is directed toward the ground and 
| also shunted to the right where 


it clearly shows the shoulder or 
extreme edge of the road. Illum- 
inating the road for a consider- 
able distance, the light of the 
passing beam is of such quality 
and direction as to enable the 
Dodge driver and the driver of 
the oncoming car to pass each 
other with a new measure of 
safety. 





An additional element of safety 
is afforded by the switch arrange- 
ment—there being a dash switch 
controlling the off, parking and 
headlight positions, while the 
change from main driving beam 
to passing beam and vice versa 
is made, without prejudice to 
steering control, through a foot 
switch. 


Seven Models 

Still another innovation con- 
sists of a small red jewel set 
into the control button of the 
headlight switch on the instru- 
ment panel. Because it is illum- 
inated when the main driving 
beam is “on,” the jewel keeps the 
operator informed as to which 
of the two beams is in operation 
at any time. 


Instrument lighting which is 
indirect and can be set at “off” 
“low” or “full,” can not be turned 
on unless there is some form of 
head and tail-lighting. 


Seven models are presented in 
the new Dodge line—4-door sedan 
and 4-door touring sedan; 2-door 
sedan and 2-door touring sedan; 
coupe and coupe with rumble 
seat; convertible coupe. The 2- 
door sedan models are distin- 
guished by an improved seating 
arrangement which provides a 
full-width front seat. As both 
sections of the divided back seat 
cushion may be tilted forward, 
the rear compartment of the 2- 
door sedan bodies may be entered 
easily from either side. 


The two coupe models present 
a smooth, unobstructed rear deck, 
the spare wheel and tire being 
carried inside the car, back of the 
right half of the seat. 

Body Ventilation 

Body ventilation is provided, in 
2-door sedan and coupe models, 
through a front-window control 
mechanism giving the glass panel 
two movements; the first of these 
causes the panel to slide back- 
ward so as to create a ventilat- 


| ing opening around which the on- 


ward motion of the car creates a 
suction drawing air from the car 
interior. Continued turning of 
the window control then lowers 
the glass panel. 
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F irsr, because our group is so large that no manufac- 
turer can possibly chalk up top-quota sales without us. 


Second, because literally scores of manufacturers have proved 
us to be readily responsive ... and with money to respond. 


But, of course, there’s a catch. We are exclusive. We allow 
only one means of entree. You may get some few of us by 
devious devices, but there is only one way to reach ALL of us. 
For we are the men and women, young and old, in many more 
than 600,000 substantial homes, who prefer the New York 
Evening Journal above any other evening paper. Year after 
year, for many years, we have liked the Journal. . . and have 
loyally bought what is advertised in it. 


In fact, we are the Journal part of New York. A part which 
buys as many automobiles as entire great cities; even states. 
Yet a part which yields readily to persuasion through the news- 
paper which is its unvarying preference... the Journal. 


NEWYOR 
AMERICA’S GREATEST EVENING NEWSPAPER 


NATIONALLY REPRESENTED BY HEARST INTERNATIONAL ADVERTISING SERVICE 
RODNEY E. BOONE, GENERAL MANAGER 
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Pontiac Presents Three New Lines for 1936 


Many 


Optional Features 


Mark Latest Offerings 


(Continued from Page 1) 


touring sedans (with built-in 
trunk), all accommodating five 
passengers; the standard coupe 


for two passengers and the sport 
coupe for four passengers. The 
cabriolet built for four passengers 
is also available on the _ six 
chassis. 

Prices on the new Pontiac lines 
which will be known as _ the 
Master Six, De Luxe Six and De 
Luxe Eight, with safety glass 
standard in the De Luxe Six and 





De Luxe Eight lines only, are 
announced today as follows: 
MASTER SIX 
New Old 
Price Price 
PS Se isis sc Sie’ 615 615 
Sport Coupe ...... 675 
Cabriolet ......... 760 
2-dr. Sedan ....... 675 665 
2-dr. Tour. Sedan.. 700 695 
4-dr. Sedan ....... 720 715 
4-dr. Tour. Sedan... 745 745 
DE LUXE SIX 
ea as 0 4-0-5 6 0a a 665 675 
Sport Coupe ...... 720 725 
2-dr. Sedan ....... 720 715 
2-dr. Tour. Sedan.. 745 745 
4-dr. Sedan ....... 770 765 
4-dr. Tour. Sedan.. 795 795 
DE LUXE EIGHT 
ase ntees 730 730 
Sport Coupe ...... 785 730 
2-dr. Sedan ....... V7 775 
2-dr. Tour. Sedan.. 795 805 | 
4-dr. Sedan ....... 815 830 
4-dr. Tour. Sedan.. 840 860 
Probably the most striking 
change in external appearance is 
in the front end treatment, where 
the chromium grille has been 
crowned as it sweeps up over the 
radiator in an unbroken line, em- 
phasizing speed and giving the 





impression of a longer, sleeker, 
faster and lower car, despite the | 
unchanged wheelbases of 117 





METAL COVERED rear spring of the new Pontiacs ... 


| ing the rear seat, interior decora- | 
tors have achieved a touch finer | § 


port the headlamps on the radia- 
tor shell. 

Further improvement in ex- 
terior appearance includes 
changes in fender design with 
more deeply crowned one-piece 
front fenders sweeping down to 
the bumper level. Fenders and 
radiator shell present a more uni- 
fied appearance this year because 
the conventional alley between 
them has been largely eliminated. 
Rear fenders are more deeply 
crowned, with the rear half raked 
further back to a point below the 


wheel center. Rear lamps are 
mounted on the fenders. Rear 
bumpers are _ longer. Bumper 


ornaments are refined and small- 
er. All sheet metal is fully rust- 
proofed. 

The new solid steel turret top 
bodies are by Fisher and achieve 
a craftsmanship expressed in 
luxurious fittings and a myriad of 
minor refinements. 

Front doors on 
hinged at the front 
from the rear. 


New Panel 


and open 


From the instrument panel to | 


the smart new upholstery cover- | 


all models are | 


eo ponsenanamant 





than that boasted by custom built 
bodies of only a few years ago, 
it is said. 

The instrument panel is en- 
tirely new. It is finished in burled 
poplar and chrome, with Tenite 
control knobs and instruments 
done in the ultra modern mode. 
Lighting is improved by 


and dial numerals are more eas- 
ily read. 

Better balance of the panel also 
is achieved by inserting in the 
clock opening in the glove locker 
door a glass-covered dial featur- 
ing the Pontiac name—the whole 
being secured by a chrome plated 
bezel. Glove compartment doors 
come equipped with lock and key 
on the de luxe six and eight. 


riding 


stabilizer and hydraulic brake connections. 


inches on the eight and 112 on the | 
sixes. 


Thirteen vertical chrome plated | 
bars form the center grille and 
extend from the bottom of the 
radiator to the base of the wind- 
shield. On either side of it are 
other grilles with horizontal bars 
tapered to conform to the contour 
of the radiator shell. 
Pontiac name plate rests on the 
center grille and new die cast 
ornaments distinguishing the six 
from the eight decorate the top 
of the radiator. 


Top hood panels sweep in an 
unbroken line forward to the radi- 
ator side grille mountings, and 
side panels have chrome plated 
grill-type louvres coming forward 
to a knife edge to form one more 
speed line in the general sym- 
metry of design. New radiator 


The new) 


Artistic paneling on the doors 


| and expensive new cloth trim fur- 


ther distinguish body interiors. 
Cabriolets are trimmed in hand 
buffed, crushed grain tan Spanish 
leather or taupe worsted Bedford 
cord. 

Optional upholstery on the 
three lines is as follows: six, 
| taupe mohair or brown pattern 
broadcloth; deluxe six, taupe mo- 
hair or modified tweed pattern 
taupe woolen cloth, and eight, 
taupe mohair or brown, pin stripe 
broadcloth. 


Interior Fittings 


Another interior improvement 
| is the increased length and depth 
of the cushions, which now ex- 
tend to the floor both front and 
rear. Front depth was 17”. Now 
it is 18%”. Rear cushion for- 





ornaments are in a modern motif. 
Chrome trimmed brackets sup- 


merly was 17%” deep and now is 
19%”. Cushions have also been 


| 


the | i 
adoption of radio dial type ignta | 


THE SILVER STREAK radiator and hood grille 


| six chassis. (Below) is the 1936 Pontiac straight eigh t two-door sedan. 


| reshaped to conform more nearly 
to the human figure. 


A full three-passenger four- 
door sedan front seat cushion is 
now standard on the de luxe six 
| two-door sedan and touring se- 
dan, as well as on the eight, giv- 
ing these cars ample room for six 
passengers. The back of the seat 
is divided in the center and 
| hinged to tilt forward for con- 
| venient entrance or exit of rear 
| seat passengers. For the same 
| reason, the right front individual 
seat on the two-door six sedan 
| models is now hinged. 


A new and larger 18-inch steer- | 
ing wheel reduces steering effort | 


| by five per cent and adds to the 
appearance of the front compart- 
ment. A slight change in the 
position of the steering connect- 
ing rod on the six also neutralizes 
brake pull, with the result that 
| the car comes to a stop pointing 
| straight ahead. 


Another Detail 


One slight detail which shows 
the length to which engineers 
have gone to provide comfort is 
the location of the clutch pedal to 
allow for sufficient room to rest 
the foot between the pedal and 
the side of the body, thus elimi- 
nating the necessity for “riding 
the clutch” or cramping the foot 
on a long drive. 

A similar improvement is the 
inclusion, on the new models, of a 





ribbed cast iron brake drums. 


! 





able in six body styles and many optional features are offered. 


positive rubber seal over the 
swivel joint of the gear shift 
|lever, thus removing the last 


point on toe or floor boards where 
oil or grease might escape and 


| soil clothing. 


A light switch is now included 
on the lower edge of the instru- 
ment panel which may be ad- 
justed for instrument panel lights 
only or instrument and map 
lights, or both may be turned off. | 


PONTIAC CLEAR DIAL instruments . 





continues to be the basic style theme of the 1986 
| Pontiacs. The de luxe six sport coupe (above) embodies many of the conveniences that were to be 
found last year only on the eight. This coupe is only one of the six body styles available on the de luxe 


The new straight eight is avail- 


with recommended oil, it is 
claimed, and acceleration from 
five to 45 miles per hour in sec- 
ond gear in 12 seconds flat, accel- 
eration in high from 30 to 60 
miles per hour in slightly more 
than 14 seconds, higher top speed 
in the eight, and average gasoline 
consumption of 19.6 miles per gal- 
lon with the six and 17.8 miles 
with the eight, up to 60 miles per 
hour, according to proving ground 





.. easy to read and brightly 


lighted after dark—a feature of the 1936 cars. 


A red light also replaces the am- 
meter, the red light casting a 
warning at all speeds over 10 
miles per hour when the gener- 
ator is not charging. 
Refinements in the power plant 
and chassis make possible 10- 
second starting at zero weather 





tests. Average drivers get less than 
proving ground mileage, but 
many individual drivers report 
better mileage than the proving 
ground average, say Pontiac offi- 
cials., 

Pontiac features that have 
proved satisfactory, such as me- 
tered flow lubrication, cross flow 
cooling, silver-cadmium bearings, 
electro-plated pistons, rifle drilled 
connecting rods, square bore and 
stroke, and ample mass for de- 
pendability and durability, are 
retained. 
| The cylinder bore of the eight 
| has been increased to 3% inches, 
| thus increasing the piston dis- 
placement from 223.4 cubic inches 
to 232, and the horse-power from 
84 to 87 at 3,800 r. p. m., with a 
consequent increase in accelera- 
tion, hill climbing ability and top 
speed. 

Triple sealed hydraulic brakes 





1936 PONTIAC chassis showing hydraulic brake system and new | 2re more positive and have a still 


(Continued on Page 18, Col. 1) 
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The fact that you might not, at first glance, recognize them 
as your best customers, would be understandable. It is only 


Bs”, bone ° . OCIALLY these people are strangers to you. Culturally 
a7" 4 i * ARs, J their tastes are quite different from your own. But eco- 

yes v ot +. nomically, they are your bread and butter! 
within the past decade that the working class families have 


‘ 4 - fs quietly replaced the white collar market as the primary out- 
~ n , let for automobiles. 
Se wt P ‘ 


And coincidental with the rise of the working class families 
to this preeminent market position, a major magazine auto- 


a ‘ f. hs Tt , " matically has come into existence to meet their reading tastes. 

, : vs True Story, with a simplified, personalized editorial appeal 

O \ reaches 1,900,000 of the most responsible families in America. 
It represents the only major magazine penetration point in- 


to this vast market which buys 72% of new 1935 Chevrolets 


P : s —73% of new 1935 Fords and 66% of new 1935 Pontiacs. 
4 es. . You can weigh the values of other big mag- 

4 azines against each other for their ability to 

; J resell the same small group of families who 

: were once your only customers. But True Story 
should have an exclusive place on your list 

because it does an exclusive job among the 


families who outnumber and outbuy your older 
market 2 to 1. 


TRUE STORY MAGAZINE 


New Center Bidg. Detroit, Mich. 


SOURCE: R.L.POLK PHOTOS: UNDERWOOD & UNDERWOOD, BLACK BOX 


PHONE SWITCHMA 


CONDUCTOR PATTERN MAKER ENGINEER TOOL MAKER 
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Chevrolet et Spends $25,000,000 on Plant Program 


Move to Expand Facilities 


Now Completed, Says Coyle 


Detroit, Oct. 18.—M. E. Coyle, 


president of the Chevrolet Motor 


Co., revealed today that the com-| 
pany has com-| 


pleted during 
the current year 
a $25,000,000 pro- 
gram of plant 
expansion, in- 
creasing the 
production ca- 
pacity of the 10 
Chevrolet as- 
sembly plants in 
the United 
States by 25 per 
cent, and rais- 
ing the capacity of the company’s 
own manufacturing plants, de- 
voted to the making of axles, en- 
gines, transmissions and other 





units, to enable them to keep pace 
with the enlarged assembly plants. 


The expenditure of $25,000,000 
was made for the erection and 
equipment of new buildings at 
assembly and manufacturing 
plants, and for the re-equipment 
and complete modernization of 
existing buildings. With few ex- 
ceptions, most of the operations 
were undertaken and carried out 
without announcement to the 
public, the list of completed im- 
provements given out today being 
the first publication of details of 
the program. 


Plan Completed 


Announcement of the virtual 
completion of the company’s 1935 
expansion plans were made by 


Coyle to a group of newspaper 
automobile editors today as inci- 
dental to his statement that all 10 
Chevrolet assembly plants have 
been changed over within the 
last several weeks to produce new 
models of the Master De Luxe 
and Standard Chevrolets for 1936, 
to be introduced in November, 
and that the manufacturing 
plants and assembly plants are 
already producing the new cars. 


Production is increasing daily, 
Coyle said, and the company will 
have built an ample supply of the 
new models to stock its 10,000 
dealers with the 1936 cars before 
their introduction early next 
month, and to insure immediate 
delivery to retail purchasers on 
and after announcement day. In- 
creased schedules have been set 
for November and December, in 
order to replenish dealers’ stocks 
as rapidly as is necessary to pro- 


26.820 


from a daily average circulation of 173,881 
for the year ended September 30, 1934 


to a daily average of 


200.701 


for the year ended September 30, 1935 

Here’s the greatest year-round circulation 
ever built by a Baltimore daily—enabling ad- 
vertisers to practically blanket the market 
with this one newspaper— for only 35¢ a line. 


BALTIMORE 


NEWS:PO 


Represented Nationally by 
HEARST INTERNATIONAL ADVERTISING SERVICE 
Rooney E. Boone, General Manager 


from an average Sunday circulation of 214,180 
for the year ended September 30, 1934 


to a Sunday average of 


27.842 


for the year ended September 30, 1935 


Now the largest circulation in all the South is 
a better buy than ever. 


Che Baltimore American 


figures taken from publisher's statement 





| 
vide for quick deliveries to pur- 


chasers. 

While the great part of Chevro- 
let’s expenditure of $25,000,000 was 
to attain increased capacity in 
preparation for an expected in- 
crease in demand during the com- 
ing year, Coyle declared that 
during the current year the com- 
pany had carried out a compre- 
hensive program of construction 
at assembly plants for the pur- 
pose of equalizing employment. 
This has been accomplished by 
providing greatly enlarged storage 
space at the plants, to receive and 
hold manufactured units till they 
are needed in assembly. 

With the new storage facilities, 
plants will be enabled to spread 
their production more evenly over 
the year, building up the stock of 
stored parts during months that 
normally are regarded as slack 
production periods, and drawing 
on these reserve stocks during 
peak production periods. Thus, 
during the coming winter, it is 
expected that regular employ- 
ment will run higher than hereto- 
fore, since the manufacturing 
plants will be creating parts and 
units that may be drawn upon 
during the annual spring peak 
season. The storage capacity 
now available will serve not only 
to ease the seasonal employment 
problem, but also to prevent car 
shortages or delayed deliveries. 


10 Assembly Plants 


Every one of Chevrolet’s 10 
assembly plants, situated at 10 
cities that serve as distribution 
centers to supply 10,000 car dealers, 
shared in the company’s improve- 
ment program. Two major pro- 
jects common to all 10 plants were 
the installation of costly equip- 
ment for a newly developed cro- 
modizing system of treating sheet 
metal to prevent rust, and for an 
elaborate system of recirculating 


| lacquer and enamel which is con- 
| tinuously pumped from the mix- 


ing tanks to a circuit of conduits 


j serving all the spray booths and 
| dipping tanks with a constant 


supply of material. 
Detroit and Michigan shared 


| largely in the Chevrolet expendi- 


ture of millions of dollars for in- 
creased capacity of manufactur- 
ing plants. Among the principal 


| developments were the following: 


Detroit Gear and Axle plant— 


| Building addition 160 by 200, and 


equipment for the production of 
sheet metal stampings. 


Detroit forge plant—Extension 


| of boiler and turbine rooms of the 
| power house, 10,000 sq. ft., 
| equipment with a new turbo-gen- 


and 


erator, high pressure steam gen- 
erating units, condensers, etc., 
building extension, 60 by 125, to 
house axles shaft rolls; new build- 
ing, 30 by 50 feet, for roll die 


| room; new building, 25 by 40, for 


die room heat treating. 


Bay City Benefits 


Bay City, (Mich.) small parts 
plant—Two additions, total 57,000 


| sq. ft., to increase production cap- 


acity, and to take over the manu- 
facture of parts formerly pro- 


| duced at Flint. 


Saginaw, (Mich.) grey iron foun- 
dry—Two additions, 29 by 400 and 
42 by 180, to enlarge core room; 
addition, 8,000 sq. ft., to mainten- 
ance and pattern shop building. 

Saginaw service parts manu- 
facturing plant-—-Entire plant, 
50,000 sq. ft., formerly used by 
the Saginaw motor plant, recon- 


| ditioned and equipped with ma- 
| chinery for the manufacture of 


service parts, to relieve the Flint 
motor plant and the Detroit gear 
and axle plant. 

Saginaw parts manufacturing 
plant—Former General Motor 
crankshaft plant, 160 by 690, taken 
over and equipped for the manu- 
facture of production parts; new 
building 700 by 84, erected to 
house forge and bumber plant. 


Muncie Plant 


Muncie, (Ind.) transmission 
plant—plant of Muncie Products, 
250,000 sq. ft. taken over and 





peer Whistle 


For Speeders Urged 


White Plains, N. Y., Oct. 

| 18—Expressing the view 
that few motorists break 
speed laws intentionally, but 
only because manufacturers 
make automobiles which go 
fast easily, County Clerk 
Bernard A. Koch suggested 
today that cars be equipped 
with whistles which would 
blow shrilly when the car 
reached a speed of 45 or 50 
miles an hour. 

The County Clerk, who 
has charge of motor vehicle 
licensing in Westchester 
County, made the statement 
in discussing highway 
safety. 

“Put a whistle on them,” 
he said. “Put a whistle on 
them like my wife has on 
her tea kettle to let her 
know when the _ water’s 
boiling. It would serve as 
a warning to the driver who 
forgets himself and would 
also warn others on the 
road against a speeding 
driver.” 


equipped with machinery for the 
manufacure of transmissions. 
Flint, (Mich.) plant — New 
hospital building, 48 by 80 feet. 
Besides the construction and 
equipment of the buildings listed, 
Chevrolet carried out a systematic 
program of modernization in 
plants in these and other cities, 
replacing old machinery with new, 
and installing up-to-date conveyor 
systems, new material handling 
methods, and other improvements 
to give better results and to in- 
crease production capacity. 
Baltimore First 


Among the assembly plants, the 
greatest development of the year 
was the completion of the new 
plant at Baltimore, Md., opened 
with public ceremonies last April. 
In addition to the general im- 
provements carried out at all 
assembly plants, to better work- 
ing conditions and increase pro- 
duction, Chevrolet enlarged assem- 
bly plants in six of their 10 cities. 
New buildings are as follows: 

Flint, Mich.—New Fisher body 
storage building, 95,000 sq. ft. 

St. Louis, Mo.—Addition to 
parts building, 40,000 sq. ft., two- 
story building addition, 79 by 80, 
for offices and body storage; new 
loading dock, 40 by 100. 

Atlanta, Ga.—Addition to parts 
building, 60,000 sq. ft. 

Kansas City, Mo.—New parts 
building, 60,000 sq. ft.; addition 
to Chevrolet wing, 33,000 sq. ft.; 
addition to Fisher Body wing, 
86,000 sq. ft.; addition for storage, 
40,000 sq. ft. 

Indianapolis Too 


“Tarrytown, N. ¥.—Storage bal- 
cony, 28,000 sq. ft.; Fisher Body 
storage building, 120,900 sq. ft. 

Buffalo, N. Y.—Extension of 
second floor for storage, 6,000 sq. 
ft. 

All the foregoing operations are 
virtually complete, and most of 
them are already in operation; 
those not yet in use will be ready 
for production before the end of 
the year. 

At Indianapolis, one of the lar- 
gets projects of the program has 
just got under way with the be- 
ginning of work on an immense 
new plant for the manufacture of 
commercial bodies. The new 
building will total 470,400 sq. ft. 
of floor space. Half of the pres- 
ent commercial body plant will 
be demolished immediately, to 
give way to new buildings, 600 
by 400, including a power house. 
Body building will continue in the 
reraining half of the present 
plant until the first stage of the 
new operation has been completed. 
The remainder of the old plant 
will then be razed and a new 
building, 720 by 320, will be 
erected to complete the new 
plant. The present office build- 
ing will be retained. 














HE good old days are gone in 
"Dede Simply “being on the air” 
no longer means that millions of sets 
are being tuned in to your program. 

People no longer listen out of sheer 
amazement at radio’s miracle. Now 
they take it for granted. And refuse to 
come to the show unless it is good. 

Building an audience of millions to- 
day calls for showmanship that enter- 


tains—and sells. This means: 


© 


‘giving the audience a program 
so magnetic that it wins instant 
welcome for the sponsor’s mes- 


” 
sage. 


This type of salesmanship in show- 
manship opens up millions of sets day 
after day, week after week, to your 
selling message. Recent results prove 
that it gets and holds the big profits. 

It has enabled us to deliver commer- 
cial messages for as low as $1.00 per 
thousand actual listeners. 

Just a few months ago, a Lord & 
Thomas radio program sold $700,000 
worth of one drug product alone in 
ten days. 

For another of our clients, a radio 
program on four stations sold so much 
goods that the manufacturer had to 
re-open a factory unit this Spring, 
which had been closed for years. 

Usually, to play safe, we let the 
thousands decide what the millions 
will like. 

Thus, a short while since, we tested 
an utterly new type of daily strip 
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‘The Radio Honeymoon 


is Over 


Success in radio advertising calls for 
showmanship that entertains—and sells 


show. Announcements on five consecu- 
tive days over a 5,000-watt test station 
brought 64,000 sample requests. So 
we knew what to expect from the same 
show on the network. We are not sur- 
prised, at the time of this writing, that 
independent surveys prove it the most 
popular daytime sponsored show on 
the air. And after only a few months’ 


time. 


Some radio “firsts” 


credited to Lord & Thomas 
(NAMES ON REQUEST) 


It has been said that Lord & Thomas 
pioneered more new things in radio 
than all the other agencies combined. 
Those credited to us are listed briefly 


below : 


1. First Daily Radio Contest of 
National Scope 
It rocked American streets with 
conversation. Made an average of 
10,000 one-dollar sales a day for 


months. 


2. First Daily Network Strip 
Program 
Started a whole new technique of 


commercial program building. 


3. First to Rebroadcast Commer- 
cial Program 
Repeat same program late at 
night for Far West coverage. 

4. First Big Hit Variety Musical 
Show Sponsored on Network 
Set the pattern for big commer- 











cial musical production shows in 


radio. 


5. First Commercial Broadcast of 
Metropolitan Opera Series 


6. First Commercial Series of 
Pick-ups of Foreign Dance 
Orchestras 


7. First Sustained Commercial 
Series of Spot Pick-ups 
Artists and orchestras from all 
over country picked up on same 


program. 


8. First to Present Authentic 
Police and Department of 
Justice Dramas 


9, First in Number of Contest 
Returns 
1,800,000 forty-cent purchases in 


two weeks. 


10. First Chain Sponsorship of 
Football 


11. First Network Daytime Serial 
Show to Women 


Talent which was first sponsored or 
popularized nationally through us 


Amos and Andy; Bing Crosby; Eddie 
Duchin; Hal Kemp; Walter O’Keefe; 
Phil Cook; The Goldbergs; Rosario 
Bourdon; Donald Novis; Fred Astaire; 
Lum and Abner; Al Goodman; The 
Revellers; Walter Winchell; Jack 
Pearl; Clara, Lu and Em; The Cava- 


liers, and B. A. Rolfe. 


LORD & THOMAS : advertising 





There are Lord & Thomas offices in New York; Chicago; Los Angeles; San Francisco; Toronto; Paris; London. 


Each office is a complete advertising agency, self-contained; collaborating with other Lord & Thomas offices to the client’s interest 
















“Silver Streak” Design 
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Pontiac Reveals Three New Lines of 1936 Cars 


Retained as Style Theme 


(Continued from Page 14) 


greater safety factor now with 
new and more expensive cast iron 
brake drums and moulded linings. 

Major mechanical improve- 
ments include, on the six and 
de luxe six; automatic choke 
which eliminates one more man- 
ual control, automatic throttle 
opener which also makes starting 
more nearly automatic, new in- 
take manifold, new combustion 
chamber; on the eight and de luxe 
six, front wheel balancers; and 
on all models: better oil economy, 
new clutch driven plate, new all- 
helical gear, synchro-mesh trans- 
mission, and new composition 
brake drums and linings for still 
greater safety. 

In the six engine, which is iden- 





tical on the six and de luxe six 
lines, intake manifold improve- 
ments include a more even dis- 
tribution of fuel by enlarging 
both outside branches, thus re- 
ducing the velocity of incoming 
vapors in the first and sixth cyl- 
inders and giving better, more 
uniform distribution to all cylin- 
ders. Smoothness is increased, as 
a result, and faltering during 
pick-up is largely’ eliminated. 
Also, dams have been placed 
across the bottom of the two 
main branches high enough to 
keep vaporized liquid fuel from 
entering any of the cylinders. 

Smoothness is also increased 
by redesign of the combustion 
chamber to eliminate over-run- 


ie sence % eg OUR 


* 


F™ CARS have used Velmo upholstery 
since the first closed models appeared, 


because Velmo has kept pace with every 


improvement in the industry. Now this lux- 


urious mohair velvet adds a new flexible, 


porous back which gives a softer finish, longer 


wear, more comfortable riding... and easier 


selling! 


A GOODALL 


SANFORD 





ning or firing after ignition is 
cut. This also reduces the ten- 
dency to “ping,” it is said. 

The new Pontiacs promise a 
further reduction in oil consump- 
tion of anywhere from 10 to 25 
per cent as a result of new dis- 
coveries and improvements affect- 
ing oil consumption, it is said. 

Full Length Jackets 

Full length jackets are used for 
the first time. They give cooler 
cylinder walls and a reduction in 
oil temperatures at high speeds. 
Lower oil temperature in turn 
means less thinning of oil, with 
less likelihood of escape, and it 
gives the oil more body, with con- 
sequent reduction in wear and 
tear on pistons, rings and cylinder 
walls, 

Lighter pistons and new rings, 
stronger connecting rods, bal- 





anced rods, stronger ground con-| 
necting rod bolts, increased rod | 
bearing surfaces, improved lubri- 
cation, oil seal on rear of crank- | 


shaft, better valve seat cooling, in- 
creased crank-case_ ventilation 
and transmission of larger capa- 
city are other features of the new 
chassis. 

Pistons are made of nickel-iron 
which permits of thinner walls. 
Skirts are shorter because of the 
improved oiling and _ cooling. 


Eight cylinder pistons are short- | 


ended 3-16” or 3 per cent. Six 
cylinder pistons 1-8” or 4 per 
cent. 


Connecting rods are 30 per cent | 


stronger with no increase in re- 
ciprocating weight which was 
made possible by utilizing the 
weight saved by shortening the 
piston _ skirts. Connecting rod 
bearing surfaces have been in- 
creased 7 per cent by eliminating 
the oil groove in the lower bear- 
ings. 
Oil Pressure Up 

Oil pressure is increased from 
28 to 45 pounds and the crank- 
shaft rear oil seal has been im- 








Show your Pontiac prospects this new Velmo 


upholstery. Tell them why it makes a softer 


cushion; how the erect mohair fibres are kind 


to their clothes, preventing friction and cling- 


ing dust. Tell them a further fact... that only 


a fine mohair like Velmo can take wear right 


along with mechanical parts 


... for Velmo is 


literally “good to the last mile!” 


VELITO 


MOHAIR VELVET 


LG 


PRODUCT 


CHASE & COMPANY, INC. 
selling division of Goodall-Sanford 
295 Fifth Avenue, New York 


Boston « Chicago * Detroit « San Francisco 














Discover Eighth 
Wonder of World 


Zion, Ark., Oct. 18. (OT 
PS).—The city without a 
filling station has _ been 
found at last! Zion has 
stores, two black- 
a postoffice 


three 
smith shops, 
and a school but local mo- 
torists have to drive eight 
miles to the nearest filling 
station. 











proved. There is better valve 
cooling through the addition of 
holes in the water distributing 
tube. 

Crankcase ventilation is  in- 
creased without the loss of oil 
mist from the ventilator outlet. 
This is accomplished by an im- 
proved oil trap which turns the 
ventilating current through an 
angle of 180 degrees, thereby 
throwing off by centrifugal force 
whatever oil has been accumu- 
lated. 

An increase in rigidity up to 25 
per cent is claimed for the frame, 
of K-Y type, due to additional 
bracing in the new cars. This 
means greater stability on rough 
roads, smoother operation on 
pavements and a longer interval 
before tightening up is necessary. 

Tires Last Longer 

Continous study of knee action 





| ness 


suspension has pointed a way to 
increase tire life on the eight and 
de luxe six through the elimination 
of toe-in and by hanging front 
wheels vertically. In other words, 
when toe-in and camber (slanting 
out of tires on the front view) 
are made zero, tire tread lasts 
longer. Coupled with this camber 
change is a new front wheel sup- 
port arm with rigidity increased 
50 per cent. This added stiff- 
prevents minute torsional 
flexing under rigid roads shocks 


|} and maintains zero camber under 
| all 


conditions, Less tilting of 
| front tires also increases tire life. 

On the new six, the strength 
of the front spring eyes has been 
increased by extending the second 
leaf and wrapping it around the 
eyes at the front and rear ends of 





the spring. Tests of these new 
springs disclose that they last 
twice as long as conventional 
ones, 

Another feature of the eight, as 
well as of the de luxe six, is the 
balancing of the front wheels. 
| Although close tolerances are 
| maintained, it somtimes happens 

that the heavy part of the wheel 
and tire coincide. When this oc- 
curs, special balancing lugs are 
fitted to the rims of front wheels 
opposite the heavy point until the 
| wheels balance within ten inches. 

This steadies front wheels and 
| guards against tramp and 
| shimmy. 


| Chrysler Sales 


| Total 1,340 Cars 
| Week of Oct. 12 


Detroit, Oct. 18,— —In the week 
ending Oct. 12, 999 Plymouths and 
341 Chryslers, a grand total of 
1,340 units were delivered at re- 
tail by Chrysler dealers. 

In the 41 weeks of 1935, ending 
Oct. 12, 120,483 Plymouths and 
34,528 Chryslers were delivered at 
retail, a grand total of 155,011 
units. This is far in excess of the 
records for the last three years. 
Plymouth deliveries are 20.1 per 
cent ahead of the corresponding 
41 weeks of 1934, 57.9 per cent 
ahead of 1933 and 244 per cent 
ahead of 1932. Chrysler increases 
are 60.4 per cent over the corres- 
ponding period of 1934, 47.1 per 
cent over 1933 and 59.4 per cent 
ahead of 1932. For the combined 
units, the increases are 27.2 per 
cent over the corresponding period 
of 1934, 55.4 per cent over 1933 and 
173.4 per cent over 1932. 

Figures quoted for Plymouth 
represent deliveries by Chrysler 
dealers only. 
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Wonder what would happen if the auto- 
mobile maker sold direct to the con- 
sumer. No zone managers, no factory 
conventions, no speeches, no headaches, 
no franchises, no dealers—just a steady 
stream of mail orders and eager con- 
sumers pounding at the factory gates. 

No dealers. There are probably dozens 
of good reasons why dealers shouldn’t 
be—but there they are. 


Ja\ MUCH AS people want things, 
they somehow insist on buying just 
around the corner. Year after year 
the showrooms have moved away 
from the original Automobile Row 
into the residential neighborhoods. 


a 


Retail selling is local selling. And 
local selling means localized adver- 
tising in the dealer’s own medium— 
the newspaper. 

The newspaper reaches all pros- 
pects and does so ata lower cost than 
any other medium. It has the density 
of coverage and the selling impact 
that keeps dealers in business and 
advertising budgets in line. 

Localized advertising in Chicago is 
possible at a price you can afford. 
The Chicago Tribune reaches the 
majority of the market. The rate per 
line per thousand readers—owners 
and prospects—makes it possible to 


J 


ii 


* 


Ore Te Bd 


maintain continuous selling pressure 
at a profit. 

Chicago is likewise a pretty good 
market in which to advertise. It has 
never failed to buy a healthy share of 
annual production. Sales during the 
first nine months of this year were 
up 45 percent. 

Auto Show week is bound to step 
up that figure and start a new cycle of 
buying by Tribune readers which a 
Tribune schedule can groove for 
your dealers. Will they get it? 


Chicago Tribune 


WORLD'S GREATEST NEWSPAPER 





CAR HEATER 


Cruss- “Selling, Overloading Threat to Profits 
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Otherwise Fair Weather 
Is Ahead, Dealers Say 


By J. H. REED 


Oct. 18 (UTPS). 

used car stocks 
both about normal, Atlanta auto- 
mobile dealers are looking for- 
ward to an increase in business 
for October, November and De- 
cember over the last three months 
of 1934. Business has been fair 
throughout the year, and dealers 
expect fair weather during 1936. 


One dealer, in analyzing the 
present situation, reports that 
he has about 50 new cars and 80 
used cars on his sales floors and 
has sold about the same number 
of cars during the past 80 days 
without benefit of new models, 
which have not yet been received 
by him. He holds that this is a 
healthy condition and will be well 
satisfied if he can maintain that 
ratio between new and used car 
stocks. 


Atlanta, Ga., 
With new and 


Pre-Show Lull 


Right at present the annual 
pre-showing lull is on hand in 
the Atlanta automobile industry. 
While some dealers have received 
their 1936 models, a majority have 
not, and there seems to be a 
tendency on the part of the pub- 
lic to go slow, and wait to see all 


RADIATORS « RADI 


CAR HEATER 


THERMO 


of the new models before making 
a purchase. At any rate, the 
public does not appear to be 
rising very rapidly to the bait 
of new automobile showings. 
Dealers do not look for any stam- 
pede this fall, but they do antici- 
pate a steady increase in the 
demand for both new and used 
cars up to the beginning of the 
holiday season. 


Used Cars Ease 


The used car situation, which 
became serious here in the spring, 
has apparently eased off under 
the efforts of dealers to move out 
accumulating stocks, and used 
car stocks have declined much 
closer to normal. 


However, the situation ahead 
is not without its dangerous pos- 
sibilities. 

One of these is the steady ad- 
vance in price-cutting following 
the death of the automotive in- 
dustries code. Dealers frankly 
report that the price-cutting situ- 
ation is almost as bad here as it 
was before the code was put in 
force, and they can see no way 
out of the impasse. 

“Furthermore,” said one dealer, 


Harrison history is a record of progress .. . 
of constantly improved design, engineering and 


manufacturing methods. Harrison’s position as 
the world’s largest manufacturer of radiators, 


thermostats, car heaters and oil temperature 


regulators is a direct result of the dependable 


service which Harrison products have given 


on millions of passenger cars and trucks. 


hla: 


» Lockport, ‘NEW YORK : 


Nach slau 





“we are viewing with some appre- 
hension statements being made by 
automobile manufacturers. that 
they are going to double their 
production during the coming 
year. If the manufacturer is go- 
ing to double his production, may 
we ask how and where he expects 
to sell twice as many cars as he 
did last year? 

“With price-cutting becoming 
more and more prevalent, I do 
not believe that it will be wise to 
try to force too many automobiles 
on the present market. It would 
only make price-cutting 10 times 
worse than it now is, and, even if 
more cars were sold, it would 
mean that they would be sold 
without a fair profit to anybody 
and perhaps even at a loss. There 
is too much loss in the automobile 
business now, as any dealer can 
tell you, and not enough profit. 


Another Problem 
“I think the automobile manu- 


‘facturer will make a serious mis- 


take if he attempts to push more 
cars onto the floor of his dealers 
than they can expect to sell at a 
reasonable profit. This policy has 
all but ruined the automobile in- 
dustry in past years and should 
not be allowed to nearly ruin it 
again.” 

Cross-selling is another increas- 
ing problem with which local au- 
tomobile dealers are faced and 
which may seriously cut down 


ATORS ¢ RADIATORS 


AR HEATERS 


MOSTATS 


DIATORS 


AR HEATERS 





sales and profits unless something | 
is done about it. 

“T am not afraid,” 
Atlanta dealer, “of the competi- 
tor who sells another make of 
car. 


said another | 


for $19 more than the price I can 
afford to give him, I feel like 
the old lady at the bridge table 
who declared it was no use—she 
couldn’t play against the three 
of ’em! 

“IT contend that this is a prob- 
lem which only the manufacturer 
can satisfactorily solve. And the 
manufacturers, not just one or 
two of them, but all of them, 
should give it their undivided at- 
tention during the next few 
months, if they want to sell more 
automobiles and have their deal- 
ers make more from those they 
sell. If every manufacturer 
should strictly define the bound- 
aries of each agency’s territory 
and refuse to permit their other 
agency salesmen to trespass on it, 
that would automatically end 
most of our cross-selling problems. 

Bell the Cat 


“Right now, I realize, it is a 
question of who is going to bell 
the cat, But if the manufactur- 
ing companies do not co-operate 
to hang a bell of some kind 
around her neck, cross-selling is 
| going to gobble up all the profits.” 

In short, Atlanta dealers feel 
that increased sales and better 
profits during the year of 1936 
will depend, to a large extent, 





upon the manner in which these | 


and similar problems are met 
und solved. No group worked 
harder than the Atlanta automo- 
bile dealers to bring about en- 
forcement of the automotive code, 
ind no group was more bitterly 
lisappointed when lack of action 
yn the part of the government 
ind finally a Supreme Court de- 
‘tision nullified their efforts. 
Now they see the evils which 
hey had hoped to eliminate fron 
he industry creeping back in 
ind, while the feeling might not 


The man I am afraid of is| 
the dealer who sells my own make. | 

“When a customer tells me that | 
he can trade in the same car in| 
| Macon or Cartersville or Athens | 





»e described as discouragement 
xactly, there certainly is not ar | 
»ver-abundance of enthusiasm or | 


| of optimism about the future of 


he industry here. 
Must Check Evils 

Dealers believe that if some of | 
hese evils can again be checked 
1936 will be an excellent one. If 
1owever, price-cutting is allowec 
o run riot; automobile manufac 
urers insist on over-loading their 
lealers in an effort to break last 
year’s sales records, and nothing 
is done about the growing men- 
ice of cross-selling, they feel that 
t is a case of every dealer for 
himself and the devil take the 
hindmost. 


Stocks Active 


Lansing, Mich. Oct. 18.—Many 
hundreds of shares of Reo and Mo. 
tor Wheel stock “left town” last 
week, these two industries, the onl) 
locals listed on the New York Ex- 
change, having attracted interest of 
outside buyers. Over 23,000 shares 
of Reo changed hands last week 
and a total of 38,800 shares of Mo- 
tor Wheel was bought. 


|Packard Neate 
All-time High 


For Shipments 


Detroit, Oct. 18.—At its present 
rate of production and shipments 
the Packard Motor Car Co. will 
produce and ship more cars in 
October than in any other one 
month in its entire history, Re- 
cently M. M. Gilman, Packard 
vice-president and general mana- 
ger, estimated that the company 
would produce 7,000 cars this 
month. Indications now definitely 
point to a fulfilment of the pre- 
diction, he said today. 


Shipping records are being 
broken almost daily, Gilman dis- 
closed, as the Packard factories 
work to their capacity in an effort 
to meet a growing bank of un- 
filled orders. 


Record Broken 

Shortly after the new One 
Twenty factory reached some- 
where near its capacity after the 
introduction of the new lower 
priced car last spring, it was an- 
nounced that an all time record 
for shipments had been broken. 
This was the dispatch of 370 cars 
on June 21, the largest shipping 
day in the company’s history. This 
was bettered slightly on Sept. 30, 
when 376 cars were shipped, but 
the daily record fell hard in the 
first 10 days of this month. On 
Oct. 3, there was a total of 395 
cars shipped and on Oct. 10, ship- 
ments reached another new high 
mark of 490 cars. 


“Reception of our new models 
has been most encouraging,” said 
Gilman. “Our distributors and 
dealers learned about the im- 
provement we have made in the 
cars quickly while driving them 
home in the biggest driveaway 
ever held in the history of the 
industry. Apparently they are 
at work showing the new cars to 
the public. At least the orders 
have been coming to us from the 
field in satisfactory volume. 

Expect Biggest 

“Our new models were officially 
announced to the public Oct. 1. 
Up to and including Oct. 14 we 
had received 12,744 orders for im- 
mediate shipments. In addition, 
we had received commitments for 
more than 4,200 cars for ship- 
ment in November. Shipments 
on Oct. 14, had totaled 6,908 leav- 
ing 5,836 unfilled orders on which 
immediate shipments have been 
isked, or unfilled commitments 
of 10,036. 

“Sales reports from the field 
for the first 10 days of October 
indicate that this month will be 
the largest in the deliveries of 
cars to purchasers for the year. 
More One Twenty’s will be deli- 
vered than in any month since 
the car was originally introduced. 


“It was announced to our dis- 
tributors and dealers in their big 
convention here Sept. 23, that 
Packard would build and sell 
79,000 automobiles during the next 
12 months. If public acceptance 
of the new cars and initial sales, 
as shown by our orders, are any 
indications we will not fall short 
of the mark.” 


YOUNG PEABODY (Age 22) HASN’T YET COME 


ae 


OF BUYING AGE 


Peabody is an up and 
coming youngster. He 
has a second-hand car of 
course, but as yet doesn’t 
earn a large enough in- 
come for a new car. 


PROSPECT FOR A NEW CAR 














HE new date for the New York Automobile 
Show brings you face to face with a new sales 
problem that must be solved at once. Spring buyers 


of new cars must be switched over into Fall buyers. 


Who will be the persons easiest to sellP Who will be 
the persons who will rush to buy the new models? 
They will be persons with money ... persons who 


buy the new things first. 


You can reach more immediate new car buyers in 
New York through The New York Times than 
through any other newspaper. Through The Times 


you'll be concentrating your effort on executives, on 
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Karly Show Date 


brings you new sales problems 


Selling New York’s Immediate New Car Buyers 
Demands an “‘A-Plus’’ Schedule in The New York Times 











managers, on business owners, on salesmen, on 
doctors, on lawyers, on teachers...on the style 


buyers ...on the style leaders of the nation. 


The importance of winning these early buyers ee 
this style-setting group... cannot be over-emphasized. 


Win them, and half your battle is won. 


For years many of the most successful automotive 
manufacturers have put on extra advertising pressure 
to capture the important New York Times’ audience. 
Get the jump on your sales quota for the new year by 
using an A-plus schedule in this tested, result-getting 


advertising medium. 





* Che New York Gimes 


Advertising ‘Representatives 
JOHN B. WOODWARD, INC. 


New Center Building 
DETROIT, MICHIGAN 





400 N. Michigan Avenue 
CHICAGO, ILLINOIS 
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Says Demand for Trucks 


Means Widened Markets’ 


Newark, N. J., Oct. 18.—High: | 
way transportation as it will be} 
exhibited at the forthcoming 
Second Annual Motor Truck 
Show here Oct. 29 to Nov. 1, was 
described today by Robert F. 
Black, president of the White| 
Motor Co., as the key to a higher | 
general standard of living than| 


the 
fore. 

In the opinion of Black, the de- | 
mand for motor trucks designed 
for new conditions indicates that 
the recovery now under way con- | 
tains new factors of paramount 
importance. He summarizes them 
in the statement that all business 
is moving toward higher effici- 
ency, with consequent widening 
of markets. 


country has ever known be- 


“Americans never restore pros- 
perity,” said Black. “They build 
it over, and build it better. Every 
business cycle in our history has | 
been followed by a wider distri- 


bution of economic benefits, a 
generally higher standard of! 
living. 


“It is now the consensus among 
business men and economists that 
recovery is in full swing. Unless 
I am very much mistaken, how- 
ever, it is going to be something 
far more desirable than the goal | 
set by the New Deal. Business | 
is moving into new ground. 

“The sharp increase in the de- | 
mand for motor trucks designed 
to meet modern conditions is a| 
certain sign of the forces in mo-| 
tion all over the country. Men| 
do not buy motor trucks until 
the need for them is developed | 
or in sight. That is as true of 
the one truck operator as it is of 
the owner of a fleet. 

“The kind of trucks being pur- 
chased in this movement is even 
more significant than the sales 


records. Buyers are asking for 
something entirely different. To 
put this in another way, the 


up to 
w 


work now being required of high- | 
be 


way transportation could not 
performed with the equipment 
of five years ago. The best units 
of that time are too slow and 
expensive for the pace and econ- 
omy of the present. 

“Tf the demand I have in mind 
were confined to trucks, it might 
be said that highway transporta- 
tion is running ahead of its 
market. But the fact is, that 
people are asking for higher 
standards in everything and at 
prices within their means. This 
is particularly evident in the na- 


tion wide trend toward modern 
housing, air conditioned, compact | 
and comfortable. 


been recognizing the change in 
demand increasingly 
past four years. White 
to meet it a year ago by redesign- 
ing and restyling its entire line 
from the bottom up. 

“It was also learned that im- 
proving the appearance of the 


truck, no matter what its use, 


| increased its value to the opera- 


tor. A truck is a continuous 
advertisement. The best indica- 
tion of the acceptance of these 
improvements is that more than 
500 units of the new Whites were 
ordered before a single demon- 
strator was available.” 


Deliveries Up 

Minn., Oct. 18.—As 
automobile deliver- 
county, including 


Minneapolis, 
of Oct. 14, new 
ies in Hennepin 


| Minneapolis, totaled 409 for October 
| this year as compared with 303 total 


to the same date last year. Truck 
totals for this month were 84 for 
Hennepin county compared with 99 
for last year. 

In Ramsey county 
total new automobile deliveries 
October to date were 186 as 
pared with 197 for last October and 
truck sale deliveries were 59 as 
compared to 73 total to same date 
last year. 


Paul) the 
for 
com- 


(St. 


during the| 
decided | 


were presented by factory officials. 
‘‘Truck manufacturers have | Vice-president and general sales manager of Pontiac Motor Co.; 





DETROIT ZONE dealers’ meeting at which 1936 cars and policies 


Left to right are A. W. L. Gilpin, 
A. C. 


Tiedemann, manager of Detroit zone and A. A. Klein, manager of 


central region. 


DA and in states where no state 
association now exists the na- 
tional body will co-operate in 
organizing such groups. 

After a careful study of the 
NADA finances the special com- 


excellent cash position with ade- 
quate funds to carry on opera- 
tions and leave a substanial sur- 
plus while developing a 1936 pro- 
gram. 
been effected in the operating 
costs of NADA through rearrange- 
ments and reductions of salaries 
which will become effective Nov. 1. 

The special committee will meet 
frequently from time to time as 
often as may be necessary to 





| carry out the wishes of the Board 


of Directors. The next meeting 


wee 


PER GALLON 


@ If you could prove to your prospect that the car you 
offered would, against competitive cars, PAY FOR 
ITSELF, would it mean anything? 


Would it mean anything to the thrifty buyer tozknow 
that he could buy $500 worth of other things, instead 
of losing it in the cost and maintenance of a car more 
eerie Ml a ed 


CM ae) et ae ll ee 1-1 a og 
priced transportation? Cannot afford anything else? 
PU aT imam Md bee: bat 


WILLYS 


@ The cleverly built and 
PUPA Mma ay 


eee 





WILLYS-OVERLAND + TOLEDO, OHIO 


Frost to Manag 
Vesper Still President 


(Continued from Page 1) 


mittee reported that it found the | 
affairs of the national body in an} 


Substantial savings have | 


e NADA; 


will be held in all probability at 
Chicago during the automobile 
show at which time also there} 


will be a meeting of the executive 
committee of NADA. 

The special committee which 
was appointed at the directors 
meeting Oct. 3, is composed of 
A. B. Burkholder, Michigan; D. 
E. Williams, Missouri; George 
Hoeveller, Pennsylvania; J. W. 
Roby, Louisiana; and E. M. Lied, 
Nebraska. 


Many Hudson Dealers 
Meet in Minneapolis 

Minneapolis, Minn., Oct. 18.— 
| Minneapolis was chosen as one of 

the 68 key cities in which the re- 
tail sales organization of the Hud- 
son Motor Car Co. from coast to 
coast will be gathered within the 
next two weeks to launch this 
automobile company’s most am- 
bitious business program in sev- 
eral years. 

Announcement of Minneapolis’ 

selection as one of the meeting 
| cities was received by the local 
distributing organization of the 
company, the O’Donnell Motor 
Co., where the meeting was held 
Monday. 

Dealers and salesmen within a 
wide radius of Minneapolis and 
St. Paul journeyed here for the 
full day of meetings which is be- 
ing featured by a preview of the 
1936 Hudson and Terraplane. 

N. K. vanDerZee, district mana- 
ger of Hudson, came here to con- 
duct the mestings. 


New District ts 


Portland, Ore., Oct. 18. — L. W. 
| Ward, Portland zone manager for 
| Pontiac announces the creation of | 
two new districts in the Portland 
zone, with Steve Williams, manager 
| of the Spokane district; and R. L.| 
| McDuffie, manager of the eastern 
| Oregon and western Idaho district 
| with he adquarters at LaGrande. 


GRANDPA BROWN (Age 





White Chief Declares Recovery in Full Swing 


Detroit Show 
Lights Will Be 
150% Stronger 


| Detroit, Oct. 18—Lights at the 
Detroit Auto Show are going to 
be just 150 per cent more effici- 
ent than ever before, according 
|to H. H. Shuart, show director. 
The 35th annual show is sched- 
uled to open Nov. 9 and continue 


through Nov. 16. 

“We have worked out a light- 
ing and decorative scheme for 
the coming show that will com- 
pletely overshadow all previous 
efforts in this direction,” said 
Shuart. 


“The lighting arrangements es- 
| pecially will be unique and will 
consist of two separate types of 
illumination, one for the aisles 


and an entirely different set-up 
|for the car and accessory dis- 
| plays. 


“In this manner we will in- 
crease the efficiency of the light 
in the displays by at least 150 
per cent, while maintaining a 
soft, blue glow in the aisles where 
the crowds move from one part 
of the exhibition to another.” 

All four sections of Convention 
Hall’s three and a half acres will 
follow the same general decora- 
tive motif, Shuart added. The 
center higher section of the build- 
ing will have a huge vaulted ceil- 
ing arranged with saffron yellow 
and oriental-sand to form a step 
effect. 

On each of these steps at 20- 
foot intervals there will be an 
oval shaped “eye” in two shades 
of blue and green. Behind these 
“eyes” will be concealed the light- 
ing fixtures which serve to illu- 
minate the aisles. 

Indicative of the increased in- 
terest in Diesel engines this year 
is the announcement that three 
organizations will sponsor dis- 
plays of this type of power-plant 
at the November show. The Ro- 
bert Gotfredson Truck Co. will 
exhibit a Cummins Diesel engine 
similar in type to the one that 
made a remarkable economy run 
from coast to coast last summer. 
The other two Diesel exhibits will 
be staged by schools engaged in 
training mechanics to service the 
new motors. They are the Hemp- 





| hill Diesel School and the New 
York Diesel Institute. Among 


| other things it is planned to show 
a cutaway Diesel aviation motor. 


SAE ies eas 


New York, Oct. 18.—Four hundred 
aeronautical engineers, automotive 
engineers and engineering students 
gathered at the Roger Smith Hotel 
last week were addressed by John 
H. Geisse, chief, aeronautical de- 
velopment section of the Department 
of Commerce. The meeting was in 
charge of Charles Froesch, vice- 
|chairman, (aeronautics) who intro- 
duced Arthur Nutt, vice-president 
|of engineering, Wright Aeronautical 
Corp. 

The subject of Geisse’s talk was 
the activities of the aeronautical 
development section of the Depart- 
ment of Commerce. He described 
general purpose of the section, 
method of operation and dis- 
cussed the results which have been 
obtained on some of the new experi- 
low-priced airplanes. 


| the 


its 





| mental, 


64) PROBABLY IS PAST 


BUYING AGE 
There are some Grandpa 
Browns to whom you can 
sell new cars. But most of 
them are holding on to their 
bank accounts against the 
rainy days ahead. 
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NSPA Convention Aim will be Constructive Action 


No Time will be Spent in| 
“<‘Singin’ the Blues” is Claim 


Detroit, Oct. 18—A_ different 
convention program is promised 
members of the National Stan- 


dard Parts Assn. by the NSPA 
headquarters’ office in announcing 
details for the program that will 
be put on in the Ambassador 
Hotel, Atlantic City, Friday, Sat- 
urday and Sunday, Dec. 6, 7 and 8. 

This year’s program, it is stated, 
will provide less time for the 
deploring of conditions that every- 
one knows exist and will concen- 
trate greater attention upon con- 
structive action aimed at offset- 
ting the threatening conditions 
by means of aggressive manage- 
ment and merchandising methods. 

The opening general convention 
session will be held Friday morn- 
ing, the principal feature being 
an address by a well known figure 
in business and political circles. 

A new Feature 


An entirely new feature of the 
program is the departmentalizing 
of the wholesalers’ divisional 
meetings. The first of these meet- 
ings Friday afternoon will be de- 
voted to the discussion and 
illustration of merchandising 
methods that wholesalers have 
been using successfully during the 
past year. 

While the wholesalers are hold- 
ing their merchandising session, 
the manufacturers will meet sep- 
arately for consideration of their 
particular problems, the program 
being marked by a number of 
controversial matters that have 
arisen during the past year as the 
result of governmental rulings and 
general business improvement. 

The Wholesalers’ and manu- 
facturers’ afternoon’ divisional 
meetings will both be concluded 
by an exchange of guest speakers, 
given each division the benefit 
of the other’s views. 

Will Meet Again 

On Saturday morning the two 
divisions will again meet in the 
second general session at which 
general industry problems will be 
discussed by both members of the 
association and by national fig- 
ures from outside of the industry. 

Saturday afternoon the third 
general session will be devoted to 
the election of new officers and 
directors. 

Prompted by the enthusiastic 
response of jobbers to the NSPA 
machine shop demonstration 


staged in connection with the as-| 
convention | 
along | 


sociation’s Cleveland 
last year, another session 
similar lines, designated this year 
as the wholesalers’ technical ses- 
sion, will be held on Sunday after- 
noon. This meeting will be de- 
voted almost entirely to the de- 
tailed problems that wholesalers 
are confronted with in the opera- 
tion of their machine’ shops. 
Members have been asked to sub- 
mit their technical questions in 





advance to NSPA headquarters | 


in order that they may be author- 


itatively answered by factory en- 


gineers, the answers to be pre- 
sented and discussed during the 
technical session. 

Leader to Speak 

The high point of this meeting 
will be a talk by an internationally 
known leader in automotive en- 
gineering circles. 

The conclusion of the three-day 
program on Sunday will allow 
NSPA members to devote their 
full time to the Automotive Serv- 
ice Industries Show, opening in 
the Atlantic City Public Auditor- 
ium, Monday morning, Dec. 9. 

In accordance with the associa- 
tion’s custom of many years, dele- 
gates or alternates to the conven- 
tion will be refunded their full 
round-trip railroad and Pullman 
fare to Atlantic City, provided 
they are in attendance as 
quired at the official convention 
sessions and at the show during 
its first three days. In the case of 
wholesalers, this refund will in- | 








re- | 


for required convention and show | 
attendance. 


All jobbers and manufacturer 
salesmen and their employers will 
again be invited to attend the 
annual salesmen’s conference in 
the Ambassador Hotel, Atlantic 
City, Tuesday evening, Dec. 10, 
during the week of the Automo- 
tive Service Industries Show. 


This conference, sponsored each | 
year by National Standard Parts | 
Assn., brings to a conclusion the | 
annual contest in which jobber | 
and manufacturer salesmen sub- | 
mit papers telling of successful | 
methods they are using to in- | 
crease their own sales and the | 
sales of their customers. | 

“The Association gains from the 
annual sponsorship of these two 





| ness 


© 


events,” comments E. P. Chalfant, 
executive vice-president of NSPA, 
“only as it benefits indirectly from 
the good derived by salesmen and 
their employers. We put on this 
annual conference at which the 
prize-winning papers 
simply with the thought 
salesmen who go to 


that 


to meet and discuss their prob- 
lems in the same way that their 


employers do in the various asso- | 


ciation convention meetings.” 
The Atlantic City conference 
program as usual includes the 
presentation of the _ winning 
papers whose writers will be 
awarded free trips from their 
home towns to Atlantic City. In 
addition, the evening’s program 


are read | 


Atlantic | 
City should have an opportunity | 





will be concluded by a humorous | 
one-act playlet put on by Auto- 
| study of America’s auto toll last 


motive Booster Club members and 
burlesquing the every-day busi- 
problems that are all 
known to those 
jobbers or manufacturers. 


well 
with 


too | 
connected | 








Minnesota Accident Toll 
Is 10% Below the Average 


Minneapolis, Minn., Oct. 18. - 
Minnesota ranked 17th among all 
states in 1934 automobile fatal- 
ity records with a death toll per 
100,000 population that was 10 
per cent less than the nation’s 
average. 

The state’s traffic death rank- 
ing on the basis of gasoline con- 
sumed, the Minneapolis office of 
the Travelers Insurance Co. dis- 
closed, was 21 per cent below the 
entire country’s average. 

The traffic fatality records were 
compiled after an _ exhaustive 


year, 36,099 men, women and chil- 

dren. 

Rhode Island stood at the top 
1934. Had that state’s per 


in 


100,000 


17,000 
saved, 
If Minnesota’s death rate had 
prevailed 
nation, the saving in lives would 
have totaled 3,600. 


one 
conscious 
also ranked sixth in the low num- 
| ber of fatalities per 100,000 ve- 
hicles registered. 


population been the ex- 
perience of the entire country, 
lives would have been 
according to this survey. 


throughout the entire 


Minnesota, which has become 
of the outstanding safety- 
states in the nation, 


In that respect South Dakota 


stood in first place, and had that 
state’s experience been that of 
the 
statisticians estimated that 18,000 
lives would have been saved. 


entire country, insurance 
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Dealers from coast to coast have cars. Advance showings 


are now under way. 


The greatly-enlarged Oldsmobile 


plants are turning out cars in volume. The stage is all 


Throughout all America, 


Oldsmobile 


set for another record-breaking year. 


NEW OPPORTUNITY FOR OLDSMOBILE DEALERS 


dealers are set to 


participate in another great Oldsmobile year. In 1934, 


Oldsmobile sales doubled. I 


n 1935, they doubled again. 


Oldsmobile plant facilities have been greatly enlarged to 
take care of increased production. Advance showings of the 


1936 Oldsmobile ... the big, 


D. & 
Olds Motor Works, 


Lansing, Michigan. 


new Six and the luxurious, 


RALSTON, General Sales Manager, 


Please send me, in confidence and without obligation on my part, com- 


clude an additional $5.00 per day | plete information on O'dsmobile’s Sales Plan and Franchise for 1936. 


new Eight ... indicate a still greater growth in Oldsmobile 
popularity. Everything points to new, high sales records in 


1936. If you 


would like 


to step out and GO with 


Oldsmobile, use the coupon below, for full particulars on 


I9S36 OLDSMOBILE GAS 


Name 
Business 


Street 


City 


State 
































Refined Desi 


New Line Includes Seven 


T'y pes Covering Wide Range 


Dearborn, Mich., Oct. 18.—Ford | 
V-8 trucks and commercial cars | 
for 1936 will be shown for the | 
first time tomorrow in Ford}! 
dealer showrooms throughout the | 
country. 

The 1936 units incorporate num- 
erous refinements, dictated by the | 
experience of owners of more| 
than 300,000 Ford V-8 trucks and | 
commercial cars, which since the 
introduction of the V-8 engine in 
1932 have piled up a record of | 
more than 6,000,000,000 miles of | 
operation, it is said. 

The truck line for 1936 includes | 
seven types. There are five com- | 
mercial car types, of which two— | 
the sedan delivery and the station | 
wagon — have the passenger car | 
engine with aluminum cylinder 
heads and intake manifold, and 
passenger car front and design. 


Two Wheelbases 

The truck is available in two 
wheelbases, 131%% and 157 inches, 
and the following types: 

One hundred thirty-one and_/| 
one-half-inch chassis—panel, plat- 
form, stake, hydraulic dump, and 
131%-inch chassis with cab, usual- 
ly employed in tractor service. | 

One hundred fifty - seven - inch | 
chassis—platform, stake and| 
chassis with cab. 


The commercial cars offered, on 
the 112-inch chassis, are the pick- | 
up, panel delivery, de luxe panel | 
delivery, station wagon and sedan | 
delivery. 

The 80-horsepower V-8 truck 
engine is unchanged in design. | 
Other features of the new truck | 
include “non-fading” safety brakes 
with rib-cooled, score - resistant 
alloy iron drums cast integral 
with a steel drum disc; truck | 
type heavy-duty 11-inch centrifuse | 
clutch, heavy-duty four-speed 
transmission with all forward | 
gears on anti-friction bearings, | 
full-floating rear axle with strad- 
dle-mounted pinion, strong rigid 
frame, and welded steel coupe- | 
type cab with safety glass stand- | 
ard in all windows. 

New Front End 
_The front end has been rede- 
signed, giving a more massive 
appearance. New radiator and 
hood emblems are included. 

Adequate cooling for unusual 
operating conditions has been 
provided for by the adoption of a 
four-blade 19-inch fan. The radi- 
ator shell has been altered so that 
all air entering the grille is di- 
rected through the core, none 
escaping between core and shell. 
Louvres of new design assist in 








| sharp turns. 


previous period,” 


quickly exhausting air from be- 
neath the hood. 

The steering geometry has been 
Slightly altered, reducing front 
tire wear, especially when making 
The caster angle or 
backward tilt of the front axle, 
which is important for steering 
accuracy, has been increased to 
4% degrees from 3% degrees. 
Even with an unloaded truck the 
axle will always have positive 
caster. 

Anti-friction bearings of the 
truck have been increased to 39 
with the addition of eight needle 
roller bearings, four in each uni- 
versal joint. These reduce fric- 
tion in power transmission be- 
tween engine and axle, and im- 
prove the durability of the uni- 
versal joints. 


Axle Improved 

Shafts of the full-floating rear 
axle have been increased in di- 
ameter, making the axle of uni- 
form strength throughout its 
length with no point of lesser 
strength in splines or shaft. At- 
tachment of the axle shaft flange 
to the hub has been made more 
secure, reducing the possibility of 
backlash. With the full-floating 
type of axle, the load is entirely 
carried by the axle housing, the 
axle shafts being used only to 
transmit power. 

The Ford mechanical four- 
wheel brakes have 470% square 


| inches of friction surface. 


An engine temperature indica- 
tor is now standard equipment, 
along with ammeter, 
gauge and speedometer. 


Industrial Activity 


Is Gaining in Europe 
Detroit, Oct. 18.—Industrial ac- 
tivity, stimulated by growing pro- 
duction of automotive vehicles, 
particularly trucks, and of war 
materials, is rapidly increasing 
in a number of important Euro- 
pean countries, according to Otto 
Lundell, president, Michigan Tool 


| Co. 


Lundell, who has just returned 
from an extended European stay 
working with Michigan Tool rep- 
resentatives abroad as well as 
with large scale foreign users of 
the company gear manufacturing 
equipment, tools, etc., reported ac- 
tivity particularly heavy in Eng- 
land and the Scandinavian coun- 
tries. 

“It was not unusual to find 
production schedules for the next 
six or 12 months doubled over the 
Lundell says. 


S 


For the De Luxe type of trim 
in WOOL, in WORSTED, in COTTON 


Bedford Cords 


SIDEWALL FABRICS 


HEADLININGS 


CURTAIN MATERIALS 


Pacific 
Acoustic Panels 
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PACIFIC MILLS 


Boston 


THERE IS NO PROFITABLE 





New York 


Detroit 
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REFINEMENTS OF DESIGN are the chief changes in the Ford V-8 trucks and commercial cars for 


19386. The stake truck on 131%-inch chassis is shown above. 
Eight needle roller bearings on the universal joints are new, making the total of 


geometry is improved. 
anti-friction bearings 39. 


N. J. Governor Proclaims 


Motor Transport Week 


New York, Oct. 18.—In connec- 
tion with the issuance of a proc- 
lamation designating the week of 
Oct. 28 as Motor Transportation 
Week, Gov. Hoffman today stated 
that he felt that closer attention 


was necessary to the matter of | 


distribution costs by the indus- 
trialist and that Motor Truck 


Week would help to focus the | 
attention of all on this important | 


phase of our economic life. 


He states, “Industry in the past | 


two decades has developed its 
manufacturing technique to un- 
believable degrees and has, as a 
result, increased production and 
decreased costs. 

“Concurrently, however, in this 
epoch distribution costs have in- 
creased and a major part of these 
costs is due to the physical move- 
ment of goods themselves- 
farm to home 
factories—finished goods to retail 
disbursing centers and finally 
from the shops to the homes and 
the consumers. 

“With the development of mod- 
ern roads and modern transport 
vehicles, highways have become 
a major factor in the movement 
of goods. The influence of these 
roads and vehicles on our living 
costs should be brought to the 
realization of all, and for this 
reason, I have proclaimed a ‘Mo- 
tor Transportation Week.’ Into 
the cost of all we buy, this major 
cost figures so we must appre- 
ciate what is being done to move 


goods readily, speedily and 
safely. 
“The state plays its part by| 


providing highways and main- 


taining them. The taxes of the) 


users are to support them. How- 


ever, the taxes must be equitable. | 


Mack Gets Large Order 


From N.Y. Fire Dept. 
New York, Oct. 18.—Said to 
constitute the largest order for 
high-pressure pumping’ engines 
ever placed by the municipality, 
award has just been made by 
Russell Forbes, commissioner of 


| purchases, City of New York, to 


the Mack-International Motor 
Truck Corp. of New York for 20 
1,000-gallon double combination 
fire pumpers under new specifica- 
tions issued by John J. McElligott, 
Fire Commissioner and Chief of 
the Fire Department of New York. 

These pumpers, deliveries on 


| which are to start in 90 days, will 
| bring the total number of Mack 


fire apparatus purchased by the 
New York Fire Dept. to a total 
of 187, since 1912. The pumps, 
conservatively rated at 1,000-gal. 
capacity will be of the four-stage 
pressure volume type, pioneered 
by the Mack company in 1927. In 
the paralled arrangement, full 
volume at normal pressure is 
delivered; while in the series posi- 
tion, high pressure at reduced vol- 


ume is secured. The advantages 


from | 
raw materials to} 


They must not be more than 
necessary and the funds raised 


ways and not diverted.” 


Governor Hoffman is referring 
|to the Second Annual Motor 
Truck Show to be held at the 
Centre Market, Oct. 29 to Nov. 
1 and the series of meetings to 
be held at the Robert Treat Hotel 
in a joint program sponsored by 
|the New Jersey Motor Truck 
Assn., the Society of Automotive 
Engineers, Newark Chamber of 
|Commerce and the Highway 
| Users Conference. 


the Auditorium of the Public 
Service Bldg. on Friday night, 
Nov. 1 and all interested in safety 
|on the highways will be welcome. 
J. F. Winchester, president of 
the New Jersey Motor Truck 
Assn., and Geo. H. Scragg, chair- 
man of the show committee, look 
| for a large attendance. 








Lansing Drop Forge 
Loses Bank Test Case 
Lansing, Mich., Oct. 18.—The 
Lansing Drop Forge Co. recently 
jlost a test case on the constitu- 
tionality of the Michigan banking 
act. The company sought to force 
the American State Savings Bank 
|of Lansing to make payment in 
| full of $17,479.43 which was im- 
pounded in the bank when the 
bank reorganized in 1933. The 
Ingham County Circuit Court had 
| upheld the contention of the com- 
pany, but the bank appealed the 
case to the State Supreme Court. 
Under the higher decision the 
company will receive only the per- 
centage accorded under the re- 
organization. The Supreme Court 


banks throughout Michigan that 
the moratorium act was valid. 





| should be devoted to the high-| 


The safety rally will be held in| 


decision assured 195 reorganized | 


Front end is more massive. Steering 


Payrolls Gain 
24.2 Per Cent 
In Michigan 





| Lansing, Mich., Oct. 18—A sur- 
vey of 100 plants manufacturing 
automobiles and automotive parts 
made recently by the state de- 
partment of labor and industry 
during September, showed that 
employment was 6.7 per cent 
above September, 1934, but 12 per 
cent below August, 1935. Pay- 
| rolls in the 100 plants taken in 
| the survey were 24.2 per cent 
above last year; but 5.5 per cent 
below those of August of 1935. 
The average weekly payroll of all 
100 plants during September was 
$5,522,642 and the average em- 
ployment 203,195 persons. 

Iron and steel industries showed 
a substantial recovery with em- 
ployment being 24 per cent 
greater during September than 
during September, 1934, and pay- 
rolls being 116.4 per cent greater 
than those of a year ago. Those 
industries continued to gain in 
employment and payrolls during 
September, payrolls being 9 per 
cent larger than in August and 
employment increasing 8 per cent. 

The average weekly wage of 
the individual worker in the 
state, taken from the total of 
809 industrial plants in the sur- 
vey, was $25.54; the average in- 
dustrial workers in Wayne county 
alone received $27.04. 








Licenses Up 

Lansing, Mich., Oct. 18.—The de- 
partment of state announced re- 
cently that 528,532 operators and 
chauffeurs’ licenses were issued in 
the first six months of this year, 
compared with 279,519 in the first 
half of 1934. 

Orville E. Atwood, secretary of 
state, suggested that this might in- 
dicate some 200,000 drivers were on 
the highways last year without li- 
censes. He said he could not believe 
the number of drivers had increased 
i by such a number in a year’s time. 





claimed for this arrangement are | 


increased efficiency at all pres- 
sures and volumes. 


FRONT SUSPENSION of 1936 Ford commercial cars which are 
equipped with four automatic double-acting shock absorbers. 
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(Continued from Page 1) 


the industry has not abated a jot. | 
This week just about cleaned up 
the Paul Prying of the new mod- 
els, but what a week! Ford, 
Hupmobile, Oldsmobile and Chev- 
rolet were the hosts that took us 
behind the scenes and made us 
feel important by showing us the 
new models. 

Chevrolet tied us in with the 
giant sales convention which 
lasted three days, with the news- | 
paper party on the fourth day. 
With an ear to the keyhole, I 
heard some of the plans for 1936, 
which leads me to predict that 
under the guidance of Marvin 
Coyle and with Bill Holler to sell 
the product, that slogan, “Chev- 
rolet’s Opportunity,” which was 
bannered everywhere we went, 
will be justified. President Coyle 
has taken out insurance that his 
plans for '36 will carry through 
by announcing that Chevrolet has 
put 25 millions of dollars into 
plant expansions which will guar- 
antee its dealers all of the cars 
they can sell, which is a big or- 
der. I’m told that if needs be 
Chevrolet can easily turn out 
6,000 units a day and that by an-| 
nouncement time, Nov. 2, there! 
will be 60,000 off the line. 


. - = 


AS FOR THE Chevrolet pre- 
view at GM’s proving grounds at | 
Milford, that unquestionably was 
the most dramatic affair ever wit- | 
nessed by the Paul Prys, reflect- | 
ing great credit on Ed Timper, 
who was dramatic editor of the} 
affair, with Harry Hartz waving 
the flags. The track of the prov- 
ing ground was the stage used 
and Timper even went so far as 
to build a grandstand for the 
Paul Prys, with a bag of peanuts 
on each seat. And we set there 
munching peanuts while we 
watched the parade of the new) 
models. First came the cars, a| 
model of each, and then the com- | 
mercial units. 








We saw 32 trucks, | 
each with a different body and I 
for one realized for the first time | 
how completely Chevrolet covers | 
this field. I’m told I didn’t see 
everything—they have something 
like 135 different adaptations. 

We saw speed tests, accelera- | 
tion tests and the like. Overhead 
flew six planes from Selfridge 
field going through stunts for the 
edification of the gentlemen of 
the press and we saw Capt. Bob 
Ward try his damnedest to break 
up a Chevrolet in some of the 
most astonishing stunts I ever} 
witnessed. He proved conclusively | 
that Chevrolet can take it. 


* * * } 


ALL OF WHICH led up to the 
newspaper banquet in the even- 
ing at the Book, with Advertising | 
Manager Fiskin toastmaster, 
which brought out an attendance 
of at least 200. The dinner was 
just the kind of a one you would 
expect Chevrolet to give and the 
gentlemen of the press listened 
with cupped ears to General Sales 
Manager Bill Holler paint a word 
picture for us of Marvin Coyle 
as Chevrolet’s president and Mar- | 
vin Coyle as a man, so you could | 
understand the teamwork that 
promises to make Chevrolet an 
outstanding factor in the indus- 
try in ’35. 





* * *” 


I HATE to brag but I got a| 
lucky break in being able to ride 
in a ’36 Oldsmobile from Detroit 
to Lansing for the Paul Prying in 
the state capital. Bill Mason rode 
‘herd on the gentlemen of the 
press at this function. The trip 
I took made me appreciate the 
improved riding qualities of the 
new job. There was a noticeable 
difference in the operation- 
smoothness plus pickup and high- 
speed acceleration, which, my en- 
gineering friends at Lansing told 
me was brought about by a light- 
ening of the reciprocating parts 
in the engine, with the rotating 
parts continuing heavy and 
strong. 

I peeked at the gasoline gauge 
at the start and checked it at the 
finish because I had been told by 
Carl Havens and Doc Shaw that | 
Oldsmobile engineering has given | 


the new models from one and a 
half to two miles a gallon better 
gasoline performance than the 
thirty-fivers. Bill Mason proved 
it for me on this trip. 


oe ad * 

AS FOR THE new Oldsmobile, 
which will be announced next 
week, I like its looks. Nothing 
radical in the way of changes, but 


| there has been a refining touch 


that leads me to believe that Olds- 
mobile needs no compact or lip- 
stick to make it good looking. 
The new radiator grill is par- 
ticularly graceful and pleasing to 
the eye. 


* * * 


I DIDN’T RIDE in the new 
Ford, which blessed evented this 
week, but I did have an oppor- 
tunity to look it over at the pre- 
view in the Highland Park plant 
last Tuesday. It looks good to me. 
There’s a foreign touch to it, 


GRAHAM-PAIGE 


made possible, I think, by the 
new front end. There’s not so 
much slant to the radiator grill, 
which gives it identifiable distinc- 
tion which is going to make it 
easy to pick out the new Ford in 
the march of the cars next year. 
The adoption of the metal spoked 
wheels, too, is a change I like. 


a * * 


MY GOOD RIGHT ear caught 
a whisper that the new Lincoln, 
the so-called low-priced line 
which has been in the making for 
the past year, will positively debut 
Nov. 2. Ford and Lincoln, neither 
of them in the Grand Central 
Palace exhibition, will be on dis- 
play in the Hotel Astor during the 
show period. Dearborn has taken 
over the Astor for its private 
show and here it will be that the 
“new” Lincoln will make its bow. 
I don’t know the price, but I 
sorta feel it will be dropped into 
competition with the Packard 120, 
LaSalle, Studebaker President, the 
big Chrysler and the big Buick. 


* * * 


HUPMOBILE did not stage a 
preview this week, but the com- 
pany held a meeting of its dis- 


THIS 


ANNOUNCEMENT 


BY 





tributors and dealers on Tuesday, 
which wound up with a dinner at 
the Detroit-Leland that night. I 
never saw a more enthusiastic 
assemblage of retailers as there 
was at that party. Although all 
the legal cobwebs haven’t been 
brushed out the Hupmobile corn- 
ers, yet there is every reason to 
believe that Hupp it walking “the 
last mile” with Andrews and soon 
will be free to go ahead and 
shoot. The new models are ready 
for production and will appear at 
the New York show, from which 
time on Hupp will be in the big 
parade. 


Office Moves 


Pittsburgh, Oct. 18.—According to} 


an announcement by N. J. Clarke, 
vice-president in charge of sales, 
the Pittsburgh district sales office 


of Republic Steel Corp. has been re- 
moved from Fourth and Bingham 
Sts., S. S., to 1832 Oliver Bldg. F. 
M. Welsh continues in charge of the 
office, assisted by his present staff. 
The Union Drawn Steel Co., a 
Republic subsidiary, will move into 
an adjoining suite in the Oliver| 
Bldg. W. C. Gullyes, district sales 
manager, will be in charge. 









TO BE MADE AT 


THE NEW YORK SHOW 
WILL FASCINATE THE 
PUBLIC AND INDUSTRY 
ALIKE .. . 
TODAY FOR CONFIDEN- 


WIRE US 


TIAL DETAILS 


Four Dealers Order 


289 Dodges, Plymouths 


Minneapolis, Minn., Oct. 18.— 
Orders calling for immediate ship- 
ment of 289 Dodge and Plymouth 
passenger cars, at a cost of 
approximately $232,000, were 
placed by four Minneapolis dealers 
with Dodge. 

“While this is the largest order 
we ever have placed at one time, 
we feel confident that the vehicles 
will be sold as soon as received,” 
R. N. Jones, speaking for the four 
Dodge ana Plymouth dealers de- 
clared. 

“These orders, which we regard 
as only the beginning, form our 
own belief that the upward trend 
of sales in the automobile busi- 
ness not only will continue but 
will quicken the pace. The 1935 
selling season certainly stepped 
along faster and kept up longer 
than any we have known for the 
past several years.” 

Participating in the signing 
were W. H. Kuhlman, Frank La 
Mere, R. N. Jones, H. L. Ander- 
son; H. Fuller, Dodge district 


| representative, and Al Anderson. 






A GREAT NEW LINE OF GRAHAMS 
IN THE MOST DISTINCTIVE 
STYLE OF THE DAY 


MOTORS 


CORPORATION, 


DETROIT 
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Dodge Distributor Makes 


Salesman Get 


Seattle, Wash., Oct. 18—S. L.| 
Savidge is primarily a new car| 
merchandiser, as_ the official | 
records in Seattle, giving statis- | 
tics on new car sales, prove. For | 
Dodge and Plymouth sales are} 
numerous in that territory, where 
S. L. Savidge, Inc., are distribu- 
tors for these makes. 

But S. L. Savidge also sells used | 
cars, and he sells them! 

Two years ago he adopted a/| 
very simple plan that has saved | 
his firm $50,000 in that’ period. | 
“If the dealers will use it, it will | 
work similar results for them, I 
am certain,” he said. “It took 
me 15 years to stumble onto the 
plan, and it could not be simpler. 
One out of 10 may be using it | 
now, but it should be 10 out of | 
10.” 

“The used car,” he continued, 
“is always the curse of our busi- | 
ness. A dealer is no better a 
dealer than he is a used car 
dealer. Afraid to lose a new car 
sale, he trades too long. Then 
afraid to hold stock too long, he 
cuts the marked price on his used 
car; result, the profit on the new 
car goes, as figures in Automotive 
Daily News recently showed so 
convincingly. 

Poorly Merchandised 

“The main contributing factor 
to the vanishing profit is that the 
used car is poorly merchandised. 
The dealer does not get what he 
asks for the car and he doesn’t 
ask enough in the first place. If 
he sells a 100 cars in a month, 
on 50 of them he does not get the 
asked price. The customer hangs 
tough and the price is cut, 

“Now we do not know what a 
cut price is and last year we saved 
$23,800, on our used car sales, or 
an average of $23.80 on our sale 
of 2,000 used cars by the plan. 

“The answer to the problem is 
simply this: the salesman was 
formerly paid 6 per cent commis- 
sion to sell the used car, trade-ins 
deductable. We put just one rule 
into effect and this changed our 
story entirely; commissions were 
changed to 5 per cent if sales was 
made at anything less than the 
asked price, and 7 per cent if the} 
asked price was received. Now 
98 per cent of the Savidge cars 
go out at the asked price,” said} 
Savidge. 





CHICAGO AMERICAN 


o++@ £00d newspaper 


RATVORAL REFPRESENTATIVER BEARAT INTERNATIONAL ABVERTIOENG SERVICE 


ee ee eee ee 


| cept a lower offer. 


| to 


“At first some of the salesmen 


did not like the method. Two of | 
our biggest volume salesmen could | 


not click, and we lost them. We 
found that they had been selling 
us and not the customer. 


| spot in the picture is the sales- 


man who knows that the dealer 


|is anxious to move this by-prod- 


uct, and then works on the dealer, 


| more than on the customer, to ac- 


Our new com- 
mission plan has eliminated this 
type of salesman. 


“Any dealer who has the cour- 
age of his convictions, who tries 


A sore | 
antees cars, and sells many hun- 


| dreds of used cars. 


this plan, gets by the first 30 days, | 


will find that it works like a 


charm.” 
Satisfys Salesmen 


The extra commissions involved, | 


Savidge estimated, did not amount 
more than $1,500 a _ year, 
whereas the “cuts” wiped out 
were $23,800 
Where prevailing commissions are 
5 per cent, Savidge suggests the 
new plan establish 4 per cent and 
6 per cent, to get these results. 


Wayne Stoddard, used car man- 
ager, concurred 100 per cent in 
what Savidge said. 
I would not attempt to run 12 
men are making from $300 to $400 
per month each, and we get the 
asked price.” 


In direct mail selling, Stoddard | 
pointed out that prompt and ef-| 


fective replies to all inquiries is 
a very important feature. 
records show that 28 per cent of 
our sales are made to persons 
residing outside the city. 
used car advertisements (classi- 


fied) we suggest that those inter- | 


ested write us. This way we get 
many real prospects, and we an- 
swer each with a letter, 


dozen paragraphs 
are marked, for the office force 
to use in the reply. We inclose 
a few post-card size photographs 
of cars in stock, and 
dressed envelope. We 


certain of a 


ask the 


prospect to write us stating when | 


look at the 
This we fol- 
Usually we 


he can come in to 
car he may want. 
low up intensively. 


| hear promptly from the party, but 


in just one year. | 


| part, with a sign: 


|So when 12 cars had been 
stock over 90 days they were con- | 





“This is the | 


Godsend of the used car business. | 
| the 


used car salesmen without it. Our | bonus, on top of the regular com- 


| mission. 


“Our | 


In our | 


based | 
on a master form letter, wherein | 


a self-ad- | 


if not we follow with a second 


| letter in 10 days. 


“Right’ ? Price: 


“We have had some buyers tell 


| us that they wrote to some other 
| dealer, but got no reply, and so 


that dealer lost a fine prospect, 
very likely a sale.” 
Immense Stocks 
The dealer’s letter builds con- 
fidence, by pointing out that S. L. 
Savidge, Inc., has immense stocks, 
carefully reconditions and guar- 


“How do you move the ‘stick- 
ers?’” we asked. 

It just happened that there was 
a dandy example of the prize 
“sticker” which had been moved 
this week. 

It was a 1920 Lincoln, in stock 
18 months! It had been priced 
at $195, but did not sell. The 
motor was “rough.” Otherwise it 
looked fair. A week ago the car 
was put on the floor, in the main 
“This car re- 
duced $5 a day until sold; today’s 
price $220.” This was crossed 
out, but left readable; new “to- 
day’s price’ was dropped daily 
and when it reached $180, the 
clunk sold! 

The Savidge stock moves one 
and a half in a month. For in- 
stance, average inventory is $41,- 
000; average monthly sales, $60,000 
in 


firmed “stickers.” To move these, 
Stoddard put on a contest between 
salesmen, giving $15 to $25 


The salesmen concen- 
trated on these slow-movers and 


|all of them sold within 10 days, 


and at the asked price. 


Michigan 1936 Auto Tags | 


Will be on Sale Monday 

Lansing, Mich., Oct. 18.—Auto- 
mobile license plates for 1936 will 
be placed on sale Monday, it was 
announced today by Orville “E. 
Atwood, secretary of state. 

The decision to advance the 
date of sale from the Nov. 1 dead- 
line originally fixed was reached 
as a measure of co-operation with 
automobile manufacturers who 
this year are introducing new 
models earlier than ever before. 

Many prospective customers are 
holding back until 1936 plates are 
available, it was reported, and 
Atwood agreed to co-operate in 
breaking down that phase of sales 
resistance by putting the tags on 
sale as soon as distribution can be 
made. 


Ace Rance 30° anno 405 


To find your best market for new car sales, keep 
within the economic law. Yes, Mr. Manufacturer, 


keep your eye on the Age Limit. 


Economists 


say, men and women in their 30s and 40s are 


earning the bulk of America’s 
And spending it, too. 


income today. 
These are your best 


prospects—young, active people who are going 
places and have the money to satisfy their needs. 
Your best paper in Chicago, for reaching more 
of these people — with the least waste —is the 


American. 


Largest evening circulation in town, 


and more important, largest concentrated circu- 


lation within the economic Age Limit. 


Yet it 


costs no more than the second evening paper 


and 40s. 
in the American! 


with 40,000 less total circulation, and much less 
than that among men and women in their 30s 
A word to the wise is—Advertise— 


THE LEADING AMERICANS ARE GOOD PROSPECTS FOR NEW CARS 








Seattle Merchant Solves Used Car Problem 


Dumas Has Flat Rate Book; 
Joins ADN Editorial Staff 


Philadelphia, Oct. 18. — An- 
nouncement is made here this 
week that Paul Dumas, former 

technical editor, 

and M. A. Bach, 

former circula- 

tion and book 

department 

manager of 

Chilton Publica- 

tions, have 

formed a new 

company known 

as Standard 

i Technical Co., 

M. A. Bach Which will pub- 

lish a line of 

greatly improved books devoted 

to the profitable servicing and 

maintenance of motor cars and 
trucks. 

The new book, which will be 
out within the next 60 days, is 
said to be a vast improvement 
over any previous flat rate annual 
and claimed to be the largest and 
most complete ever published in 
the United States. This book, it 
is said, will be followed by a 
brake manual and later by serv- 
ice books which are now greatly 
needed by the trade. 

Paul Dumas started as a garage 
mechanic in 1910 and graduated 
from the School of Military Aero- 
nautics, University of Texas, in 
1917. He was a flying cadet at 


| Rockford Field in 1918 and was 


a co-builder of the first airplane 
to carry the Liberty 12 engine. 
After serving from 1920 to 1922 
as field manager of the U. S. air- 
mail service at Chicago 
came associate technical editor of 
Motor Age in 1923 and technical 
editor of the Automobile Trade 
Journal from 1925 to 1927. It was 
in 1924 that he developed 
first universal flat rate manual. 

Associated with Dumas 


Co., is M. A. Bach, who for 
twenty years was circulation 
manager with the Chilton Pub- 


lishing Co., publishers of “Auto- | 


Le cal Banks ‘And 


Insurance Men 


Finance Sales| 


Richmond, Va., Oct. 18 (UTPS). 
The Richmond (Va.) News- 
Leader of Oct. 9 carried two large 


| advertisements showing co-opera- 


tion between insurance agents 
and local banks in financing the 
purchase of automobiles and in- 
suring them. 

The Southern Bank & Trust 
Co. had an advertisement three 
columns wide and ‘half a column 
deep, addressed to “purchasers of 
new passenger cars,” in which it 
said: 

“You can save money by financ- 
ing your new car through the 
Southern Bank & Trust Co., and 
our new finance plan permits you 
to carry full-coverage insurance 
against fire and theft (including 
$50 deductible collision) with any 
reputable company and agent you 
may choose. By dealing person- 
ally with your insurance agent 
you are assured of prompt and 
satisfactory attention in case of 
loss.” 

A brief outline of the financing 
plan followed and then the ad- 
vice: “Finance your car econom- 
ically and keep your money at 
home. Borrow from this bank— 
insure with your agent.” 

An advertisement of the Rich- 
mond Insurance Exchange, Inc., 
in equal size below that of the 
bank, said: 

“Money for purchasing an auto- 
mobile on the deferred payment 
plan is available through local 
banks at lower cost than the 
usual finance charges, with broad- 
er insurance coverage and per- 
sonal service through the follow- 
ing local agents.” 

A list of the 34 members of the 
exchange followed, 


he be-| 





| this 


the | 


as | 
president of Standard Technical | 





motive Industries” and “Auto- 
mobile Trade Journal,” and man- 
ager of the Chilton book depart- 
ment, which published the vari- 
ous books edited by Dumas. 

Already, a corps of salesmen, 
most of whom have been associ- 
ated with Bach for a period of 
years, have taken the field taking 
orders for the new book. Today 
Bach issued the suggestion to 
dealers and service stations not to 
purchase any so-called flat rate 
book until they had had an op- 
portunity to see the latest re- 
sults of Dumas’ originality. 

“We believe,” said Bach, “that 
the new Standard Flat Rate Book 
which we have in the printer’s 
hands will be so superior to any- 
thing that the service manager 
has had up to date that I cannot 
too strongly urge former sub- 
scribers to the Paul Dumas book 
against signing any renewal or- 
ders, at least until they have had 
an opportunity to examine what 
we now have to offer. 

“With a staff of more than 30 
men in the field, we will rapidly 
reach every dealer and service 
station in the United States and 
give the owners a chance to com- 
pare our new book with anything 
they have ever seen before. 

An announcement of equal im- 
portance made here today, was 
that arrangements have been 
completed whereby Paul Dumas 
will act as the editorial director 
of a new service-maintenacne de- 
partment in Automotive Daily 
News. 

“T am particularly happy over 
association with a _ publica- 
tion which has made such rapid 
strides during the past few 
years,” said Dumas. “I realize 
that ADN is the only medium 
through which we can promptly 
broadcast the news of service and 
maintenance changes which ap- 
pear constantly during the season 
and which of course our book 
cannot cover except through as- 
sociation with a publication is- 
sued frequently. I predict that 
ADN will become as popular as 
a service and maintenance me- 


dium as it is now in the sales and 


factory end!” 


ENNSYLVANIA | 
AIRLINES 
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ALL METAL BOEINGS 


Years Airline 
Operating Experience 


3 


75,000 Air Travelers Can’t Be 
Wrong 


DEPARTING DETROIT: 
A. M.—7:50, 10:45 
P. M.—1:50, 4:10, 5:30, 6:45, 8:35 
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PINGREE 6600 











Recovery of British Makers Started 3 Years Ago 
Strong Gains Registered 





Detroit, Oct. 
scription of the 
of the 


present condition 
automobile industry in 
Great Britain is afforded in the 
following article which is taken 
from the monthly review of busi- 
ness issued by Barclay’s Bank. 

“The importance of the motor 
economic life of 
the country is indicated by the 
estimate recently made by the 
Society of Motor Manufacturers 
and Traders, Ltd. that nearly 
1,250,000 persons gain their live- 
lihood from the manufacture, 
sale, repair and operation of 
motor’ vehicles. Although, in 
common with other branches of 
activity the industry suffered a 
setback during the first two years 
of the depression, recovery began 
early and much of the lost ground 
was regained in 1932, while the 
succeeding years have been char- 
acterized by a further substan- 
tial improvement. The statistics 
contained in “The Motor Industry 
of Great Britain, 1935,” which 
has been published by the Society 
of Motor Manufacturers and Tra- 
ders, Ltd., show that, in the year 
ended September 30th, 1934, a 
fresh high level was _ recorded 
in British production, the increase 
in total output compared with the 
preceding twelve months being 
greater by no less than 19.6 per 
cent. Further, it is pointed out 
that, in spite of intense competi- 
tion from abroad, British pro- 
ducers were able, not only to hold 
over 94 per cent of the home 
market, but also to increase their 
exports. 

“The rise in output has been 
accompanied by a steady fall in 
selling prices, the index number 
of retail prices for private cars 


industry in the 


PRODUCTION AND EXPORTS OF MOTOR VEHICLES*+ oe ° 
Total Vehicles Index of Exports of Motor Value of | 
Produced, Production Vehicles and Exports. | ~— 
Ever Y ear Since 1932 Number. 1924—100. Chassis Number £'000's. 
, ee 95,000 65 6,254 2,844 
ROMS Ces saan 146,600 100 15,659 4,869 
‘ ; " RS 9 ae ac a 167,000 114 29,05 7,415 ise 
aa throughout the! j9o¢)7 7177 "* 198,000 135 $2890 71158 
Maj. Berry asserted this week | aaa RiGee wale Saves i. po ape 8,450 | (Continued from Page 6) 
klar eit Ge « cig thet | WES 4:00 3.6.54 211,877" 45* 2,540 3,695 
alre: og ete oe = — re a 238,805* 163* a 1 aa to the roof and has been for the 
already receivec rom a_ broad | 1930 236 528* 161* an ee ee | past three weeks, so the bellboy 
cross section of industry and trade cae et 20, 164 6,621 i 
a strong sentiment f = ee IRR ss via aes 226,307* 154* 24.319 1458 told me! My friends from out- 
as of RA on n i = preserva- | 95 2,719" 159* 40.178 5440 where-the-tall-grass grows (in- 
: s anc ar Is agg os A cs 286,287* 195* 51.692 671 cluding Dante Pierce, who is usu- 
ing suD ee tor NRA , re _ —" i eee 342,499* 234* 57.649 3.000 | ally pessimistic about Iowa) says 
ae : ppo! or . ; 4a TeV Iv1 ication TCompiled from statistics published by the Society of Motor Sisinietnanite and Tra her Ltd. we in the “automobile game” 
in some form is accordingly in-| year ended 30th September ; , eerecess “| haven't seen anything yet —for 


(1924—-100), which is based on 
12 representative classes of 
each type chosen every year, 


having declined at the end of 
1934 to 51.8, compared with 61.4 
and 75.0 at the close of 1933 and 
1929 respectively. This tendency 
is also noticeable in the figures 
for the volume and valué of ex- 
ports given in the appended table, 
although a comparison is natur- 
ally affected by the types of 
vehicles concerned. The varia- 
tion in the numbers of vehicles 
shipped abroad from year to year 
have followed a similar trend to 
changes 
decline in 1930 and 1931 was suc- 
ceeded by a sustained rise to a 
record high level in 1934. 

“The estimates of production 
given in the appended table have 
been computed from vehicle reg- 


istrations and import and export | 
figures they make no allowance | 


for variations in stock and 
it has not been possible 
to overcome the difficulty aris- 
ing from vehicles built from 
imported parts, although this fac- 
tor is not considered to have been 
of great importance in recent 
years. It is stated that the esti- 


mates approximate very closely | 


to the results arrived at in the 
1924 and 1930 Censuses of Pro- 
duction. 


Alfred P. Sinan 
Accepts Bid To 


U. S. Conference 


Washington, Oct. 18.—Alfred P. 
Sloan jr., president of General Mo- 
tors, was among the first to ac- 


in production and the) 


18.—A graphic de-} trial 


creasing. 


Senate 
Chairman Doughton, of the House 
Ways and Means Committee, have 
directed 


Revenue, 
for consideration at hearings in 
December on the President’s re- 





cept the invitation of Maj. George | 


L. Berry, President Roosevelt’s 
co-ordinator for industrial co- 
operation, to round-table discus- 
sions next month about what 
legislation business and industry 
feels would hasten national re- 
covery. Walter C. Teagle, presi- 
dent of the Standard Oil Co. of 
New Jersey, and Gerard Swope, 
president of General Electric, 
were also early responders to 
Berry's invitation sent individu- 


ally to 5,200 business and indus- | 
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the first time in history the farm- 
. . . > , ¢ Y is y e ’ 
Senta for some permanent NRA) definite NRA principles for which| ers are going to have money at 
set-up. vy Ss ” : i 
E p ; they stood. the time the car builders have 
Co-ordinator Berry asserts that | new cars and that those two con- 
first response to his letter is | ditions meeting head-on are go- 
overwhelmingly” in favor of ris ing to give us a rural buying 





the meantime it is learned | 
Chairman Harrison, of the 
Finance Committee and 






Cosby Named 
Richmond, Va., Oct. 18(UTPS).— 







L. H. Parker, of the| proposal. He added: J. Cosby has succeeded E. F. Tay- ‘ is i i 
ee ’ : be ew ea oe as managing director of the Vir- market this fall the like of which 
Committee on Internal The significant thing to me ginia Automotive Tr: a Aa . we didn’t see even in 1929! If you 








was that most of those who re- 
fuse to participate in the round- 
table for various reasons listed 


to analyze NRA data think this is hooey, 
rent ate _ and 


sales. 


look up cur- 
implement 





Leslie Brown, president of the or- 
ganization, announced. Taylor re- 
signed from the post. 
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Make your neighborhood station a 
real profit builder—by installing Wayne Com- 
To sell more 
The 
beauty and evident efficiency of Wayne Model 


puting Pumps on every island. 





5 . 
—you ve got to stop more motorists. 


Sixty’s on your island pulls them in—and 
satisfies them—so they come back again. 


Write for bulletin today! 
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Ford V-8’s for 1936 Embody Many New Features 


and Chassis Both 
Share in Refinements 


(Continued from Page 1) 


Fenders are streamlined, a wide 
flare giving them an imposing ap- 
pearance. Louvres are of new} 
design. Horns are recessed in the | 
fender aprons back of small 
round grilles beneath the stream- 
lined headlamps. The latter are 
relatively small and parabolic in} 
section, finished in enamel to | 
match the body color and set off 
by rustless steel rims, 

The welded steel body is low 
and wide, with flowing rear quar- 
ter lines. Finish is a Ford-de- 
veloped baked enamel. The new 
steel wheels with 12%-inch hub 
caps materially improve the ap- 
pearance of the ensemble. Hub/| 


THE NEW FORD one-piece 


|and glove compartment. 
| tray may be removed and a Ford 





electrically welded steel wheel is 
nearly five pounds lighter than | 
the wheel it supersedes and is 
equally strong. It is more easily 


cleaned and covers running gear | 


more effectively. 


cap centers are of polished rust- | 


less steel. 


f.o.b, Detroit are: 

1935 1936 

.$510 $495 
520 510 
580 575 
types with 


5-window coupe ..... 
Tudor sedan 
Fordor sedan 

List prices of body 
de luxe equipment: 
De luxe 5-win. coupe. 
De luxe roadster 

(rumble seat) 
De luxe Tudor sedan. 
De luxe 3-win, coupe. . 
De luxe phaeton 
Tudor touring sedan. . 
De luxe Fordor sedan. 
Cabriolet 
Fordor touring sedan. 650 
Convertible sedan .... 760 

Five body colors are specified 
Washington blue, Cordobatan 
gray, Vineyard green, gunmetal 
and black. The de luxe body 
types are available in any of the 
five colors, with fenders matching 
and wheels in a _ harmonizing 
color. The cars without de luxe 
equipment, the Tudor, Fordor and 
the five-window coupe are avail- 


.$555 $560 
560 
565 
570 
590 
590 
625 


625 


| types have ash trays in the rear | 
All body types are | 


sedans the rear 


IN ADDITION TO the large 
diameter service brakes operated 
by the brake pedal the Ford truck 
braking system includes two fully- 
energized internal band brakes in 
the rear drums which are inde- 
pendently operated by the hand 
brake lever. 


able in black and in gunmetal 

with fenders matching the body 

color and wheels in black. 
Interiors Modern 


Interiors of the new cars reveal | 


} in 


|in this cutaway view. 


The color motif is a rich gray, 
with which the taupe of the up- 
holstery fabrics harmonizes. 

The passenger space is com- 
modious, unusual roominess being 
provided for by the location of 
the V-8 engine forward over the 
front axle. Additional elbow room 
in the back seat of the Fordor 
and Fordor touring sedans is fur- 
nished by recessed arm rests. The 
Tudor sedan types have form fit- 
ting individual front seats. 
driver seats in closed cars 
adjustable. 

Seat cushions are deeply pil- 
lowed and set off with new piping. 
Mohair, broadcloth or Bedford 
cord are optional in the de luxe 
sedans; mohair or broadcloth in 
the de luxe coupes; wide wale 
Bedford cord only in the types 
without de luxe equipment. 

All instruments are of new de- 
sign to conform to the modern 
effect of the instrument panel, 
which has a center decorative 
scheme of chromium strips, in the 
de luxe types. De luxe car panels 
are fitted with 100-mile speed- 
ometer, with trip mileage re- 
corder; ammeter, water tempera- 
ture indicator, electric fuel gauge 
and electric oil gauge, as well as 
a cigar lighter, tilting ash tray 
The ash 


are 


radio installed upon special order. 
The attractiveness of the interiors 
is also enhanced by more orna- 


| mental door and window mould- 


ings and new style hardware. 
Mouldings and instrument panel 
all cars are finished in gray 
metallic pyroxylin. 
De Luxe Features 
De luxe types have rear seat 
arm rests, dome light, two swing- 


: F |}ing type sun visors and an arm 
The new Ford V-8 list prices | 


THE ANTI-FRICTION bear- 
ings in the steering gear case of 
the Ford V-8 for 1936 are shown 
The two 
assemblies of needle roller bear- 
ings on the sector shaft are new. 
These with other improvements 
including 17-to-1 ratio instead of 
15-to-1, reduce steering effort 
more than 25 per cent. 


rest on the left front door for the 
convenience of the driver. Fordor 
types and the convertible sedan 
have robe rails and rear com- 
partment foot rests. All sedan 


compartment. 
equipped with clear-vision venti- 
lation. Safety glass is standard 
in windshields and all doors and 
windows. 
Ample 
able in 


is avail- 
In 


luggage 
all body 


space 
types. 


ward and down 
roomy compartment in which two 
suitcases and an overnight bag or 
other luggage may be _ stowed. 
The touring sedans have a fitted 
trunk built integral in the rear 
deck. The coupes, cabriolet 


in the rear of the seat, 
ample space in the rear deck. 


Substantial improvements have 


been made in the steering me- 
chanism. The steering gear ratio 
has been increased from 15-to-1 
to 17-to-1, and the front axle 
steering arm lengthened, 
stepping up the leverage exerted 
by the wheel some 13 per cent 
and reducing in proportion the 
effort required for control of the 
car. 

A second important change is 


a distinctly modern treatment. the use of straight needle roller 


oO ee 


All | 





| the wheels 





the | 
seat swings for- | 
disclosing a/| 


and | 
roadster have a large parcel shelf | 
as well as | 


thus | 





THE FIVE-WINDOW FORD V-8 coupe for 1936 is especially suitable for business or personal use. 


There is plenty of space for luggage or parcels back of the seat. 


The rear deck has an exceptionally 


roomy compartment for baggage or sample cases, which can be reached from inside by swinging up the 
back of the front seat—a new feature. 


bearings on the steering arm sec- 
tor shaft. With this addition all 
bearings in the gear are of the 
anti-friction type. To ease opera- 
tion still further, the worm and 
sector teeth are now ground and 
lapped. Friction in the gear thus 
has been virtually eliminated. 


Adjustable Drag-Link 


An adjustable drag-link also 
has been incorporated in the 
steering mechanism. This per- 
mits the “high spot” in the gears 
to be set in the “straight ahead” 
position. The high spot is a point 
on the sector where the gears fit 
a little closer than elsewhere. 
The purpose of this is to elimi- 
nate play in the steering when 
are 
ahead position, while still permit- 
ting utmost ease in making turns. 
It is estimated the effort required 
in steering has been reduced more 
than 25 per cent, as a result of 
these improvements. 


The new transmission changes 
mark another’ substantial im- 
provement in chassis engineering. 
Helical gears are now fitted in 
low and reverse speeds, in addi- 
tion to second and high, provid- 
ing quiet operation in all speeds. 
Synchronization is retained be- 
tween second and high speeds to 
prevent gear clashing when shift- 
ing between these speeds, either 
up or down. 

Gear shifting is made easier by 
reducing the amount of travel of 
the gear shift lever necessary for 
moving between neutral and any 
speed. The shape of the 
has been changed to permit more 
room for a third front seat pas- 
senger and to provide greater 
ease in shifting. 

The mechanical type brakes are 
considered by Ford engineers to 
be best for a chassis of the V-8 
type with torque-tube drive and 


it 


THIS CUTAWAY view of the 
1936 shows the new design of the 
all forward speeds and reverse, 
only in second and high speed. 


in the straight- | 


lever | 


radius rods to hold the axles firm- 
ly in place under all conditions. 
Brake shoe surfaces have an area 
of 186 square inches and the 
braking effort obtained in rela- 
tion to car weight is at maximum. 

The new steel wheels are said 
to possess many advantages. The 
wheel comprises a drawn steel 
spoke section electrically welded 
to the rim, forming a single steel 
unit of exceptional strength. 


New Wheel 
Although as strong and rugged 
as the former one-piece steel 
spoke wheel, the new wheel is 
nearly five pounds lighter—a total 
of almost 20 pounds for the 


total of unsprung weight and in- 
| creasing the degree of riding 
comfort. 
more easily cleaned. 


ing system has been improved and 


adequate cooling under 
tional operating conditions. 
Aside from these improvements 
the chassis is unchanged, its most 
important feature being the 


excep- 





proper combination of three im- | 
portant engineering principles of | 
design to provide what is termed | 


the “center-poise” ride. 


These are improved spring sus- | 
J rc correct car balance and | 


proper passenger weight distri- 
bution. 


Other features include a double- 


drop X-type frame, with X and | 
members forming box sec- | 


side 
tions extending to the end of the 
frame; flexible transverse springs 
perched forward of the front axle 
and back of the rear axle, on the 
112-inch wheelbase, 
excess of 123 inches spring base; 


easy clutch with application as- | 


sisted by centrifugal action and 


transmission of the Ford V-8 for 
gears, using quiet helical gears in | 
Previously helical gears were used | 


chassis—effectively decreasing the | 


The new wheels are} 

Although no changes except in| 
manufacturing fineness have been | 
made in the V-8 engine, the cool- 


its capacity increased to provide | 


providing in| 


having small roller bearings in 
the throwout levers; radius rods 
and torque-tube drive; three- 
quarter floating rear axle, with 
straddle mounted pinion; and 
double-acting shock absorbers. 


Gas Taxes Hit 


In Four Parts 


Of the Country 


Detroit, Oct. 18—Four recent 
executive, judicial and legislative 
actions in widely separated parts 
of the country indicate a growing 

| opposition to increased gasoline 
| taxation. Two increases have been 
rejected; one increase that had 
| passed has been declared uncon- 
stitutional; and two reductions in 
tax have occurred. 

The Supreme Court of Nebraska 
has ruled the one cent per gallon 
increase in the state’s gasoline 
tax unconstitutional. The increase 
was passed last March. The en- 
tire revenue from the increase, 
estimated at $3,000,000 annually, 
| was to have been diverted to 
other than highway purposes. 


Test Suit 

The suit testing the validity of 
the increase levy was brought by 
Calvin J. Stover, a taxpayer, in 
behalf of himself and other tax- 
payers. The tax was temporary 
| and would have automatically ex- 
pired on June 30, 1936. Approxi- 
mately $1,200,000 had been collect- 
ed as a result of the increase 
during the six months it was in 
effect, but no decision has yet 
been made by state authorities as 
to the disposition of the money. 

Governor Tom Berry of South 
Dakota has refused to call a 
special session of the legislature 
to consider an increase in the 
gasoline tax in his state, despite 
a petition presented by the advo- 
cates of hard roads requesting 
such a session. Governor Berry 
is reported to favor a hard-sur- 
facing program, but does not be- 
lieve consideration of an increased 
state tax at this time is advis- 
able. 

The city council of Jacksonville, 
Fla.. has also turned down a 
proposal to increase the levy on 
motorists. It has discarded a 
plan for a one cent per gallon city 
gasoline tax, on the grounds that 
gasoline dealers in the city woula’ 
suffer and because it would create 
a difficult enforcement problem. 

Take Lead 

The county commissioners of 
Jackson and Harrison counties in 
Mississippi have taken the lead 
in tax reduction by eliminating 
their former county levies of two 
cents a gallon. 

That public opinion is solidify- 
ing against gasoline tax increases 
is further indicated by the fact 
that numerous political candidates 
for election this fall have placed 
planks in their platforms oppos- 
jing any increase, and many of 
them advocate a reduction in the 
| tax. 
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the Ath Dimension 


The News of Automotive Advertising 


By 


Thirteen Men 


GERRY SCHURMAN 





Thirteen new appointments to the staff of Campbell- 
Ewald Co. of New York, Inc., were announced Friday by 
Fletcher D. Richards, president and general manager. 


Edward E. Rothman, for 13 years with Campbell-Ewald | 


Co. of Detroit, has been named assistant general manager. 
Rothman, in addition to his executive duties with the com- 
pany, supervised the advertising of numerous major auto- 
mobile and automobile accessory accounts. 


W. P. Lloyd, becomes art direc-@—————_____—_ 


tor. For eight years prior to} 
this appointment Lloyd served in| 
the same capacity for the Geyer | 
Co. Lloyd was_ with Charles | 
Daniel Frey Co., Henri Hurst &| 
McDonald, and H. K. McCann| 
over a period of nine years. Be-| 
fore entering the agency field he} 
served four years with Scripps- | 
Howard newspapers. John de} 
Nero, has been appointed art | 
director assisting Lloyd. Prior| 
to his appointment by Campbell- | 
Ewald, de Nero was three years 
with Benton & Bowles, the last 
year and a half as art director. | 

Ray S. Deering joins the agency | 
as account executive. Deering has | 
had many years experience in| 
the automotive, marine, and avi-| 
ation fields. This experience | 
dates back to the days when he| 
was president of Stevens-Duryea | 
Co., spans the years when he 
operated his own shipbuilding | 
company, and covers the more 
recent periods when he served 
as vice-president and _ general | 
manager of the Verville Aircraft | 
Co., and later when he held the) 
same position with the aviation | 
division of Continental Motors. 

Harold J. Lance heads the 
sales promotion department. 
Lance comes to Campbell-Ewald 
from Macy’s where he directed a 
sales promotion project in behalf 
of major electrical appliances. He 
was advertising manager of Gor- 
ham Mfg. Co., for seven years and 
of the Remington Noiseless Type- 
writer Co., for three years. A 
new member of Lance’s depart- 
ment is Frank U. Hammett, for- | 
merly in the advertising depart- 
ment of the Union Carbide & Car- 
bon Corp. W. A. Capitain, ap- 
pointed production manager has 
had wide experience in this phase 
of the business, having served four 
years in an executive capacity 
with the Carey Printing Co., two 
years with the Carey Craft Press 
and seven years as_ production 
manager of Dorrance Sullivan & 
Co. E. B. Wilson joins Campbell- 
Ewald as assistant space buyer 
after 12 years as space buyer for 
Calkins & Holden. 

H. T. Howland has joined the 
company as copy writer. Howland 
has been in the advertising agency 
business for the last 12 years, de- | 
voting most of his time to copy 
and contact. Another new mem-| 
ber of the copy department is 
Arthur E. Steig, who has been 
Specializing as a free lance on 
radio copy. Alfred R. Nickel, 
after an interval of three years 
during which time he was copy 
chief for the Haire Publishing 
Co., rejoins Campbell-Ewald as 
contact man and copy writer. 

Joseph A. Bond, formerly with 
the Bermuda News Bureau, has | 
joined the publicity department. 
Bond has worked on the editorial 
staff of the Boston Herald-Trav- | 
eler, Miami Daily News, and}! 
Brooklyn Times Union. C. F. 
‘ Stevens, formerly in charge of 
institutional public relations for 
the Columbia Broadcasting Sys- 
tem becomes publicity and pub- 
licity exploitation chief for the 
General Motors current series of 
radio programs—the General Mo- 
tors Concerts heard over a net-| 
work of 65 NBC-WEAF stations | 
Sunday nights. 

To provide for this increase in | 
personnel, Campbell-Ewald has| 
taken over an additional floor of | 
the U. S. Rubber Bldg. | 


| 
| 
| 


Radio’s Heavies 

Computing the 100 leading ad- | 
vertisers in 1934 from reports of | 
the ANPA and National Adver-| 


| or 


| announcement 


tising Records, the National 
Broadcasting Co. has compiled a 
list of those using radio networks 


in conjunction with magazines 
and newspapers. 
The report interested us _ be- 


cause we counted and found that 
26 of the top 100 were automobile 
parts makers and oil com- 
panies, which is striking a pretty 
good mark for this industry, and 
only five were not listed as radio 


| network users. 


Following are the automotive 
accounts and their network affili- 
ations (x—during week of Oct. 1 
to 7, 1935; v—during 1935 prior to 
Oct. 1 or definitely scheduled): 


NBC NBC 
Advertiser Red Blue cBs 

General Motors ....... x v 
Chrysler cccsccccccess v 
FORE cccccevcccsvccces x x x 
GOOdvORE. oc cscccccccses No netw’k broadcasts 
BOCOMY wccccccccccoces x 
EEO ssnseusecees x 
POON = sccccccece x 
FIMGIOR  ccccccccecsese v 
Sum Ol ccccces x 

| Nash ac v 
Standard Oil, Ind v 
Standard Oil, N. J x 
Studebaker aaee v x 
Goodrich v v 
Sinclair x 
Shell x v 

| Tidewater Oil No netw'k broadcasts 
Continental Oil . v 

Pn A cS évepeweenke x 
U. S. Rubber No netw’k broadcasts 
RCA. Seeeececes v x 
Gulf ° x 
General Tire. . ° No netw’k broadcasts 
Du Pont . oe V 
Union Carbon & Carbide. No netw’k broadcasts 
Atlantic Refining x 


|'GM’s Stand 


A full page advertisement 
pointing out GM’s stand on safety 
was run in all Louisville, Ky., 
newspapers last Monday, during 
the fourth annual Safety Con- 
gress and Exposition of the Na- 
tional Safety Council. 

The ad described GM’s safety 
equipment in the new models and 
placed the corporation “squarely 
behind the efforts of far-sighted 
public officials to discourage the 
diversion of gas-tax 
funds—for the plain fact is that 
under such diversion the high- 
way improvement program has 


not been able to keep pace with | 


the progress in car engineering. 
“The advertisement offers a free 
safety booklet, “We drivers.” 


Night and Day 


Admen are being worked over- 
time these days in preparation 
for the barrage of campaigns 
which will be released shortly. 
Some plans are still in process 
of formation, but most of them 
are pretty well under way if not 
already completed. 


Automobile companies which 
have already begun their new ad- 


vertising campaigns include 
Cadillac-LaSalle and Buick. Pon- 
tiac, Oldsmobile, Dodge and 


Chevrolet have already released 


highway | 
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—Courtesy of Colliers. 
“Do You Think They Would Sell US Some Gas?” 





Since Apr. 3, the starting date 
of the 300 stations, there have 
been 26 weeks of broadcasts, 
which would total 78 broadcasts 
on each station. Adding the 39 
programs in the renewal makes 
a grand total of 117 broadcasts. 
For the entire campaign a total 
|of 176,000 Chevrolet advertising 
messages will actually be broad- 


Agencies’ Favorite 

The fair-haired boy among ad- 
vertising media is far and away 
the newspaper, according to re- 
ports to the ANPA from 71 large 
agencies. 


Specifically, the percentages of 
the leading media are as follows: 
Newspapers, 53; magazines, 24.6; 


radio, 7.2; outdoor, 4.8; trade and| cast. Figuring the number of 
farm papers, 3.5; mail, etc., 6.9. listeners per station, the stat-| 
isticians sharpen their pencils 


and come through with the esti- 
mate that the number of adver- 
tising impressions made upon the 
listeners reaches the amazing 
total of 880 billion. The phrase 


Nation-Wide Wink 

The round-faced gent with the 
broad grin and the wink is again | 
calling attention to the announce- | 
ments of Chevrolet’s new line| “your Chevrolet dealer” will have 
Nov. 2. He’s winking at the! received specific mention more 
public from bill boards through-| than 300,000 times for an actual 
out the country. impression total of 15 billion. 


We had figured the program 
reached pretty sizeable propor- 
tions without delving into figures, 
but now the statisticians clinch 
it. Wonders of radio. 


Chevrolet’s Moments 
Chevrolet will have its mo- 

ments, this time in a renewal of 

the 13 week series of transcribed | 





(hm ing lo fhe 
AUTO SHOW? 


Executives of the automobile industry coming to 
The Vanderbilt Hotel will receive every consider- 
ation. The hotel is conveniently located on Park 
Avenue, only a few minutes from The Grand 
Central Palace. 


Spacious rooms at very reasonable prices. 





newspaper pre-announcement | 


copy. Hudson 
are expected the latter part of 
this month. Plymouth will start 
with its announcement Oct. 
Hupmobile is expected to hold its 
copy until show time. Nash, La- 


Fayette and Studebaker will 
probably not advertise during 
October. Ford is to begin Oct. 15. 


While last-minute changes may 
bring about revamped schedules 
it looks at present as though 
most of the campaigns will be 
held until the opening of the 
show -circuit. Teaser and pre- 
campaigns may 
start this month for several 
manufacturers but only a few 
have already begun. 


and Terraplane | 


26. | 





SINGLE ROOM WITH BATH SsbB 
DOUBLE ROOM WITH BATH $5 
Breakfast 75c-Luncheon $1.25-Dinner $1.75 


Dine and Dance in the .. . 
famous Della Robbia Room 


THE 


NEW YORK 








29 


process of formation, according to 


Willard S. French, president, and 


will soon be released. 


Honor Col. Adler 


H. T. Ewald, president of Camp- 


| bell-Ewald entertained a number 


of the motor car executives at 
Luncheon Tuesday, at the Detroit 
Club to meet Col. Julius Ochs 


| Adler, vice-president and general 


manager of The New York Times. 
Col. Adler is spending a couple 


|of days in the city and it is his 


| first 


| Journal. 


| ° 
Industries, 





|manager for the 


programs. Almost all of the 300 . 

stations that carried the first| Three-Point Landing 

two of these series will continue.| Advertising, promotional and 
World Broadcasting System, | public relations work for Pennsyl- 

transcribers of the programs,|vania Airlines has been placed 

send along some interesting sta-| with Brooke, Smith & French, 

tistics, and here they are: 'Ine. Extensive plans are now in! 


visit to Detroit since he 
assumed his new duties as direct- 


|ing head of The Times. 


Change of Address 


George (Bud) Wiley is now rep- 
resenting True Story in Detroit. 


| He was formerly in the Detroit 
| office, 
| handling the work from New York 


but lately has _ been 

. . Wilding Picture Productions, 
Inc., Detroit, has opened a Chi- 
cago office at 624 S. Michigan 
Ave., under the direction of L. M. 
Francisco...Charles C. Tapscott, 
advertising manager of the Mc- 
Quay-Norris Mfg. Co., St. Louis, 
was elected a director of the Na- 
tional Industrial Advertisers Assn. 
at its recent convention in Pitts- 
burgh...Allan D. McDonald, for- 


| merly space buyer at the Detroit 


office of Ruthrauff & Ryan, has 
joined the Detroit office of 
George A. McDevitt Co., publish- 
ers’ representative...A. S. White, 
formerly with Campbell - Ewald 
and Frederick & Mitchell, has 
joined the Chicago copy staff of 
McCann Erickson...Frank E. 
Duggan is now with Roche, Wil- 
liams & Cunnyngham. He was 
formerly with Frederick & Mit- 
chell...J. G. Hagey has been ap- 
pointed advertising manager of 
the Canadian Goodrich Co., Ltd. 
...D. A. MacQueen is now with 
the New York office of the Farm 
He recently joined the 
Philadelphia office of Farm 
Journal and before that was with 
Macfadden publications...W. W. 
Albright has been appointed in 
charge of motor oil sales promo- 
tion in the general manager’s de- 
partment of Standard Oil of In- 
diana, Chicago. He _ succeeds 
A. D. Oetjen who has been named 
to assistant manager of the De- 
troit retail department. 
Faatz Moves East 

Baltimore, Md., Oct. 18.—Stephen 

Faatz, manager of Gar Wood 
Los Angeles branch, has 
arrived in the east to become branch 
same company at 
George F. 





R. 


Baltimore, succeeding 
Head, resigned. 

John B. Work of the Los Angeles 
office will take over the former 
duties of Faatz on the West Coast. 





Walton H. Marshall, Manager 


ANDERBILT HOTEL 


PARK AVENUE at 34th STREET 








Early Shows Offer | Dealer Perfect | 
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Winter Accessories M ay Now 


Be Added to New Car Price 


Detroit, Oct. 18.—With the new 


this fall, most of the automobile manufacturers are put- 
ting forth every effort to get their dealers in shape to take 
advantage of the unusual opportunity to profit in a big 


way on the winter 


accessory items which they have to sell. 


Show window backgrounds, floor displays, banners and 
envelope stuffers are being prepared for the dealer to use 


in attracting trade to his store. 
at-©@ 


unto | 
| add 


factories to make a definite 
tempt, this year, to garner 


himself the worthwhile profits on 


this merchandise which has gone | 
largely to the chain stores, depart- | 


ment stores and other outlets 
which have made a play for this 
business in the past. 

For the first time in 35 years 
the car dealer, this year, 
of the natural sales advantages 
with him on these auxiliary items. 
The New York show being held 


RLECTRIL WHNDSHIELD DEFROSTER * 3 RADIATOR 
* . 


COVER 
19 


CM @OT! RLETE 1p 
mo MRINARENT 6 4y 


HEATERS 
De Lure 9% 


Super DeLoxe 14?" 


Posters like this should be in 
every salesroom now. 


on Nov. 2, means that he will have 
new cars for sale in plenty of time 
to add these items to the total car 
price at the time when he is mak- 
ing the car sale. Thus instead of 
having to quote $50 more or less 
as the price of a radio, he will 
quote an additional $4.17 per 
month on the car finance. The 
car dealers who always have ener- 
getically pushed their accessory 
line have found out that there is 
a very favorable psychological re- 
action to the purchaser in this 
approach to selling accessories. 


Many prospects who would turn 
down cold the purchase of a radio 
and car heater if the salesman 
tried to take from $50 to $100 in 
cash away from them will listen 
and buy when approached on the 
basis that these items will only 


CHECRAEE 


BATTERIES 


Chevrolet window display, furnished monthly to 


five or $10 a month to the 
car finance payments. 


: | 
Not only will the dealer be able 
accessories on new | 


to sell winter 
cars this year before winter real- 


|ly starts but will be able to dis- 


| 


|aids which will 








has all | crowds that 


line to the 
come in to see his 
showing of the new models. He 
has the opportunity of capitalizing 
on his greatest natural customer 
contact when the seasonable de- 
mand for winter items is here. 
Christmas buying will also start 


play his accessory 


| to manifest itself at this time so 
| that the dealer can add that buy- 


ing habit to the natural selling 
help him this 
year to take full advantage of 
accessory sales possibilities. 
Radios, Heaters Lead 
Leading the list of merchandise 
that is classed as winter selling 


| items are radios, car heaters, anti- 
| freeze compounds, radiator covers, 


auxiliary windshield wipers, safety 
lights, skid chains, windshield de- 
frosters, auto top sealing material, 
top dressing, welt sealing material, 
radiator rust resistors, battery 
chargers, stand-up jacks, wax or 
other finish protectors, blast 
horns, extensions for both the 
exhaust pipe and brake lever, 
and auxiliary sun visor. In ad- 
dition to these items which can 
be considered strictly winter items 
there are a number of things 
which are also readily saleable 
on the new car such as electric 
clocks, vanity mirrors or the com- 
bination of both, cigar lighters, 
license plate frames, foot rests, 
hassocks, wheel mouldings, in- 
terior luggage carriers, gas tank 
locking caps, metal spring covers 
and many other items. 

In addition to the items which 
add extra net profits to new car 
sales are the items for the car 
that is still in use such as new 
batteries, tires, spark plugs and 
the service shop work of motor 
tune up, valve grinds, complete 
lubrication and change of oil and 
grease to winter weights, dinging 
and painting of fenders to pre- 
vent deterioration from rust. 

To effectively merchandise these 
many extra profit items the dealer 
has only to get out of his own 
establishment and visit the lead- 
ing department or drug store in 
his city. Notice that the show 
windows are attractively deco- 
rated with the seasonable mer- 


dealers, that 


attracts attention and sells merchandise. 


cars being shown early | 


He is being urged by the | 








| 14 
| freeze fills, 
| radios 


Sales Set-Up 


Salesroom merchandising tables advocated by Ford Motor Co. pay the light bill and make extra profits. 


chandise, that a liberal use is 
made of display cards announcing 
the “hot” items, that attractive 
floor and counter displays feature 
the goods they feel will sell the 
easiest through the eye appeal. 

Car retailers will follow the 
same effective sales methods. 
They will take advantage of the 
display racks and backgrounds 
for their own windows, service 
counters and sales floors. They 
will put out banners featuring the 
things that the public wants to 
buy. They will advertise through 
the mail, over the air and in their 
local papers to bring the buyers 


tional attraction. He boosted his 
business 150 per cent over any 
previous’ similar period. And 
boosted his net profits in a cor- 
responding degree. 

Stark Hickey, Ford dealers in 
Detroit, in his sales-service sta- 
tion has been able to increase his 
tire sales from four or five a 
month to over 50 a month aver- 
age by properly displaying his 
tires and getting his men inter- 
ested in tire selling. This same 
store has put a movable “help 
yourself” small items table to a 
very good advantage. This table, 
your reporter was told by U. J. 


fEP) Custom built Aocesswrios go> 
‘ 4 - ae , 


This Plymouth display is both neat and attractive. Displays like this 
can be easily made by dealers. 


to their stores. And above all 
they will “pep up” their sales- 
men to be on the lookout for these 
clean profit sales and make it 
attractive to these men through 
giving them adequate commis- 
sions on these items. 

Salesmen will be active in sell- 
ing accessories and “shop hours” 
if they can make money doing 
it. Make it plain to them that 
they will make a five dollar bill 
on every radio sale, from $1 to 
$2 on a heater, 50 cents on an 
anti-freeze sale, a buck and a 
half on a safety light and a dollar 
on a pair of blast horns. 


Boosts Sales 150% 


Make it attractive for them to 
bring in surplus “shop hour” 


| profits too by paying them from 


50 cents to a $1 on every com- 
plete lubrication they sell, 75 cents 


| for a valve grind, 35 cents for a 


set of new spark plugs or $1 for 
every battery. 

A well-known Chevrolet dealer 
in a small northeastern Ohio town 
gave his salesmen 10 per cent on 
every accessory item and a cor- 
responding commission on _ the 
“shop hours” they sold. He had 
his men make door to door calls. 
One salesman, out of his first 
calls last fall sold 14 anti- 
12 heaters and three 
as well as a number 
of other items. This dealer was 
not content in just giving his men 
a commission but also hung up 
weekly prizes for the greatest 
volume of accessory sales plus 





Carron, the manager of the store, 
averages sales of approximately 
$25 per day and the profits from 
which make a very satisfactory 
dent in the light bill. 

This table right now is loaded 
with winter items as well as the 
knick knacks which people will 
pick up, look over and then walk 
over to the cashiers desk and pay 
for. Carron keeps it in his main 
salesroom where he displays his 
new cars and near the door which 
leads to both the service stock- 
room and the shop. During the 
world series broadcast he had a 
radio in operation, mounted on the 
first shelf from the floor, batteries 
arranged on both sides, with anti- 
freeze, radiator grille covers, 


touch-up enamel, chamois, top 
dressing, ash trays, brake lever 
extensions, vanity mirrors and all 
the other quick selling articles. 

It takes selling to make those 
extra profits. It takes good dis- 
play to make good selling pos- 
sible. How many times have you 
gone past a car dealers store and 
seen five cars in a place which 
will only comfortably display 
three, with the big show window 
which any department store ope- 
rator would feel was his best ad- 
vertisement filled with a big and 
some times dirty poster which 
could have been just as easily dis- 
played in some other location. 
This window, if properly dressed 
with seasonable items, might be 
worth a thousand dollars a month 
in accessory sales to that dealer 
and the people who came in to 
buy the fans or heaters might be 
“hot” car prospects. 

Dress Up Windows 

Car factories are going to great 
expense to make merchandising 
possible for their dealers; they 
want them to have those extra 
profits, which in many cases spell 
the difference in making or losing 
money. The car dealer who don’t 
display his wares attractively is 
like the grocery store that keeps 
the green goods in the ice box. 
One never saw a sign in a pro- 
gressive grocery saying “our fine 
fresh vegetables are out in the 
back room in the ice box.” The 
items that make your mouth 
water are right up near the front 
of the store where you have to 
go around them. Isn’t it just as 
logical to put your heaters and 
radios, your polish and mirrors 
right out on the salesroom floor 
where the car buyer will see them? 

The dear public likes to buy 
from a car dealer and would 
rather buy those profit items from 
the same source as he buys his 
car if the merchandise is good 
and the price is in line. Car own- 
ers feel that car dealers are reli- 
able—all the car dealer has to do 
is use the same common sense 
merchandising methods that 
make the druggist and grocer 
successful—display the wares at- 
tractively and ask people to buy. 


shop work and from week to week | The turning easle which is the center of this Dodge window is also 
good for the salesroom floor. 


gave them specials as an addi- 





They Anticipate 100% Gain 
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Car Dealers Bullish Oregon Reports Disclose 


During Coming Season 


| Pacific Coast have had one of 


Portland, Ore., Oct. 18.—First 
hand reports from representative 
automobile dealers of this area 
are decidedly “bullish,” as regards 
both the present sales, future 
prospects for even better volume, 
and generally low inventories on 
both new and used cars. 


They back up their optimistic 
statements with actual sales fig- 
ures, and declare that while ’35 
was up at least 25 per cent over 
34 that they anticipated doubling 
the 1935 figures next year. This 
stimulus in sales has been brought 
about by all dealers through their 
concentration generally on but 
one line, intensive cultivation of 
a wide field, and personal service 
to the nth degree. 


Governmental and other proj- 
ects in this area which has con- 
tributed greatly to increased auto- 
mobile sales is the Bonneville dam 
on Columbia river, some 30 miles 
from Portland, and maintaining 
of high salaried executives to 
supervise the work, in addition 
to forces of some 2,000 residing 
in both Bonneville in Oregon and 
North Bonneville on the Wash- 
ington side. Some $10,000,000 is 
being spent by the Government 
on what is known as Oregon 
Coast bridges, near Waldport, and 
conditions there with regard to 
number of employes and wages 
are similar to Bonneville. 

Automobile dealers have also 
kept in close touch with both the 
lumber and wheat areas, and se- 
cured a most favorable reaction 
from both of these major indus- 


Ford Treats Salesmen 
To Barbecue Picnic 

Minneapolis, Minn., Oct. 18. 
Two hundred and thirty members 
of the Minneapolis and St. Paul 
Ford sales organization, forget- 
ting the serious business of sell- 
ing automobiles, were treated to 
an old fashioned barbecue picnic 
Saturday as guests of the Twin 
Cities branch of the Ford Motor 
Co. 

The feast and accompanying 
entertainment were staged under 
the personal direction of F. S. 
Reinhardt, branch manager, to 
celebrate the outstanding sales 
record established by Ford’s Twin 
Cities organization this year. All 
local dealers, their sales mana- 
gers, new and used automobile 
salesmen and a handful of branch 
executives made up the party. 

So successful was the celebra- 
tion that Reinhardt indicated it 
would be repeated next year if 
the Twin Cities selling organiza- 
tion again came through with a 
similar sales record. 


Ear ry shows this 
make it necessary for you to 


make your selections now from 


tries. Several breweries malt | 
plants and wineries, have been 
erected in key cities of Oregon 
and Southwestern Washington 
which has helped materially the 
sales volume. 

Automobile dealers in the great | 
Inland Empire area adjacent to} 
Spokane, have even more optimis- 


© 


| 
and Great Falls—and in all, more | 
than 150 West Coasters went East 


the three-day sales meet. 
“The Chevrolet dealers on the 


the most prosperous years in their 
history,” said Chase just before 
departing for Detroit. “Next year 
we are shooting at 100,000 cars 


est 


and trucks, which we believe pos- 
sible because 
to represent the Pacific region at | economic conditions prevailing on 
the Coast. 

“This region leads all other re- | 
gions in dealer profits, 
centage of cars’. sold 
quota, and also shows the great- 
sales increase of any region 
in the nation. For the last two| 


of the 


| zone manager; 
| gional organization manager; Hal 
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months Chevrolet in California 
has led all competition in sales.” 
Other local Chevrolet officials 


| who accompanied Chase to De- 


troit were Abe Parker, Oakland 
A. E. Harms, re- 


Holmesn, assistant Oakland zone 
manager; John Ashley, metro- 
politan city sales manager. 


tic reports than the Coast dealers. 
They have increased their sales 
100 per cent in the Coulee Dam 
section; at least 50 per cent in 
the wheat areas where thousands 
of dollars have been distributed 
with processing checks. Consider- 


able income has also rolled into 
their pockets again from the 
famous Coeur ’Dalene mines and 
even from the Ft. Peck dam. 

An outstanding firm in Spokane 
is the Union Iron Works, who also 
reports the best year of their ex- 
perience of 20 successful ones; 
and they now rate well above any 
similar concern in the Pacific 
Northwest. 

Practically all leaders in the 
automotive field have held sales 
conference in all the large cities 
of this section and they declare 
that as their 1935 business was 
100 per cent over the 1934, they 
confidently expect 1936 to show 
another gain of at least 50 per 
cent. 


Coast Chevrolet 
Sets 1936 Quota 
At 100.000 Cars 


Oakland, Calif., Oct. 18.—Chev- 
rolet has set up a high hurdle for 
1936, so far as sales in the West 
are concerned. 

“One Hundred Thousand Cars 
in 1936!” That is the slogan 
of the Chevrolet forces in the 
Pacific region, and already that 
battle cry is being sounded by 
the men of Chevrolet throughout 
the Western states. 

On the eve of his departure for 
Detroit to attend the national 
Chevrolet sales convention, K. M. 
Chase, Pacific regional manager, 
announced his intention to sell 
100,000 cars next year and he im- | 
mediately won the pledged sup- | 
port of the entire Pacific region | 
forces. 

More than 50 Chevrolet men 
left this city for Detroit with 
Chase to attend the national con- 
clave. Simultaneously other large 
groups from the Pacific region 
left for the automotive capital | 
of the world—from Los Angeles, | 
Portland, Salt Lake City, Seattle | 
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year?r 


IS 


GOLDEN 


KILLS NOISES IN 


@ The larger stampings and greater body areas 


of present-day cars, together with higher speeds, 


have made it necessary to sound deaden auto- oie 


mobile bodies to prevent rumbling noises and dis- 


turbing sounds which may become amplified as 


they travel through the car. 


Spraytex.. 


. Sprayed on the inside of the body, 


fenders and other parts of the car that need sound * 


deadening... 


shows no shrinkage. 


is easily applied, drys quickly and 


FENDERS 


BODY PANELS 


DOORS 


our ample stock of 


BRITISH WOOLENS 


Spraytex not only cuts down sound amplifica- ke STEE L TOPS 
tion to the minimum, but also acts as a positive 


ONROE SPRAYTEX 


and permanent protection against rust and as an 
insulation against heat flow. 

Weurge you to investigate Sprayte x...to give 
it any test you please. You’ll find it a superior i 
product in every way. Write for full details. 


Monroe Auto Equipment Company, Monroe, Mich. 


Marshalls Renchara 


ees 


TAILORS 





YOS ME DL avid Whelney Bldg 
Lelrott 
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Roster of Exhibitors 
For ASI Show Dec. 9 


Atlantic City, N. J., Oct. 18.— 


Following are the exhibitors in 
the Atlantic City Auditorium for 
the Automobile Service Industries 
Show, opening Dec, 9. 


A 
AC Spark Plug Co., Flint, Mich.; 
A. P. Parts Corp., Toledo, O.; Ac- 
curate Parts Mfg. Co., Cleveland; 
Acme Air Appliance Co., Inc., Brook- 


motive Merchandising, New York; 
Automotive Specialty Corp., Brook- 
|lyn, N. Y.; Automotive Thrust Bear- 
ings Corp., Chicago. 
| B 

Baldor Electric Co., St. Louis, Mo.; 
| John Bean Mfg. Co., Lansing, Mich.; 
| Bear Mfg. Co., Rock Island, III; 
Becker Bros. Carbon Co., Chicago; 
| Behr-Manning Corp., Troy, N. Y.; 
| Belden Mfg. Co., Chicago; Bendix 


ign, N. Y.; Acme White Lead & Color | Products Corp., South Bend, Ind.; 
Wks., Detroit; Adams Grease Gun! Binks Mfg. Co., Chicago; Bishop & 


Corp., New York; L. W. Aff Ma- 
chine Wks., San Francisco; Ahl- 
berg Bearing Co., Chicago; Albert- 
son & Co., Inc., Sioux City, Ia.; 
Alemite Corp. (div. of Stewart- 
Warner Corp), Chicago; Allbestos 
Corp., Philadelphia; Allen Electric 


| Allentown, Pa.; 
| ice 


& Equipment Co., Kalamazoo, Mich.; | 
Almetal Universal Joint Co., Cleve- | 


land; Aluminum Industries, 


Inc., | 


Cincinnati, O.; Alvord-Polk Tool Co., | 


Millersburg, Pa.; 


matic Devices Co., Chicago; 


American Auto- | 
Amer- | 


ican Can Co., New York; American | 


Brakeblok Corp., Detroit; 
ican Chain Co., Ine. 

Mfg. div.), Bridgeport, 
American Grease Stick Co., 
gon, Mich.; American Hammered 
Piston Ring Co., Baltimore, Md.; 
American Motor Products 
New York; Anderson Co., Gary, 
Ind.; Arco Co., Cleveland; Aro 
Equipment Corp., Bryan, O.; Arrow 
Head Steel Products Corp., Minne- 
apolis, Minn.; Asbestos Mfg. 
Huntington, Ind.; Atlas 
Co., No. Wales, Pa.; Atlas Mfg. 
Co., Indianapolis, Ind.; Aurora 
Equipment Co., Aurora, III.; 
Specialties Mfg. Co., St. Joseph, 
Mich.; Automobile Digest, Cincinnati, 
O.; Automotive Gear Works, Rich- 
mond, Ind.; Automotive Jobber News, 
New York; Automotive Maintenance 
Machinery Co., N. Chicago, II1.;, Auto- 


(Manley 
Conn.; 


Co., 





Ee 





Visit New York 
in the 
WaldorfManner | 


The 

and sj 

and t sh 

setting of The Waldorf 
. are available at sur 


Convenient Location 
The Waldorf is a great 
k life 


Send for Booklet No. 26 entitled, 
“Tripping Around New TYork”’ 


THE 


WALDORF 
ASTORIA 


Park Avenue, 49th to 50th 


ois. 


New York City 


Amer- | 


Muske- | 


Corp., | 


Asbestos | 


Auto | 


| Babcock Mfg. Co., Cleveland; Black 
|& Decker Mfg. Co., Towson, Md.; 
| Blackhawk Mfg. Co., Milwaukee, 
Wis.; Bonney Forge & Tool Wks., 
Borg-Warner Serv- 
Parts Co., Chicago; Brandt- 
Warner Mfg. Co., York, Pa.; An- 
drew Brown Co., Los Angeles; Brun- 
ner Mfg. Co., Utica, N. Y.; Buchan | 
Loose Leaf Record Co., Clifton 
Heights, Pa.; Bunting Brass & 
Bronze Co., Toledo, O.; Burgess- 
Norton Mfg. Co. (includes Dall Mfg. 
Co.), Geneva, Ill.; Business Publish- 
ers International Corp., New York. 


Cc 
Campbell Co., 


Motor Products, 
Carborundum Co., 


A. 3. 
Canada 
Toronto; 


Boston; 
Ltd., 
Niag- 


} ara Falls, N. Y.; Carlile & Doughty, 


Inc., Conshohocken, Pa.; Cedar Rap- 
ids Eng. Co., Cedar Rapids, Ia.; Casco 
Products Corp., Bridgeport, Conn.; 
Catalog Assn., Inc., Chicago; Chain 
Products Co., Cleveland; Champion 
Pneumatic Machy. Co., Chicago; | 
Champion Spark Plug Co., Toledo, 
O.; Chilton Co., Philadelphia; Cin- 
cinnati Ball Crank Co., Cincinnati, 
O.; Cireo Products Co., Cleveland; 
Clawson & Bals, Inc., Chicago; Clay- 
ton Mfg. Co., Alhambra, Calif.; 





| Calif.; Ero Mfg. Co., Chicago; Evans 


| Columbus McKinnon Chain  Corp.,| Co., Inc., New York; Fitzgerald Mfg. 
Tonawanda, N. Y.; Chicago Rivet &|Co., Torrington, Conn.; Flash Lab- 
Mch., Chicago; Continental Piston] oratories (div. of Bell Co., Inc.), 
Ring Co., Memphis, Tenn.; Conti-| Chicago; Fleming Mfg. Co., Ince., 
nental Rubber Wks., Erie, Pa.; Crane} Worcester, Mass.; Flower City Spe- 
| Packing Co., Chicago; Crescent Cable | cialty Co., Rochester, N. Y.; W. D. 
Co., Providence, R. I.; Cuno En- | Foreman, Chicago; Fostoria Pressed 
gineering Corp., Meriden, Conn.;| Steel Corp., Fostoria, O.; Fulton 
Curtis Pneumatic Machinery Co., St.| Co., Milwaukee, Wis. 

Louis, Mo.; C. V. S. Mfg. Co., Flint, | G 


| Mich, 
D Galena Oil Co., Cincinnati, O.; 
Defiance Spark Plugs, Inc., Toledo, | Garlock Packing Co., Palmyra, N. Y.; 
|O.; Dall Mfg. Co., Ine. (includes|} Gates Rubber Co., Denver, Colo.; 
B-N), Cleveland; Dalton & Balch,| Gatke Corp., Chicago; General Arm- 
Inc., Chicago; Ray Day Piston Corp. 
of Detroit, Detroit; Dayton Rubber | 
Mfg. Co., Dayton, O.; DeLuxe Prod- 
ucts Corp., LaPort, Ind.; Detroit | 
White Lead Wks., Detroit; DeVilbiss 
Co., Toledo, O.; Dill Mfg. Co., Cleve- | 
land; Ditzler Color Co., Detroit; Dole | 
Valve Co., Chicago; Dorman Star | 
Washer Co., Cincinnati, O.; E. I. | 
Du Pont DeNemours & Co., Inc., Wil- | 
mington, Del.; Duro Metal Products 
Co., Chicago. 


eral Automotive Spec. Co., Inc., 
New York; General electric Co., (in- 
candescent lamp dept.), Cleveland; 
L. H. Gilmer Co., Philadelphia; 
Globe Machinery & Supply Co., Des 
Moines, Ia.; Globe-Union Mfg. Co., 
Milwaukee, Wis.; G. M. Co. Mfg. 
Co., Flint, Mich.; Gould Storage Bat- 
tery Corp., St. Paul, Minn.; Gray 
Co., Ine., Minneapolis, Minn.; Green- 
field Tap & Die Corp., Greenfield, 
Mass.; Guaranteed Parts Co., Ine., 
New York. 
H 


Hall Mfg. Co., Toledo, O.; Hardie 
Mfg. Co., Hudson, Mich.; Hastings 
Mfg. Co., Hastings, Mich.; Hein- 
Werner Motor Parts Corp., Wau- 
kesha, Wis.; Heinn Co., Milwaukee, 
Wis.; Herculox Corp., New York; 


E. A. Laboratories, Inc., Brook- 
lyn, N. Y.; Eaton Products, Ince., 
Cleveland; Eclipse Machine Co., El- | 
mira, N. Y.; Edde Mfg. Co., 
Milwaukee, Wis.; E. Edelmann &| 
Co., Chicago; Thomas A. Edison, | 
Inc. (Emark Bat. div.), Kearney, 
N. J.; Edison-Splitdorf Corp., W.| W' 
Orange, N. J.; Egyptian Lacquer | Hinsdale Mfg. Co., Chicago; Holfast 
Mfg. Co., New York; Eis Mfg. Co.,| Rubber Co., Atlanta, Ga.; R. M. 
Bronx, N. Y.; Electra Mfg. Co.,| Hollingshead Corp., Camden, N. J.; 
Kansas City, Mo.; Electric Heat| Ernest Holmes Co., Chattanooga, 
Control Co., Cleveland; Electric| Tenn.; John C. Hoof Co., Chicago; 
Storage Battery Co., Philadelphia; | Huffman Mfg. Co., Dayton, 0.; Hy- 
Elgin Machine Wks., Inc., Elgin, Ill.; | grade Products Co., New York; Hy- 
Emsco-Jadson Sales Co., Downey,/ Vis Oils, Inc., Warren, Pa. 


I 


Imperial Brass Mfg. Co., Chicago; 
| Independent Pneumatic Tool Co., 
Chicago; Ingersoll-Rand Co., New 
York; International Piston Ring Co., 
Cleveland; Irving-Cloud Publishing 
Co., Chicago. 


Flexible Reamer Corp., Chicago. 
F 


Fafnir Bearing Co., New Britain, 
Conn.; Federal Housing Administra- | 
tion, Washington; Federal - Mogul 
Corp., Detroit; Felt Products Mfg. | 
Co., Chicago; Ferguson Publishing 
Co., New York; Firestone Tire & Jambor Tool & Stamping Co., Mil- 








Clover Mfg. Co., Norwalk, Conn.; 


STATES 


35 
“340 
35 1 
784 | 
"35 
"B+ | 
"35 1 
34 | 


Total, 17 States 
__ for September 
Connecticut 
Maryland 
Michigan __ 


New Hampshire 
34]. 
"35 
34 


Pennsylvania 
"34 | 
35 | 

7341 


Rhode Island __ 


Virginia 
"341 
351 
8 + I 


District of Columbia 


~ 5 


35] 


35) 


aT 


Rubber Co., Akron, O.; J. A. Fischer | waukee, Wis., Johns-Manville, New 
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ature Corp., Lock Haven, Pa.; Gen- | 


York; Joyce-Cridland Co., Dayton, 
oO. 


K 
Kant-Rust Products, Rahway, N. 
J.; K-D Lamp Co., Cincinnati, O.; 
K-D Mfg. Co., Lancaster, Pa.; K-W 
Graphite Corp., Kansas City, Mo.; 
Keasbey & Mattison Co. (automotive 
div.), Ambler, Pa.; Kellogg Mfg. Co., 
Rochester, New York; Kem Mfg. 
Co., New York; Ken-nite Co., De- 
troit; Kester Solder Co., Chicago; 
Keystone Reamer & Tool Co., Mill- 
ersburg, Pa.; King Quality Products 
Co., St. Louis, Mo.; P. J. Kroll 
Engineering Associates, New York. 
L 
Lantz-Phelps Corp., Dayton, 0O.; 
Larkin Co., Inc. (paint div.), Buffalo, 
N. Y.; Las Stik Mfg. Co., Hamilton, 
O.; Lempco Products, Inc., Bedford, 
O.; Liberty Accessories Corp., Mt. 
Vernon, N. Y.; Lincoln Engineering 
Co., St. Louis, Mo.; Link-Belt Co., 
Indianapolis, Ind. 
M 
McAleer Mfg. Co., Detroit; Me- 
Cord Radiator & Mfg. Co., Detroit; 
McKay Co., Pittsburgh; McQuay- 
Norris Mfg. Co., St. Louis, Mo.; 
M. R. C. Bearings Service Co., 
Jamestown, N. Y.; Mallory Electric 
Corp., Detroit; Manhattan Insulated 
Wire Co., New York; Mansfield Tire 
& Rubber Co., Mansfield, O.; Mara- 
thon Rubber Co., Inc., Akron, 0.; 





Maremont Automotive Products, Inc., 
Chicago; Marshall Asbestos Corp., 
Troy, N. Y.; Milford Rivet & Ma- 
chine Co., Milford, Conn.; Minne- 
sota Mining & Mfg. Co., St. Paul, 
Minn.; Mitchell Specialty Co., 
Holmesburg, Pa.; J. Leslie Morris 
Co., Inc., Los Angeles; Motor, In- 
ternational Magazine Co., Inc., New 
York; Motor Fume Utilizer Corp., 
Long Island, N. Y.; Motor Improve- 
ments, Inc., Newark, N. J.; Motor 
Service Magazine, Chicago; Murphy 
Varnish Co., Newark, N. J. 


N 
Battery Co., St. 
National Carbon Co., 
(Continued on Page 33) 


REGISTRA 


National 


, Paul, 
Minn.; 


Inc., 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and 
Metropolitan New York area which are compiled by Sherlock & Arnold. 
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1879 
6453! 672] 
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3529 
5217] 
3713 


549 
683! 
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"34.1 
35 1 
B34] 
"35 1 
341 
35 1 
‘341 
735 1 
34] 


June 
July 
August 


Total, 26 States 


6758 
8309] 
6700 
7951 
4717 
5808 
2089 


2205) 


529 
4.99| 
457) 
400! 
314 
309] 


117 
109! 


2917| 18693! 40263! 666511 83273! 159! 834321 
1146! 9220! 34118] 477121 64405| 175] 645801 
3057 18951) 40674) 672241 83203! 129] 833321 
1372! 10031! 38289] 52949] 63205] 160] 63365] 
2468! 14888' 32147) 529461 61590! 133! 617231 
1335! 8420! 33107! 45784] 54112] 203) 54315] 
858| 3448! 9415! 148121 22481! 45) 225261 

447) 2804) 12940] 17300] 21025! 91| 21116] 
20643 
8788! 


4778 
3228) 
4542 
3257) 
3443 
2922 
1091 
1109 
33128 


20342 70667/243321/343118 | 433622| 1515/435137| 46941 
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153| 
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Oakland, 





Co., 


Inc., 









Co., Norwalk, Conn. 
Oo 










Club, N. Y. 





P 










cinnati, O.; 
Warren, O.; 






Peninsular 




























previously shown include 





Nor 









Arkansas, 





Ohio Piston Co., Cleveland; Oko- 
nite Co. (New Type automotive div.), 
Passaic, N. J.; Overseas Automotive 


P. & D. Mfg. Co., Inc., Long Island, 
N. Y.; P. O. B. Mfg. Co., Inc., Cin- 
Packard Electric Corp., 
Paint 
Varnish Co., Detroit; Pep Mfg. Co., 
Inc., New York; Perfect Circle Co., 


Mass.; Peters Machine Co., Paterson, 
N. J.; Plomb Tool Co., Los Angeles; 
Potter Co., N. Chicago, Ill.; Powell 
Muffler Co., Inc., Utica, N. Y.; Wm. 


th 


New 


Dakota, 





& 





Pa.; 
Conn.; 


Erie, 
dianapolis, 
Equipment Co., Conshohocken, Pa.; 
Sewell Paint & Varnish Co., Kansas 
Milwaukee, 
Sherwin-Williams Co., Cleve- 
land; Shoemaker Automotive Equip- 
Freeport, 
Products, Inc., Waukegan, IIl.; Sim- 
Simoniz 


City, 
Wis.; 


ment 


Co., 


Russell Mfg. Co., Middletown, 
Kimble 
Glass Co.), Conshohocken, Pa.; Ry- 
erson & Haynes, Inc., Jackson, Mich.; 


Ss 

SKF Industries, Inc., Philadelphia; 
St. Louis Spring Co., St. Louis, Mo.; 
Tremayne, 
Louis, Mo.; A. Schrader’s Son (div. 
of Scovill Mfg. Co., Inc.), Brooklyn, 
N. Y.; Sealed Power Corp., Muske- 
gon, Mich.; Service Mfg. Co., Ince., 
Service Spring Co., In- 
Service 


Schroeder 


New 


HUDSON GROUP 


Ruth 


Pa.; 


Mo.; 


Co., 


Idaho, Illinois, 


South 


& 


Ind.; 


Glass 


Roster of Exhibitors 
For ASI Show Dec. 9 


(Continued from Page 32) 


New York; National Motor Bearing 
Calif.; 
Process Gear Corp., Syracuse, N. Y.; 
New York Lubricating Oil Co., New 
York; C. E. Niehoff & Co., Chicago; 
Noblitt-Sparks Industries, Inc., Co- 
lumbus, Ind.; Norwalk Tire & Rubber 


Shaler Co., 





(div. 


Inc., 


B.S 


Station 


Shurhit 


Cleveland; 


Hagerstown, Ind.; Perfection Gear| mons Mfg. Co., Cleveland; 

Co., Harvey, Ill.; Permatex Co.,| Co., Chicago; Simplex Piston Ring 
Inc., Sheepshead Bay, N. Y.; Perrine! Sales Co. of America, 

Quality Products Corp., Waltham,/ E. M. Smith Co., Cleveland; Sodrin 


St. 


Co. (automotive div.), Freeport, IIl.; 
Sunnen Products Co., St. Louis, Mo.; 
Supco Products Corp., New York. 


T 


J.3 





Mfg. Co., Kansas City, Mo.; Sleetex 
York; 


Sorensen Mfg. 


Louisiana, 
Dak ota, 


Co., Inc., Long Island, N. Y.; South 
Bend Lathe Wks., South Bend, Ind.; 


Minnesota, 
Utah, West Virginia, 


Missouri, 


NASH GROUP 











Chicago; 

Cleveland; 
Service & Sales, Canton, O.; Titeflex 
Metal Hose Co., Newark, N. J.; To- 
ledo Steel Products Co., Toledo, O.; 
Trayer Products, Inc., Elmira, N. Y.; 
Trico Products Corp., Buffalo, N. Y.; 
Triplewear 
Paterson, N. J.; 
boratories, Baltimore, Md.; Tung-Sol 


Detroit; 
Co., Utica, N. Y. 


Thompson-Neaylon 


Montana, 
and Wisconsin. 


Brake 
J. A. 


American Bosch Corp., 
Mass.; United Motors Service, Inc., | 
Utica Drop Forge & Tool 


bf 





New Mexico, 


Inc.), 


Thompson Products, 


Linings 


Thermoid Rubber Co., Trenton, N. 
Mfg. 


Co., 





Inc.; | 
Timken Roller Bearing 


Corp., | 
Tumbler La- 


Lamp Wks., Inc., Newark, N. J.; 
Tungsten Contact Mfg. Co., No. Ber- 
gen, N. J 

U 


U. S. Air Compressor Co., Cleve- | 
land; U. S. Asbestos (div. of Ray- | 
bestos - Manhatton, 
Pa.; U. S. Axle Co., Inc., Pottstown, 
Pa.; U. S. Electrical Tool Co., Cine | 
cinnati,O.; U. S. Industrial Alcohol 
Co., New York; USL Battery Corp., | 
Niagara Falls, N. Y.; Union Asbes- 
tos & Rubber Co., Cicero, Ill.; United 


Manheim, 


Springfield, 


Valentine & Co., New York; Val- 
voline Oil Co., Cincinnati, O.; Van 


E. Pratt Mfg. Co., Joliet, Ill.; Pratt] Southern Automotive Journal, At- : . ’ 
Chuck Co., Frankfort, N. Y.; Price} lanta, Ga.; Sparks-Withington Co., aad Rg = a Van 8 
Battery Corp., Philadelphia; Pyrene| Jackson, Mich.; Spencer-Smith Ma- von a _ Mar Towson, “9 
Mfg. Co., Newark, N. J. chine Co., Howell, Mich.; C. Spiro Spri fed. M ar cont aon 
Mfg. Co., Dobbs Ferry, N. Y.; Stand- Wores =" M ee Vie . Mt % 
R ard Motor Products, Inc. Long 3 enna, ote ; ved ; cf: 
Ramsey Accessories Mfg. Corp.,| Island, N. Y.; John T. Stanley Co., Cin, +e “a” O ICRZO; =VISCOLS VOEP., 
St. Louis, Mo.; Raybestos (div. of| Ine, New York; Stant Mfg. Co., — Ww 
Raybestos - Manhattan). Bridgeport, | Connersville, Ind.; Edwin L. Stanton, 
Conn.; Reliable Jack Co., Dayton, O.;| Inc., Los Angeles; Star Tool Co., Wagner Electric Corp., St. Louis, 
Republic Gear Co., Detroit; Rex-|Minneapolis, Minn.; L. §S.| Mo.; Walker Mfg. Co., Racine, Wis.; 
Hide, Inc., East Brady, Pa.; Riess} Starrett Co., Athol, Mass.;| Warner Gear Co., Muncie, Ind.; 
Eng. & Sales Co., Freeport, IIl.;| Steeleote Mfg. Co., St. Louis, Mo.;| Warner Patterson Co., Chicago; 
Riess Mfg. Co., Kokomo, Ind.; Rinck- | Sterling Cable Corp., Port Huron, Watervliet Tool Co., Inc., Albany, N. 
McIlwaine, Inc., New York; Rotary | Mich.; Stiles-Medart Co., St. Louis,| ¥Y.; Weatherhead Co., Cleveland; 
Lift Co. Memphis, Tenn.; Wm. &j| Mo.; Storm Mfg. Co., Inc., Minne- Weaver Mfg. Co., Springfield, Ill; 
Harvey Rowland, Inc., Peanktoed. |! apolis, Minn.; Stover Mfg. & Engine | Jos. Weidenhoff, Inc., Chicago; West- 


TIONS 26 STATES FOR SEPT., 1935-1934: 


Complete cumulative figures will appear each week until all 48 states or completed United States totals for the months have been printed. States 


Delaware, Georgia, 
South Carolina, 


North Carolina, 
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GM Leases De Vaux Plant 





For West Coast Storage 


Oakland, 
Chevrolet will not be caught with | conditions will not halt Chevrolet 
a material shortage at the local 
assembly plant this year or next, 
according to production officials | 


Calif., 


Oct. 


18. mt 


|at the plant which supplies cars 


and trucks to dealers throughout 


| the entire Pacific region. 


The huge De Vaux plant, origi- 


nally the 
West Coast where 


Durant 


plant 
Durant 


the 
and 


on 


Star cars were assembled for the 
one-time strong Western Durant 


dealer 


organization, 


has 


been 


leased by General Motors with an 
option to buy at the expiration of | 
the lease, according to authentic | 
information 
the present at least the newly ac- | 
quired plant will not be used for 
production purposes but will serve | 
as a huge warehouse where pro- 


duction material will 


given 


out here. 


be stored. 


With a large supply of production 
material on hand, says Chevrolet 


officials, a tie-up of transporta- 





ern Chain Wks., Chicago; Westing- 


house Air Brake Co., 


Wilmerding, 


Pittsburgh, Pa.; Westinghouse Lamp 
Co., New York; Whitaker Battery 
Supply Co., Kansas City, Mo.; Whit- 
ney Mfg. Co., Hartford, Conn.; Wilk- 


ening Mfg. Co., Philadelphia; 


lard Storage Battery Co., Cleveland; 


J. H. Williams & Co., 


New York; 


Witherbee Storage Battery Co., Inc., 


Philadelphia; Wohlert Corp., Lans- 
ing, Mich.; Wyzenbeek & Staff, Inc., 
Chicago. x 


“X" Laboratories, Ine., New York; 
Yankee Metal Products Corp., Nor- 


walk, 


Conn. 


NON-AFFILIATED GROUP 
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35 | 
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3010) 
797| 
3269 
1805) 
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4.153) 
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6113 
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3646 
1411 
1324 
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122] 
1264) 
767| 
1844) 
2223] 
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3169} 
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1998] 
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1930! 
1600 
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469 
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919] 
4533] 
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851) 
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31] 
1216) 
167] 
1917) 
250) 
1684 
978 
1264 
1361! 
1872) 
1410 
2181 
1341 
884 
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NASH GROUP 
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1468] 
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946) 


1212! 
1418 
1748 
1501] 
1593 
1738 
2144 
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1216| 
1702 
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For | 


Wil- | 





tion facilities or other unforseen 


production. 

The addition of the erstwhile 
De Vaux property to the local 
General Motors production facili- 
ties is a long stride forward, offi- 


| cials claim, and it is admitted that 








at some future time the plant may 
be turned into a production unit 
for one of the General Motors 
products. 

over since the De Vaux-Hall Mo- 
tors failure the local plant has 
been idle with the exception of the 
production of a single car by 
Norman De Vaux while he was 
endeavoring to reorganize his 
company without the aid of his 
former associate, Col. E. J. Hall. 
With the blow-up of De Vaux-Hall 
Motors the local plant went into 
the hands of the creditors and it 
was stripped of practically all the 
equipment. Everything that could 
be moved was torn out and sold 
in an attempt to raise cash. 





from 


$2.50 


for an outside room 






with bath, shower 
and radio at the 


HOTEL 
MONTCLAIR 


and only $3.50 


for two persons 


















One of New York’s largest 
and newest hotels, contain- 
ing 800 outside rooms. 
Located in the center of 
the world’s greatest busi- 
ness-shopping district —the 
Grand Central Zone. 












2 SHORT BLOCKS FROM 


GRAND CENTRAL 
PALACE 


o 
AUTOMOBILE SHOW 
NOV. 2 ro 9 
a 














Casino Montclair, one of 
the most attractive rendez- 
vous in town—Dancing at 
Luncheon, Dinner and 
Supper. 








LUNCHEON FROM 65c. 






DINNER FROM $1.25. 





SUPPER SPECIALTIES 
FROM 75c. 






Two OrcHESTRAS— 
NEVER A CovER CHARGE. 






NEW YORK 


HOTEL 
MONTCLAIR 


Lexington Ave. at 49* to 50** Sts. 
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Spectacular Chrysler Rise Interests Wall Street 


New Year Highs | 
Feature Every | 
Group but Tires 


By C. J. ALEXANDER 


New York, Oct. 18.—Attention 
in trading in automotive securi- 
ties this week centered on Chrys- 
ler and there appeared in Wall 
Street a flood of rumors which 
caught the eye of the Securities 
and Exchange Commission. One 
of the stories was that the SEC} 
had appealed to large holders of 
Chrysler to sell part of their, 
stock in order to check the sen- 
sational advance in the price. 

Although it is the rule of the 
SEC not to comment on such 
stories, an exception was made 
in this instance and officials em- | 
phatically denied that there was | 
any truth in this story. In fact, 
they plainly considered it fan- 
tastic. The idea, according to 
the rumor factory, was that 


Chrysler was rising too rapidly 
and that there was danger of a} 
corner developing because of " 
| 
| 


reported big short interest. 


Informal Inquiry 

That an informal inquiry into 
the market action of Chrysler had 
been made was admitted by the 
SEC but as no action had been 
taken up to this writing it was 
assumed that no illegal operation 
had been found. The fact that 
an informal investigation had 
been made was of little signifi- 
cance in itself. Such action is a 
matter of routine in the case of 
any stock that has a rapid ad- 
vance. 

Chrysler rose more than 10 
points in a week’s time. Among 
the other rumors that accom- 
panied the advance was one to 
the effect that the stock was to 
split three for one. The stock 
has risen to a high for the year 
well above 80 from a low of 31, 
an appreciation of more than 
$200,000,000 on the 4,300,000 shares 
outstanding. 

General Motors had a low this 
year of 26% and this week was 
around 50. This represents an 
appreciation on 43,500,000 shares 
of around a billion dollars. This 
gives some idea of the respect in 
which the investing public holds 
the automotive industry. 

Auburn Rise 

Auburn has risen from a low 
of 15 to around 45; Bendix from 
11% to above 23; Borg-Warner 
from 28% to around 65; Brig S| 
from 24% to 51; Electric Auto- | 


| 


Lite from below 20 to above 35; 
Hudson from 6'4 to around 16; 
Packard from 3% to a high of 
5% and Libbey-Owens-Ford has 
about doubled its price from a 
low of 21%. 

The Tri-Continental, Broad} 
Street, Selected Industries and 
Capital Administration, Ltd., | 
group of investment trust com- 
panies this week announced their | 
holdings of bonds and stocks as | 
of Sept. 30, 1935. The following | 
holdings of automotive issues} 
were revealed in the portfolios: | 

Tri-Continental B. F. Good- 
rich bonds, $6,000; Firestone A| 
preferred, 100 shares; General | 
Tire, preferred, 569 shares; Good- | 
year first preferred, 1,500; Briggs | 
common, 2,000 shares; Briggs & | 
Stratton, 3,000; Chrysler, 19,000; | 
Ford of Canada, 2,500; General | 
Motors, 9,100; Houdaille-Hershey | 
B, 1,000; Lee Rubber & Tire, | 
1,000; Libbey-Owens-Ford, 2,500 
and Square D, 1,200. 

Broad. Street—-Common stocks, | 
Chrysler, 1,900 shares; General | 
Motors, 700, and Libbey-Owens- 
Ford, 400. 

Goodrich Bond 

Selected Industries Goodrich 
bonds, $62,000; Firestone A pre- |! 
ferred, 950 shares; Goodyear first 
preferred, 1,500; Briggs common, 
1,500; Briggs & Stratton, 3,000; 
Chrysler, 23,100; General Motors, 
9,300, and Libbey - Owens - Ford, 
2,500. 

Capital Administration Good- 
rich bonds, $14,000; Firestone pre- 
ferred, 285 shares; Goodyear first 


preferred, 500; Briggs common, 
300 shares; Chrysler, 3,100; Ford 
of Canada, 1,100; General Motors, 
2,900; Libbey-Owens-Ford, 600. 
The Automotive Daily News 


| stock price averages for the week 
|}ended Oct. 
| lows 


16 compared as fol- 
with the averages in the 
preceding week and the like pe- 
riod of last year: 


Last Year 
Ago 
20.99 
21.94 
17.48 
44 


This 


24 motor ceeeee 

10 car-truck co's... 3 

10 parts-accessories 

4 tire-rubbers .... 13.37 


+-2.43 
+044 15 

New highs for the year were 
registered by all groups except 
the tires. The gains in car and 
truck and parts and accessory 
stocks having been among the 
sharpest registered in any single 
weeks this year. Among the in- 
dividual stocks that made new 
highs during the week were 
American Chain, Auburn, Borg- 
Warner, Briggs & Stratton, E. G. 
Budd, Chrysler, Clark Equipment, 
Collins & Aikman, Eaton, Electric 
Auto-Lite, General Motors, Hou- 
daille-Hershey, Hudson, Motor 
Products, Motor Wheel, Mullins, 
preferred; Murray, Stewart - 
Warner and Timken Roller Bear- 
ing. 

L-O-F Dividend 

Among the dividend actions of 

the week was the declaration by 


Libbey-Owens-Ford of the regu- | 
lar quarterly of 30 cents, payable | 


Dec. 16 to stockholders of record 
Nov. 29. City Auto Stamping de- 
clared the quarterly of 15 cents, 
payable Oct. 15 to stock of record 
Oct. 7. Wilcox-Rich declared 30 
cents quarterly on its “B” stock, 
payable Nov. 15 to stock of record 
Nov. 1. 


E. G. Budd Mfg. Co. announced 
this week that it had arranged a 
loan of $5,000,000 to provide addi- 
tional working capital to take 
care of business on hand. 


Mullins Profit 


Salem, O., Oct. 18.—Maullins 
Co. for the quarter ended Sept. 30 
shows profit of $77,809 after depre- 
ciation, amortization, etc., but before 
federal taxes compared with $22,485 
in September quarter last year. For 
nine months ended Sept. 30 profit 
before federal income taxes was 
$361,933 against $171,972, in like 
period of 1934. 


| 
| 
| 


Mfg. | 


Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, Oct. 18, 3:21 P.M.—Packard was the most active 
stock on the “Big Board” today, crossing six on a turn- 
over of more than 100,000 shares. This was a new high. 
General Motors and Chrysler were quieter than earlier in 
the week but both advanced. Other automotive issues 


were higher generally, with gains limited to fractions in 
most cases. 





Business Maintains Steady 


Gain, Monthly Survey Shows 


Detroit, Oct. 18—In line with | 
the steady upward trend of busi- 
ness, September shows a further 
gain of 1 per cent. 

This is revealed in the national 
index figures of the Research | 


From 29 per cent below normal 
in August, business advanced to 
28 per cent below normal in Sep- 
tember. Comparing this Septem- 
ber business index (the highest 
point achieved this year), with 


Where Business Stands Nationally 


Brooke, Smith & French, Inc. . Advertising -« Detroit . New York 

last September’s figure of 44 per 
cent below normal (the low point 
last year), a steady and substan- 
tial increase of 16 per cent is 
revealed by the agency’s survey. 


Division of Brooke, Smith & 
French, Inc., national advertising 
agency, which conducts a month- 
ly survey of 147 of the nation’s 
leading trading areas. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, OCTOBER 18, 1935 


(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 














NEW YORK 


Allis Chalmers Mfg. 
American C. & PF. 
American Chain 
Auburn Auto 

Bendix Aviation 
Bethlehem Steel 
Bohn A. & B. 
Borg-Warner 

Briges Mfg. 

Budd Mfg. Co., E. 
Budd Wheel Co. 
Chrysler 

Clark Equip. 
Cleveland Gr. Br. 
Collins & Aikman 
Com. Credit 
Commercial Inv. T. ( 
Continental Motors 
Curtiss-Wright . 
Curtiss-Wright A 
du Pont de Nemours 
Eaton Mfg. 

Electric Auto-Lite ... 
Electric Storage Battery . 
Evans Products . 
Federal Motor . 
Firestone T. & R. 
Gabriel Co. A . 
General Electric (80c) 
General Motors .. 
Glidden . 

Goodrich, B. F. 
Goodyear T. & R.. 


2) 


Graham-Paige . i 
Hayes Body Corp. 
Houdaille-Hershey B 
Houdaille-Hershey A 
Hudson Motor 

Hupp Motor 
International Harvester ... 
Johns-Manville : 
Kelsey-Hayes W. ..... 
Kelsey-Hayes W. B. . 
Lee Rubber & Tire. 


Libbey-Owens-Ford Glass ..... 


Last Sale 
Oct. 18 Oct. 11 


High 
1935 


Low 
1935 


Last Sale 
Oct. 18 Oct. 11 


Ludlum Steel . 

Mack Trucks (1) .. 

Marlin Rockwell ... 

Midland Steel 

Motor Products 

Motor Wheel ... 

Murray Corp. 

Nash ; 

Pacific Mills 

Packard 

Raybestos Manhattan 

Reo Motor 

Republic Steel Corp. 

Socony Vacuum 

Sparks- Withington 

Spicer Mfg. 

Stewart-Warner 

Studebaker 

Thermoid Co. 

Thompson Products . 

Timken-Detroit Axle 

Timken Roller Bearing 

U. S. Industrial Alcohol. . 

‘ U. S. Rubber . 

86% Westinghouse E. 

18% White Motors . 

6° Yellow Truck ° 

Young Spring & Wire 
CHICAGO 

4, Asbestos Mfg. 

244 Bendix Aviation 

64 Borg-Warner 

Houdaille-Hershey B 

Modine Mfg. 

Perfect Circle 

Pines Winterfront 
DETROIT 

Federal Mogul 

Hall Lamp Co. 

Hoover Steel Ball 

Motor Wheel 

Murray Corp. 

Parker Rust Proof 

Timken-Detroit 


30 
20 


28% 
2014, 
21 

3854 
223 
38 
47, 
58'4 
49! . 


26'2 
28', 
401; 
24% 
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15, 
19/4 
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21 
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26', 
4, 
197s 
15°%4 
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1414 
17% 
6 
5/s 
23'4 
9% 
645 


12*%4 

185% 

20 
Bl, 
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3% 


6's 


18s 
69 





| Mobile, 
| Oakland, Peoria, Phoenix, Port- 


September’s upswing, however, 
was by no means general through- 
out the country. The 66 market- 
ing areas which showed a gain 
were distributed mainly through 
the East Central, Middle Atlantic, 
Southern and Pacific Northwest- 
ern states, 

Declines were registered in 68 
areas, Michigan centers showed 
the effects of automobile shut- 
downs in preparation for the 
new models. Parts of Oklahoma, 
Kansas, Nebraska and South Da- 
kota reflect a decline due to re- 
duction in crops. The remaining 
13 areas remained unchanged 
from last month. 

Greatest September gains, 
which show indexes improved 4 
per cent or more over August, 
were registered in these areas: 

Atlanta, Chattanooga, Cincin- 
nati, Fargo, Greenville, Harris- 
burg, Huntington, Jackson, Miss.; 
Macon, Miami, Newark, Oakland, 
Peoria, Philadelphia, Pittsburgh, 
Seattle, Sioux Falls, Tacoma, Wil- 
mington and Winston-Salem. 

The following areas were clos- 
est to normal in September: 

Albuquerque, Atlanta, Augusta, 
Austin, Bakersfield, Bangor, Beau- 
mont, Billings, Boise, Casper, 
Charleston, W. Va.; Charlotte, 
Cheyenne, Colorado Springs, Col- 
umbia, S. C.; Columbus, O.; Dal- 
las, Denver, Grand Junction, 
Green Bay, Greenville, Harris- 
burg, Houston, Indianapolis, Jack- 
son, Miss.; Jacksonville, Lincoln, 
Lynchburg, Manchester, Miami, 
Montgomery, Nashville, 


land, Ore.; Raleigh, Reno, Rich- 
mond, Saginaw, Salt Lake City, 
Spokane, Springfield, Mo.; St. 
Paul, Terre Haute, Washington, 
D. C.; Wilmington, Winston- 
Salem and Yakima, 


Steel Output 
Gains 2 Points 


Over Last Week 


Youngstown, O., Oct. 18.—With 
more open hearth furnaces being 
prepared for resumption steel 
production at the start of the 
week was at about 57 per cent 
as compared with 53 per cent 
a week ago. 

Republic Steel Corp., which 
added two furnaces over the 
week-end, is rushing repairs on 
two additional furnaces and prob- 
ably will have ten in operation 
before the middle of the week. 

Demand for steel from auto- 
mobile manufacturers has_ in- 
creased, and it is not at all un- 
likely that the steel rate will 
advance to 60 per cent soon. 

Youngstown Sheet & Tube Co. 
fired another battery of coke 
ovens and this week will have 
four batteries in operation as 
against three last week. 

Firmer scrap prices and a 
diminishing supply of cold iron 
indicate that blast furnaces will 
resume in the near future if the 
demand for steel continues at 
the present rate. 


Waukesha Motor Corp. 

Milwaukee, Wis., Oct. 18.—Wau- 
kesha Motor Co., Waukesha, Wis., is 
planning to split its stock, probably 
three for one, it was revealed at the 
annual meeting of stockholders 
Tuesday. At the same time it was 
decided to apply for listing on the 
New York Stock Exchange. 

The stock split will definitely be 
decided on within three weeks when 
a committee appointed by directors 
to study the plan will report. The 
company, Harvey Frame, _ board 
member stated, desires to split the 
stock because of the small number 
of shares outstanding. This, he said, 
makes the stock too volatile when it 
is traded. 

The company now 
shares of common stock, 
capitalization, outstanding. 


Tax Tolls Up 


Nashville, Tenn., Oct. 18.—Gasoline 
tax collections for September sky- 
rocketed to a new high record for 
any single month, amounting to 
$1,481,081.20, as compared with $1,- 
337,342.93 for September, 1934. 


has 100,000 
its entire 









Index to 


Washington, Oct. 18.—Compar- 
ative statistics on railroad car- 
loadings are _ traditionally ac- 
cepted as among the foremost 
indices of the trend of American 
industry... and business but the 
time is not far distant when they 
will be supplemented by a new 
class of figures which will 
enhance their importance, 
Many who have weekly watched 
for the official announcement of 
carloadings have failed to realize 
that they do not convey a com- 
plete picture of trends, encourag- 
ing as they have been of late. 
This is because there are now no 
official statistics on freight move- 
ment by truck and it should be 
obvious, of course, that the tre- 
mendous and continuing diversion 
of shipments from rail to high- 
way would make the full real 
facts much more impressive. 


To fill in the now vacant spot 
and complete a real, full-length 
portrait of freight movement in 
the United States, the new Motor 
Carrier Bureau of the Interstate 
Commerce Commission is setting 
up machinery for the collection 
of accurate statistics on the 
totals of freight moved by motor 
truck. The job is of such size 
that weeks may elapse before the 
initial announcement can be 
made but there is assurance that 
when the reports do begin they 
will be of the utmost importance. 
They will be of supreme concern 
to truck operators, railroads, 
shippers and the automotive in- 
dustry and the general public will 
doubtless find them of interest 
also as supplemental to the car- 
loading figures it watches. 

In the meantime unofficial word 
has reached the Motor Carrier 
Bureau that the aggregate move- 
ment of freight over the nation’s | 
railroads and highways is show- 
ing a materially wider gain than 
is reflected by carloadings. Rail- 


Minneapolis Show 
Goes to Auditorium | 





Minneapolis, Minn., Oct. 18.— | 
The Northwest Auto Show has| 
been signed up for the Minne- | 
apolis municipal auditorium, 
George Adams, auditorium man- 
ager, announced today. 

The announcement virtually set- 
tled the controversy regarding 
prospective competition of the 
new National Guard Armory, now 
nearing completion, for large at- 
tractions. Officials of the show 
have signed a contract for the use 
of the auditorium for the week of 
Nov. 23 to 30, Adams announced. 


Williams Resigns 
Franklin Presidency 
Syracuse, N. Y., Oct. 18.—John 
FE. Williams has resigned as presi- 
dent and director of Franklin 
Motors, Inc., and Franklin Auto- 


mobile Co. It is expected his suc- 
cessor will be chosen next week. 


Coming Events 






OCTOBER 
21-25—New York, Third Annual Industrial 
Material Exhibit. Hotel Astor. 
24-25—-New Orleans, La. National Assn. of | 

Motor Bus Operators. Annual Meeting | 
27-30—Atilantio City, N. J. Assn. of Nationa) 
Advertisers. 26th Annual Meeting. } 
Nov, !-2—Newark, N. J. 
Vehicle Show. 


NOVEMBER 
3-4—Chicago. National Battery Mfrs. Assn 
Convention. Sherman Hotel. 
4—New York. Society of Automotive En- 
gineers. Annual Dinner. | 
4-6—New York. National Tire Dealers Assn. 
National Convention. 


29-31, 


. ! 
Commercial | 





11-14—Los Angeles. American Petroleum In- 
stitute, 16th Annual Meeting. Bilt- 
more Hotel. 
13-17—South Bend, Ind. Auto Show. 
27-Dec. |—Peoria, Ill.. Auto Show | 
| 
DECEMBER | 


7-8—Atlantio City, N. J. 
Clubs International. 
Hotel Madison. 


9-13—Atlantic City, N. J. Automotive Service 
Industries Show. 
JANUARY 
13-17—Detroit SAE Annyal Meet. 


Automotive Booster 


Annual Meeting. 








Truck Figures Serve as 


U. S. Business 


road freight traffic in the last 
month has been almost 10 per 
cent above the level of the cor- 
responding period of last year 
and trucking interests estimate 
that there was in the period an 
even larger increase in the vol- 
ume of freight moved by truck. 
Rail loadings of revenue freight 
last week are estimated at 735,000 
cars, the highest weekly total 
since October, 1931. There are, 
of course, no actual figures for 
truck freight volume. 


Ray Day Names 

Detroit, Oct. 18—J. M. Ready, di- 
rector of sales for Ray Day Piston 
Corp., today announced appointment 
of J. F. Burton as _ southeastern 
district manager, and the realloca- 
tion of the company’s southern, 
eastern and mid-western territories. 
Increased business and a_ bright 
sales outlook for 1936 are respon- 


G. M. Williams Heads 
Brake Lining Makers 
New York, Oct. 18 — G. 
M. Williams, president of the 
Russell Manufacturing Co., was 
elected president of the Brake 
Lining Manufacturers Assn. at a 
recent meeting held here. Other 
officers chosen were: First vice- 
president, W. G. Kitchen, presi- 
dent, Allbestos Corp.; second vice- 
president, H. A. Gillies; vice- 
president, American Brakeblok 
Corp.; treasurer, L. A. Hanson, 

treasurer, World-Bestos Corp. 


Members of the executive com- 
mittee comprise the above officers 
and the following: T. L. Gatke, 
president, Gatke Corp.; M. F. 
Judd, general manager, Ray- 
bestos Division, Rayestos-Man- 
hattan, Inec.; F. E. Schluter, 
president, Thermoid Rubber Co.; 
and W. C. Dodge jr., Keasbey & 
Mattison Co. The meeting was 
informed that the Asbestos In- 
stitute representing the asbestos 
industry had held a conference 
with FTC for the purpose of ap- 
proving a voluntary code agree- 


sible for the moves, according to 
Ready. ment. 
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Show Dates 


Newark, N. J. 


(Truck Show) Oct. 29-Nov. 


New York .......+ Nov. 
Los Angeles ....... Nov. 
Baltimore . ........ Nov. 
Washington, D. C.. Nov. 
Akron, O.......... Nov. 
Columbus, O, ...... Nov. 
Buffalo, N. Y...... Nov. 
Newark, N. J. ..... Nov. 
EORPONE 5. 5. e006 060 6's IOV 
Toronto, Can. ..... Nov. 


Indianapolis ...... . Nov. 
Portland, Me. .... ..- Nov. 
Cincinnati, O. ..... Nov. 


St. Louis, Mo. ..... Nov. 
New Haven, Conn. . Nov. 
Pittsburgh, Pa. ... 
Omaha, Neb. .... 


Brooklyn, N. Y... 


South Bend, Ind. . 
Toledo, O. 


Hartford, Conn. .... Nov. 


Boston, Mass. .... . Nov. 16-23 





.» Nov. 11-16 
.- Nov. 11-16 
Philadelphia ....... Nov. 11-16 
.- Nov. 11-16 
Asbury Park, N. J... Nov. 11-17 
.» Nov. 13-17 
w+ eeeeee Nov. 15-21 


35 


Chicago ...........Nov. 16-23 
Hartford, Conn. .... Nov. 16-23 
Norfolk, Va. ...... Nov. 16-23 













2. : Des Moines, Ia..... Nov. 18-23 
2. 9 Elmira, N. Y...... Nov. 18-23 
2. 9 Rochester, N. Y.... Nov. 18-23 
2. 9 Syracuse, N. Y.....Nov. 18-23 
9-15 Nashville ........ Nov. 18-24 
9-15 Grand Rapids, Mich. Nov. 19-23 
9-16 Cleveland sateen ... Nov..23-30 
9-16 Minneapolis . ...... Nov. 23-30 
9-16 Montreal, ee Nov. 23-30 
9-16 Springfield, Mass. .. Nov. 25-30 
9-16 Peoria, Ill. reese Nov. 27-Dec. 1 
9-16 Minneapolis, Minn. . Nov. 28-30 
10-16 | Kas. City, Mo... Nov. 30-Dec. 6 
10-16 Milwaukee ..... Nov. 30-Dec. 7 
11-16 New Orleans ......Dec. 1- 3 
Birmingham, Ala....Dec. 1- 4 
Denver, Colo. ...... Dec. 2- 7 
Globe, Ariz. .......Deé. 2- 7 
Oneida, N. Y. ......Dec. 2- 7 
Red Bank, N. J.....Dec. 2- 7 
Seattle, Wash. ......Dec. 2- 8 
Atlantic City, N. J. 
16-23] (ASI Show) .....Dec. 9-13 






Atlantic City, N. J...Dec. 9-18 





<a 


Chick AAA what Of At han, 


—_ wre AVGG tH hint 
Hat iach & 














ee 

































ov 




































NUMBER SIX 


of a Series of 
Advertisements 





will fe 
the ne 
Paul ] 
AS 
the in 
and I 
surpri 
going 
as if ' 
in thi 
Grant 
hing 
opens 
FP: 
merc] 
resold : 
ing it 
° . r . spo 
N OW we come to the goal of every sales man- In this rich market, The American Weekly “New 
° e e . timin 
ager! Here are the 624 gold counties of the United concentrates just over 5,000,000 copies — about the 7 
States. They contain all of the 995 cities of 10,000 86% of its total circulation. It is the market with reoul 
population and over! the greatest concentration of sales, wealth and = 
retail outlets. The filling station chains, for in- | natio 
i 2 ; ; ‘ Edge 
¢ oe 624 conan — fe — 7 ly : * stance, do 74% of their business in the 624 gold = 
u e . . ° cars 
Of as the counties in the rae cates, ' tC they counties further evidence of automobile 
contain 68% of all the families in the nation and snail 
account for 80% of the total retail sales. ee field 
Many executives in the automotive field have I co 
During the first six months of 1935,the number _listened to an unusual marketing story, entitled, ~ 
of new car registrations in the 624 gold counties ‘Where Business Is.” Maybe that is why some of pond 
was 1,076,400—74% of all new car sales in the the most important automobile manufacturers find et 
United States for this period. it profitable to advertise in The American Weekly. this 
cam 
a m 
by 1 
inst: 
Greatest rem 
Circulation -— 
in the World perr 
Wh 
(REIN RUSE. Le an FY ae | aR mot 
cell 
“The National Magazine with Local Influence”’ = 
Main Office: 959 Eighth Avenue, New York City j 
Branch Offices: PALMoLIVE Bupc., CHicaco . .. 5 WintHrop Square, Boston . . . 622 Epison Bipc., Los ANGELES... 222 Monapnock BL ipc., SAN Francisco 


11-250 Genera Motors Buoc., Detroit . . . 1454 HANNA Bupc., CLEVELAND ... 101 MARIETTA St., ATLANTA ... 1270 Arcave Bupe., St. Lovis 


